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BY JON LAFAYETTE

THE SUMNER REDSTONE 
circus heads to court this 
week as a Massachusetts 

judge will hear arguments in 
Viacom CEO Philippe Dauman’s 
lawsuit against the media mogul 
on June 6.

While anticipating a move by 
Redstone to oust Viacom’s board 
and management, Dauman and 
another Viacom director chal-
lenged the 92-year-old control-
ling shareholder’s competence 
to make the decision to remove 
them as trustees of the trust that 
will control Redstone’s assets 
after he dies.

At stake in the legal and 
public relations battle between 
Redstone and Dauman is the fu-
ture of a $40-billion empire that 
includes the struggling Viacom 
and a more prosperous CBS.

Dauman and the board claim 
that Redstone is being illegally 
infl uenced by his daughter,
Shari Redstone.

Granddaughter 
Keryn Redstone 
last week sided 
with Viacom’s di-
rectors against 
her aunt, accusing 
Shari Redstone 
in a statement of 
managing to “ef-
fectively kidnap, 
brainwash and take 
advantage of my 
grandfather due to 
his debilitated state of mind 
and frail health. What is hap-
pening now would be his worst 
nightmare if he had even the 
slightest mental capacity or 
understanding of what Shari 
was doing to him.”

Sumner Redstone fi led a peti-

tion in California to uphold his 
decision to dump Dauman from 
his trust. And Shari Redstone 
came out with a blistering 
statement reminding the direc-
tors that they ought to be less 
concerned about her activity 
and keeping a closer watch on 
Viacom’s fi nancial performance.

Earlier this year, Viacom’s 
stock price was near all-time 
lows. The battle for control has 
helped boost the stock by more 
than 40% since then. 

“Shareholders…have already 
spoken—they want new man-
agement at the top and strong 
Directors with independent 
oversight on the Board,” Shari 
Redstone said.

One key member of Viacom’s 
management, ad sales chief Jeff 
Lucas, was reported to be leav-
ing to join Snapchat. Viacom ear-
lier this year made a deal to sell 
ads for Snapchat. Lucas was en-
gaged in upfront negotiations last 
week and could not be reached. 
Viacom had no comment.

And just when you thought 
the whole mess couldn’t get 
weirder, Sumner Redstone’s for-
mer girlfriend, Sydney Holland, 
is a candidate to join the cast of 
Bravo’s reality show The Real 
Housewives of Beverly Hills. If 
it were scripted, no one would 
believe it. 

  mememe

Redstone v. Dauman Heats Up in Boston
Power struggle and family feud instensify as fates of Viacom and CBS hang in balance

CINCY STATIONS ON GORILLA INCIDENT’S ‘SOCIAL MEDIA EXPLOSION’
WHEN THE WLWT Cincinnati news-
room staff heard on a scanner that 

a child had fallen into the 
Cincinnati Zoo’s gorilla enclo-
sure, the place went silent. 
“Everyone looked at each 
other and asked whether they 
had really heard that,” says 
news director Jeff Benscote.

That May 28 moment was 
the last quiet one in Cincinnati TV 
since the story, which ended in the 
endangered gorilla’s shooting and the 
boy’s safe rescue, sparked worldwide 

fervor around issues from animal rights 
to parenting. “It has all the makings 
of a social media explosion,” said Jeff 
Brogan, VP/GM of Cincy’s WCPO.

Local stations’ Facebook pages have 
received death threats against the 
boy’s mother. Media from England, 
New Zealand and Australia have re-
quested interviews.

Doing diligence challenged Cincin-
nati newsrooms. WCPO aired all related 
press conferences live, while WLWT
interviewed a Northern Ohio woman 
who also received death threats be-

cause she has the same name as the 
boy’s mother.

Ethics were a challenge, too. WCPO 
ran video of the gorilla, named Haram-
be, dragging the child through a water-
fi lled moat because “it really gives you 
perspective,” said Brogan. WLWT kept 
the clip off-air until the child’s injuries 
were deemed non-life-threatening.

The story, though, is not over and 
will stay alive through coverage of the 
passions it roused. “We believe there 
are still a number of stories to be told,” 
Brogan said. —Diana Marszalek

Debate continues over
the killing of Harambe after 

a child fell into his enclosure.

Viacom CEO Dauman 
(left) is challenging the 

decision by Redstone, 
the company’s largest 

shareholder, to remove 
him from the group that 

will control Redstone’s 
assets after he dies.
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 THE WATCHMAN
 Deputy Editor Michael Malone’s weekly look at the programming scene

Betsy Beers’ Babies, Who Dan Would Rather Watch, and Nerds Rule! 

