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BY JON LAFAYETTE

S
UMNER REDSTONE and  
the battle for control of 
Viacom  went to some 
interesting  places last week.

Redstone and his daughter Shari 
Redstone reportedly visited Leslie 
Moonves, CEO of CBS, which Red-
stone controls along with Paramount 
Pictures. Redstone, who controls 
80% of the voting stock in Via-
com, has objected to CEO Philippe 
Dauman’s plan to sell a 49% stake in 
Paramount. And of course, there was 
plenty of time spent going to court.

After sending an email to Viacom  
saying that he no longer trusts 
Dauman—a longtime friend and 
business associate he used to call 
“the wisest man he knows”—the 
Redstone family holding company, 
National Amusements, announced 
that it was replacing five of Viacom’s 
directors, including Dauman. Among 
the company’s new directors is former 
Discovery Communications president 
Judith McHale.

Redstone went to court in Dela-
ware, where Viacom is incorporated, 
to have the replacement of the direc-
tors confirmed.

Viacom’s lead independent direc-
tor, Fred Salerno, also went to court 
in Delaware to have the direc-
tors’ dismissal ruled invalid in part 
because, he alleges, while they were 
carried out under Sumner Redstone’s 
name, he is under the undue control 
of Shari Redstone, whom Redstone 

never wanted to run his companies, 
according  to Salerno.

On Wall Street, investors and 
analysts ranked Viacom lowest among 
its media company peers because of 
weak revenue  growth, underwhelm-
ing earnings and a poor outlook. The 
boardroom conflict actually lifted 
Viacom stock, which rose almost 7% 
on May 16 alone, the day Dauman 
was replaced as a director. Analysts 

also started to warm up to the idea  
of Viacom being put back together 
with CBS.

CBS and its shareholders might not 
be happy, but, as Michael Nathanson, 
analyst at MoffettNathanson  
Research, says, for Viacom the 
combination  “makes perfect sense.”

Nathanson says CBS provides 
distribution protection for Viacom’s 
networks, which carry little vital live 

programming and get a smaller share 
of carriage fees. CBS could also re-
program Viacom’s smaller networks 
into CBS-branded outlets. And two 
companies pay more than one in 
executive compensation, corporate 
overhead and other costs. Nathanson 
estimates a merger would produce 
$400 million in savings.

It would also provide Viacom with 
a strong leader steeped in show busi-
ness in Moonves, whom Redstone 
refers to as a “super genius.”

Moonves has objected to CBS be-
ing merged into Viacom, but he might 
feel differently about CBS running  
Viacom’s assets.

Omar Sheikh, analyst at Credit 
Suisse, sees a combination with 
CBS as one possible outcome for a 
post-Dauman Viacom. Other options 
include halting the planned sale of a 
stake in Paramount, a restructuring 
of Viacom’s domestic cable networks, 
selling to a third party and continuing 
the current strategy.

Marci Ryvicker of Wells Fargo 
looked at the drama and took a wait-
and-see approach.

“Anything that happens would  
take time…In the near-term, we 
think the next potential catalyst  
will be the announcement of a 
new CEO—followed by some sort 
of restructuring plan,” Ryvicker 
said. “Bottom line: We are funda-
mental analysts—our estimates aren’t 
changing, and we prefer to stay un-
involved in this challenged yet clearly 
dramatic stock.”  

Redstone Eyes Ouster of Viacom’s Dauman
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Sumner Redstone (seated) with Viacom CEO Philippe Dauman in 2012 at the Hollywood Walk of Fame. 
Dauman has run afoul of Redstone over a plan to sell a stake in Paramount Pictures.

ORLANDO TV STRONG AFTER A WEEK OF TRAGEDY 

I
N A MARKET known more 
for tourism than terror, Orlando, 
Fla., television crews are still reel-

ing from a remarkably tragic week 
that included the Pulse Nightclub 
shooting massacre and a toddler be-
ing snatched by an alligator at a Walt 
Disney World resort.

“These stories are going to unfold 
for months, and maybe longer. Who 
knows?” said Jeff Zeller, Fox O&O 
WOFL’s VP of news. “It’s going to be 

a matter of just staying on top of 
it all.” 

Orlando affiliates, as well as local 
and network reporters from other 
markets, have been covering a slew 
of grisly events in varying degrees 
of intensity since 2 a.m. on June 12, 
when TV across the country went 
wall-to-wall after Omar Mateen 
killed 49 people at the nightclub. 
It was the worst mass shooting in 
American history. 

