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BY JOHN EGGERTON 

THE FCC’S effort to reclaim 
broadcast spectrum to 
auction—to what were 

billed as spectrum-hungry 
wireless carriers facing a crisis 
shortage—has so far failed to 
draw the big bucks the FCC had 
to dish out to broadcasters.

If the auction is meant to 
ferret out the higher, better 
use of the spectrum, just where 
that better use is has yet to 
be determined. “Perhaps the 
notion of a ‘spectrum crisis’ 
pedaled in Washington for the 
last seven years is not as acute 
as policymakers were led to 
believe,” said Dennis Wharton, 
National Association of Broad-
casters spokesman.

That is because there was 
not enough interest in reclaimed 
broadcast spectrum by wire-
less companies in the forward 

auction to cover the $86 billion-
plus the FCC was willing to 
pay broadcasters in the reverse 
auction for their 126 MHz 
of spectrum.

After only two weeks of 
bidding by those wireless car-
riers and others in the forward 
portion of the two-sided incen-
tive auction, the FCC called 
it quits on stage one having 
raised only $22.45 billion, or 
a whopping $66 billion short 
of the mark, and with demand 
no longer exceeding supply in 
the top 40 markets (the other 
key benchmark).

Wireless trade group CTIA 
pointed out that would still have 

been the second-highest ever 
auction take for the FCC, though 
it is also more spectrum than is 
usually auctioned at one time.

The FCC had said from the 
outset that it was setting the 
prices high to attract broadcast-
ers, which they did. But wireless 
bidders would have had to pony 
up far more than original projec-
tions of the spectrum’s worth to 
cover that payout.

The auction was also set up 
with multiple spectrum targets—
how much spectrum the FCC 
could reclaim and how much 
wireless bidders could poten-
tially get—though obviously the 
FCC wanted to free up as much 
spectrum as possible and raise as 
much money for the treasury.

The next step is for the FCC 
to reset the spectrum target, 
which it already has, ratcheting 
down one notch to 114 MHz, 

which nets to 90 MHz (a maxi-
mum of nine paired spectrum 
blocks in a market), with the rest 
going for guard bands.

A new broadcast reverse auc-
tion will resume Sept. 13 at the 
lower target with the FCC offering 
to buy less spectrum but with 
some markets getting more spec-
trum, including along the borders 
and in No. 2 market Los Angeles.

That is because with less 
spectrum for sale, there will be 
two more UHF channels in the 
broadcast band and less need to 
put stations in the wireless band.

One possible upside for broad-
casters is that with less broadcast 
spectrum on the block fewer sta-
tions will have to be repacked, 
which means a better chance 
that the $1.75 billion Congress 
set aside to compensate broad-
casters—and some cable opera-
tors—will cover the cost. 

  mememe

FCC Downsizes Spectrum Auction
Wireless bidders fail to cover broadcaster payouts in first stage of process

MARKETERS SPENDING $2.5B 
ON UPCOMING NFL TELECASTS
THE NATIONAL FOOTBALL LEAGUE regular season doesn’t begin until this 
week, but the league’s four major TV network partners are already reaping the 
benefits of their upcoming telecasts.

According to sources familiar with the negotiations, the networks have 
cumulatively sold $2.5 billion of commercial time, pacing each net ahead of the 
inventory sold last season. 

That impressive figure is despite advertisers having already spent $1.2 billion 
on NBCUniversal’s Rio Olympics coverage in August.

B&C contributor John Consoli spoke with sports ad sales executives at CBS, 
ESPN, Fox and NBC about the 2016-2017 NFL season. 

Get all of their insights about the season, including the impact of sidelined 
daily fantasy sport companies DraftKings and FanDuel, at broadcastingcable.
com/Sept5. —B&C Staff

SPECTRUM  
WATCH

Sales execs at the NFL’s major TV network partners say they have cumulatively sold 
$2.5 billion worth of ad time for the upcoming season, pacing ahead of last year. 
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 THE WATCHMAN
 Deputy Editor Michael Malone’s weekly look at the programming scene

Binge Through ‘NCIS’? ‘Stranger Things’ Have Happened

FATES AND FORTUNES

FATES ROUNDUP
(1) RAY WARREN has been named president of 
Telemundo Deportes. In the newly created po-
sition, Warren will oversee NBCUniversal Tel-
emundo Enterprises’ sports business. Warren 
was most recently executive VP and chief reve-
nue officer of NBC Sports Regional Networks.