FATES AND FORTUNES

PRODUCTION UNDER 
THE MICROSCOPE
The mounting pressure for production compa-
nies to execute in the face of networks devel-
oping their own shows burst last week with 
two key departures.

(1) BELA BAJARIA, president of Universal 
Television, and (2) STEVE MOSKO, chairman of 
Sony Pictures Television, will both step down 
from their roles. Bajaria, whose exit was an-
nounced May 31, joined NBCUniversal in 
2011 and was promoted to her most recent 
role in June 2015. Her ouster was said to be partially due to Uni-
versal TV’s subpar upfront showing as well as her focus on selling 
shows outside of the NBCU umbrella of networks.

News of Mosko’s exit came a day later. The 24-year Sony veteran 
was given the chairman title last September but had clashed with 
entertainment chief Michael Lynton, and their friction spilled into 
public view thanks to a 2014 computer hack. In a June 2 appear-
ance at the Paley Center, Mosko downplayed studio politics and 
said his exit had been “brewing for a while” and that now was a 
“good time to take a step back.”

There were other industry moves last week, including the promo-
tion of CHRIS MCCARTHY to president of VH1 and Logo networks and 
the appointment of Revolt TV’s VAL BORELAND as executive VP, con-
tent strategy, entertainment networks, NBCU Cable Entertainment.

1

2

SOME QUESTIONS a reporter 
simply knows they will never 
get a straight answer to, such 
as: “Hey History, how much did 
you pay to make Roots?” Or “So 
Disney, who’s the next CEO?”

Or asking a hot producer 
which of their many shows on 
the air is their favorite. Betsy 
Beers, ace producer at Shon-
daLand, describes her various 
series, including the suddenly 
trendy Grey’s Anatomy (see 
page 21), as her children. 
“They’re all my favorite in 
different ways,” she says. 

Beers cites their “birth 
order” when describing how the 
shows stack up. Grey’s 
is the college kid—doesn’t need 
a whole lot of guidance, but as 
the fi rst-born, holds a special 

place in Mom’s heart. At 5, 
Scandal can “make its own 
breakfast,” says Beers. “It’s 
self-suffi cient, but still wants 
you around.”

How to Get Away With Mur-
der, for its part, is in “nursery 
school,” and needs the com-

mensurate TLC. The Catch is a 
“toddler,” she says, while Still 
Star-Crossed, teased at the 
ABC upfront, is a newborn. 

“I just love babies!” beams 
Beers. 

Similarly, trying to get Dan 
Rather, host of The Big Inter-
view on AXS TV (see page 21), 
to pick his favorite evening 
newscast doesn’t yield much. 
“I watch all three!” says Rather. 
“I fl ip around the dial a lot.” 

All three network anchors 
are “very good at what they 
do,” he says. Rather, who held 
the chair at CBS Evening News 
from 1981 to 2005, knows about 
the pressure. “You have to deal 
with ratings, you have to deal 
with the VP in charge of the 
VPs,” he says. 

And we switch gears 
completely with Weird Al 
Yankovic—OK, not completely, 
as the parody master actually 
appeared on Rather’s show last 
year—who has become band 
leader/cohost on IFC’s Comedy 
Bang! Bang! Yankovic’s viewing 
tastes include an awful lot of 
late night, including Last Week 
Tonight, Full Frontal, The Daily 
Show, The Tonight Show and 
The Late Show. 

His favorite host?
“I hate to pick a favorite,” 

says Yankovic, explaining how 
he’s friendly with many of them. 

OK then, how does Yankovic 
explain his career resurgence? 
“At some point, people realized 
nerds made all the cool stuff,” 
he says. “Nerds rule the world!”

Beers

THEY SAID IT
“We’re going into this series with great
optimism. A rematch of Golden State
with Steph Curry and Cleveland with
LeBron James is a heck of a story. And
if the series can go six or seven games, 
we will all be giving each other high-fi ves
at ABC and ESPN.”

—Ed Erhardt, president of ESPN/ABC Sports global marketing and sales, to B&C June 2 about
ABC’s broadcasts of the NBA Finals. Erhardt said all ad time has been sold through the fi rst
four games of the series. 

STATOFTHEWEEK

353 MILLION
Number of set-top units shipped worldwide in 2015, a 5% increase over the pre-
vious year, according to data from research fi rm IHS. The uptick was due in part 

to the need for boxes that can handle internet-protocol TV services in China.
vious year, according to data from research fi rm IHS. The uptick was due in part 

to the need for boxes that can handle internet-protocol TV services in China.
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