The shooting occurred two days 
after another local story sparked 
national interest. On June 10, singer 
and The Voice contestant Christina 
Grimmie was shot to death after an 
Orlando concert. Another gruesome 
event occurred June 14, when a 
2-year-old Nebraska boy was fatally 
attacked by an alligator while playing 
in a lagoon at Disney’s Grand Florid-
ian Resort. 

Zeller said his staff, for much of 

The Pulse Nightclub mass shooting was one 
of three tragedies to hit the Orlando, Fla., 
area in the last two weeks.
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Wall Street warms to combination with CBS under Moonves
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FATES AND FORTUNES

EXEC MOVES 
OF THE WEEK
■ NBC has 
appointed (1) 
LISA KATZ as 
VP of drama 
development. 
Katz formerly 
was senior 
VP, drama 
develop-
ment at 20th 
Century Fox 
TV. She suc-
ceeds Pearlena 
Igbokwe, who 
was promoted 
to president, 
Universal Tele-
vision Studios. 
■ (2) STEVEN 
HICKSON has 
been tapped as 
chief fi nancial 
offi cer for 
AccuWeather. 
Hickson 
previously had 
stints at Latin 
American Pay 
Television 
Service, Fox 
International 
Channels and 
Turner Broad-
casting. ■ (3) 
RYAN PINETTE 
has been 
upped to senior 
VP, production 
and operations 
for NBC-
Universal’s Bra-
vo & Oxygen 
Media. Pinette , 
who was most 
recently VP, 
production and 
operations, 
joined Bravo 
in 2006. ■ (4) 
RAVI AHUJA has 
been named 
to succeed Del Mayberry as chief 
fi nancial offi cer of Fox Networks 
Group when Mayberry retires. 
Ahuja had been executive VP, 
business operations and develop-
ment. ■ Warner/Chappell Music 
chairman (5) JON PLATT has been 
elected to ASCAP’s board of direc-
tors. Platt has been with Warner 
Music Group since 2012 and was 
tapped as chairman last Novem-
ber. ■ (6) CHERYL IDELL has been 
appointed to lead Mindshare U.S.’s 
West Coast operations, overseeing 
offi ces in L.A., Portland and San 
Francisco. Idell joins Mindshare 
from Nielsen, where she was ex-
ecutive VP of client solutions.
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STATOFTHEWEEK

54  

Number of markets Bounce TV, Grit, Escape 
and Laff will launch in as part of multicast deals 
with Nexstar Broadcasting, Mission Broadcasting 
and White Knight Broadcasting. The agreements 

cover 130 channel launches on 81 stations.

the week, “were constantly in 
place,” as were crews sent in to 
help from Fox O&Os in Tampa, 
Fla.; Chicago ; Philadelphia; 
and Atlanta. 

He said the vast difference 
in the scope of the events— 
the immense mass shooting 
versus individual tragedies—
didn’t curtail coverage of any 
in particular. 

“The shooting and the night-
club got full attention up until 
the gator attack, which was 
another unfortunate, horrifi c  
tragedy, [and] became yet 
another breaking news situa-
tion and you have to respond 
accordingly,” Zeller said. “At 
least for that time period, they 
get equal attention.”

Making that call, however, 
wasn’t as clear-cut for journal-
ists from outside the market, 
who weighed whether they re-
ally had a purpose in covering 
the alligator attack.

“They were both awful, and 
what a bizarre coincidence 
they happened in geographic 
proximity,” said Lou Young, a
WCBS New York reporter who 
fl ew to Orlando just hours after the 
Pulse massacre. 

“On one hand, [the alligator at-
tack] was another big story. But on 
the other hand it seemed kind of 
tragic, and lurid on its face, and not 
of the same depth of the shooting 

that was just vastly interlocking with 
so many issues,” Young said.

Young said he knew what he had 
to do covering the nightclub shooting. 
“The idea was to look at it through [a] 
New Yorker’s eyes,” he said. 

Young’s reports included inter-
views with transplanted New Yorkers 
whose memories of the Sept. 11 

attacks were rekindled by 
the shooting. Others drew 
similarities between the 
area surrounding the Pulse 
nightclub and Manhattan 
neighborhoods.

But Young’s team ulti-
mately decided to leave 
covering the alligator attack 
to local broadcasters. “My 
going to that story wasn’t 
going to add anything more 
to it,” he said. 