(2) RALF JACOB is taking over as president of 
Verizon Digital Media Services. Jacob, who had 
been chief revenue officer of Verizon’s digital 
media arm, succeeds company vet BOB TOOHEY. 
Toohey is heading to Verizon’s recent acquisi-
tion, AOL, where he will serve as executive VP.

Bunim/Murray Productions made several ap-
pointments. JEFF JENKINS and JULIE PIZZI were upped to copresidents 
of entertainment and development. They were previously executive 
VPs of development and programming. Executive producer and show-
runner FARNAZ FARJAM was promoted to VP of current programming. 
ERICA ROSS and DAVE SAMBUCHI have joined as VPs of development.

JAMES AITKEN has been tapped as VP and general manger of Tri-
bune’s Indianapolis duopoly, CBS affiliate WTTV and Fox affiliate 
WXIN. Aitken, who succeeds Paul Rennie, most recently served as 
VP and general manger of KDAF, Tribune’s CW affiliate in Dallas. 

Turner Sports has elevated TINA SHAH to senior VP of business 
affairs and associate general counsel. Shah had been VP and assis-
tant general counsel. In her new role, she will lead the legal team 
responsible for Turner Sports’ linear and digital units.

1

2

WITH AN honorable men-
tion to HBO’s riveting 
The Night Of, the most 
raved-about show in Hol-
lywood these days, at least 
according to the numer-
ous ‘So, like, what are you 
watching?’ questions The 
Watchman tends to pepper 
exec producer types with, 
is Netflix’s mysterious 
Stranger Things. 

“Like everybody, I’m ob-
sessed with it,” says Brad 
Simpson, executive producer 
on American Crime Story (see 
page 18). “Everyone I know 
who’s watching it is doing a 
deep dive on it. I think it’s the 
best thing on TV right now.” 

Peter Lenkov, showrunner 
on MacGyver, had only seen 

the pilot when we spoke, but 
was eager for more. “It’s sort 
of like those good, old Amblin 
movies,” he says, including the 
free-range-kid classics E.T. and 
The Goonies. “Netflix does ev-
erything [based] on analytics, 
so people must be watching the 
old movies.”

Of course, showrunners’ TV 
tastes vary. David E. Kelley, for 

one, is bingeing on a different 
summer series that nonethe-
less matches the surreality—
and, to some, the horror—of 
Stranger Things. “Trump,” 
deadpanned Kelley, creator of 
Goliath on Amazon. 

And as summer was am-
bling toward fall, we caught 
up with Phil Simms, CBS 
football analyst, to talk TV. 

Football is all he watches once 
the season starts. But summer 
is wide open. 

CBS’ NCIS famously does 
not get much critical love, but 
Simms is looking to change 
that. A few years ago, the for-
mer Giants quarterback discov-
ered the military-crime drama 
and quickly binged all 13 sea-
sons. “I get a kick out of Mark 

Harmon’s character,” Simms 
says. “He’s an ex-athlete, he 
has that demeanor—he’s the 
cool quarterback.”

More recently, Simms 
crashed through all four sea-
sons of Netflix’s House of 
Cards in about three weeks. 
“We’d lie in bed at night, and 
I’d say, ‘Honey, let’s watch one 
more episode,” says Simms 
with a smile. 

See, it’s good to include your 
spouse in your binge viewing. 
And it just might save your life. 
Brad Simpson estimates he 
could have banged out the whole 
of Stranger Things in a couple 
days. Instead, he and his missus 
spent a week and a half on it. 

“She would’ve murdered me,” 
he says, “if I’d watched ahead.”

Stranger Things

TWEET
“Takeaway from  
@gabrielsherman’s latest: 
while Ailes made billions, 
the Murdochs looked the 
other way http://money.cnn.
com/2016/09/02/media/
roger-ailes-fox-news-gabriel-
sherman/index.html …”

—CNN media correspondent @brianstelter 
wrote on Sept. 2 about New York magazine’s 

cover story on Roger Ailes’ downfall.

STATOFTHEWEEK
$800 MILLION

—Incremental revenue CBS projects 
it will generate annually from its OTT 

service. The company announced 
last week that it is expanding its All 
Access service with a commercial- 
free version for $9.99 per month.

Roger 
Ailes