The idea just didn’t sit 
right, either. “I was willing 
to go, but it would have 
been a little jarring to say 
yesterday’s big story was 
that 103 people [were] shot 
today, and today an alliga-
tor attacked a child,” 
Young said.

Local crews, however, didn’t have 
that option—nor will they likely rest 
from the stories anytime soon.

“There’s a lot of tireless work
going on,” Zeller said. “And 
then there is just the community 
healing and grieving and dealing 
with the situations that unfolded
last week.” –Diana Marszalek

Top: Cristina Grimmie, seen here 
with Adam Levine on NBC’s The 
Voice, was shot and killed after an 
Orlando concert.
Bottom: Lane Graves, the 2-year-
old from Nebraska who was 
attacked by an alligator in a lagoon 
near Disney World and drowned.
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“I’ve picked up the angst here about 
press credentials. You mention that word 
and everybody gets upset. In my campaign, 
we paid people to take press credentials 
so somebody would show up every once 
in a while.”

—Ohio Gov. John Kasich  on June 15 during the Radio and Television 
Correspondents' Association's annual congressional correspon-
dents dinner, referring to the revocation of The Washington Post's 
credentials from Donald Trump events.

“It doesn’t matter what tech-
nology you’re using. It’s going 
to change tomorrow. Engaging, 
emotional storytelling is what 
it’s about.”

—Mike Castellucci, a 
reporter at Tegna's WFAA 
Dallas, on June 15 during 
a panel at the PromaxBDA 
conference in New York.
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 THE WATCHMAN
    Deputy Editor Michael Malone's weekly look at the programming scene

‘Murderer’, She Wrote; Hailing Caesar; ‘Slug’ Shopping in Banff  
MAJOR INDUSTRY TYPES trekked  
to the Canadian Rockies last week 
for a tidy TV gala with an increased 
focus on the “World” in Banff World 
Media Festival. 

Moira Demos and Laura  
Ricciardi, masterminds behind  
Making a Murderer, dished about 
how their decade-long documentary 
series came together—the idea  
was hatched while reading a New  
York Times article on a train ride,  
New York to Massachusetts—and  
their next projects. That could be  

related to Steven Avery, focus of  
Murderer, “if we think it’s warranted,”  
said Ricciardi. 

It could also be something  
in the scripted universe—TV or film. 
Just about any genre is on the table 
for the in-demand duo. “I’d love  
to work on a comedy after this,”  
Ricciardi told B&C with a smile, 
after the painstaking fact-gathering 
of Murderer. 

In another panel, fitting of the 
mountainous setting, Seeso founder 
Evan Shapiro spoke of the peak com-

edy era going on around 
the globe, including the 
absurdist stuff on NBC’s 
OTT comedy platform. 
“There’s really no ex-
cuse to be watching bad 
television right now,” 
Shapiro said. 

And you can add 
another season of Curb 
Your Enthusiasm to the 
comedy cornucopia, 
as HBO announced the 

good news from 
Banff. “He’s ready,” 
said Casey Bloys, 
HBO programming 
president, of Larry 
David. “He’s back.”

Alas, David was 
not there, but 
the misanthropic 
maestro did issue 
a statement. “In 
the immortal words 
of Julius Caesar, ‘I 
left, I did nothing, I 
returned,’” said David. 

Ah, Caesar—statesman, author, 
inspiration for the Caesar, which we 
discovered was a Canadian cocktail 
that’s a kissing cousin of the Bloody 
Mary and makes really long flights 
slightly less onerous. (Caesar’s con-
nection to the Orange Julius, friends, 
Romans and countrymen, could not 
be confirmed at presstime.)

See, it’s good to bring something 
back from a foreign country—a new 
drink recipe, the slug’s eye we found 

in our pocket after 
touching down in New 
York. Relax, Mr. Customs 
Man—it was a plastic 
googly eye, which had 
fallen off a promotional 
card for the digital short 
Slug Brothers. Think, The 
Brothers Mc Mollusk—
it’s about three slimy 
siblings, dreamed up by 
a bearded young man 
named Peter Kominek 
that we got talking to at 

a festival reception. (Do all Cana-
dian men grow playoff beards in the 
spring?) It’s based on the interplay 
between director Kominek and his 
brothers, all of whom pitched in on 
the shoestring pilot. 

So as much as Banff goes global, 
there are still young Canadians who 
cobble together the entrance fee 
and gas money and make their way 
to the Canadian Rockies with a pilot 
and a dream. And we raise our plastic 
airplane cup of Caesar to them. 

Making a Murderer

David
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