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WHAT STARTED OUT as 
a quiet week in daytime 
TV exploded with the 

news that Live With Kelly and 
Michael’s Michael Strahan will 
decamp in September for a 
full-time gig at Good Morning 
America. Strahan’s cohost, Kelly 
Ripa, promptly stopped coming 
to work in protest.

ABC announced Strahan’s 
move on April 19, inform-
ing Ripa, executive producer 
Michael Gelman and the show’s 
crew just before the news 
went wide. Ripa, according to 
several sources, was angry and 
felt blindsided. When viewers 
tuned in to the show April 20 to 
see how Ripa would react, they 

instead found former Saturday 
Night Live cast member Ana 
Gasteyer sitting next to Strahan.

It made for an awkward 
moment, but Strahan forged 
ahead, saying: “I’ve been in the 
news lately.…I am leaving this 
show…to go over to GMA full-
time, which is going to happen 
in September.”

He went on to thank the 
fans, Ripa and Gelman: “Kelly, I 
thank you, I love you and every-
one else here at Live.”

That afternoon, ABC con-
fi rmed Ripa would not be 
back on the show until at least 
April 26 and was out on a 
“previously scheduled vaca-
tion,” celebrating her wedding 
anniversary in the Caribbean. 

Dancing With the Stars’ Erin 

Andrews, who also works with 
Strahan at Fox Sports, fi lled in 
for Ripa on Thursday and Friday. 
Pretty Little Liars’ Shay Mitchell 
was scheduled to cohost April 25. 
And then we wait and see if 
Ripa is actually back sitting next 
to Strahan come Tuesday.

While names of potential new 
cohosts are already circulat-

ing—last time around, Josh 
Groban, Seth Meyers and Jerry 
O’Connell were in the running 
to win the seat —it’s early yet. 
Whenever he’s been faced with 
fi nding a new cohost, Gelman 
has taken his time. Strahan 
guest-hosted some 20 times 
before fi nally securing his spot 
in September 2012. 

  

Strahan’s Move to GMA Blitzes Live
Ripa a no-show as cohost of talker

IF THERE’S one thing we love 
about upfront season, other 
than the goodie bags and day 
drinking, it’s talent poking fun at 
the network that invited them. 
We’ll have to wait a few weeks 
for Jimmy Kimmel’s zinger-
slinging performance at ABC’s 
wingding, but some 
smaller nets have 
offered up a few LOL 
quips at their spring-
time shindigs. 

Crackle rented out 
New York City Center, 
where Bryan Cran-
ston took the stage 
to talk about the 
new season of his ani-

mated comedy, SuperMansion. 
He may not have been entirely 
familiar with Crackle before 
doing a deal with the streaming 
service. “Snapple is a refreshing 
beverage, but is it a platform?” 
Cranston deadpanned. 

A day later, IFC hosted an 
upfront press lunch in 
the private room of 
trendy restaurant Up-
land. Cranston’s mug 
was on the screen for 
the announcement 
about Todd Barth Can 
Help You, a comedy 
he is producing about 
an unlikely self-help 
guru. Then Seth 

Meyers stepped to the podium 
to talk about the new season 
of Documentary Now! Meyers 
took in the, uh, cozy basement 
surroundings, did that Seth 
Meyers smile, and quipped, 
“IFC said, ‘Join up with us and 
you’ll play the big rooms.’” 

The new batch of mocku-
mentaries isn’t exactly mar-
keting gold, Meyers admitted. 
One, about door-to-door globe 
salespersons, is in black-and-
white; another, an homage to 
chicken and buttered rice, is 
entirely in Spanish. “This is 
what happens when you give 
creative license to show cre-
ators,” Meyers cracked. 

IFC introduced another way- 
offbeat comedy in Stan Against 
Evil, starring John C. McGinley 
as an everyman who sets out to 
kill the demons that haunt his 
town. IFC described it as a little 
bit Simpsons (former Simpsons 
scribe Dana Gould is the creator) 
and a little bit The Walking Dead. 

Speaking of Walking Dead, 
the show has a big fan in David 
Hoselton, exec producer on 
new Fox series Houdini & Doyle, 
which he describes as an
“Edwardian X-Files.” Alas, he 
can’t watch the AMC show with 
his missus. “She hates the gore,” 
Hoselton says. “I tell her, it’s real 
characters; it’s real drama. But 
every time she walks in, some-
one is being eviscerated.”

And back to those upfronts. 
As long as there’s smirking 
talent onstage around this time 
of year, this you can count on—
someone is being eviscerated.

 THE WATCHMAN
  Deputy Editor Michael Malone’s weekly look at the programming scene

Snapple, Crackle, Pop! Walter White Gets Cooking 

Documentary Now!

Live’s 
Ripa and 
Strahan 
in happier 
times.
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WHEELER PLEASES BROADCASTERS 
WITH QUICK ACTION ON ATSC 3.0
FCC CHAIRMAN Tom Wheeler won praise 
from broadcasters (not an everyday occur-
rence) by telling NAB Show attendees he 
plans to put their ATSC 3.0 petition out for 
public comment by the end of April. In a key-
note session, Wheeler said he will also put 

out the spectrum 
auction initial 
clearing targets 
by the end of the 
month as well.

Many broad-
casters support a 
voluntary rollout 
of the advanced 
transmission stan-
dard on a market-
by-market basis. 
NAB president 
Gordon Smith 

called the standard “Next-Gen” TV in his 
opening-day kickoff address. “The new stan-
dard is designed to better align broadcasting’s 
broadly deployed, spectrally efficient and free 
service with an increasingly IP-based world, 
enabling broadcasting to more easily integrate 
into a wide array of popular devices,” Smith 
said. –John Eggerton

 

CBS AFFILIATES APPLAUD 
TRAJECTORY OF ‘ALL ACCESS’
A YEAR AGO AT NAB, relations were tense 
among CBS and its affiliates as the network 
sought buy-in to its stand-alone All Access 
app. This year, the atmosphere proved to be 
much more harmonious.

The affiliate board meeting with CBS’ net-
work and station executives featured digital as 
the centerpiece, and affiliates seemed to like 

what they heard. 
“From what we 
were told, [All Ac-
cess] is tracking 
right on plan,” said 
Michael Fiorile, 
the affiliate board 
chairman and CEO 
of Dispatch Broad-
cast Group. “I see 
ABC is getting 
some attention for 
trying to work with their affiliates on digital,” 
Fiorile said, referring to ABC’s new Clearing-
house plan announced at the convention. “But 
we’ve been doing that for six months.”

While CBS remains the most-watched 
broadcast network, its older audience skew 
remains a concern, especially in the digital 
world. The network is not unaware of the po-
tential handicaps of that demo appeal in the 
online and OTT world, as witnessed by its 
bold play to mobilize fresh Star Trek episodes 
available only on the $5.99-a-month app. That 
and other programming 
exclusives will help the 
app scale to 8 million 
subscribers for it and 
Showtime’s stand-alone 
app by 2020, chair-
man and CEO Leslie 
Moonves predicted last 
Month. (No sub tal-
lies have been released 
as yet.) “It’s always a 
topic,” Fiorile conceded 
about the demographics. 
“But with increased dis-
tribution on digital plat-
forms, we get a chance to 
attract younger viewers 
there, so that could help 
us out.” –P.J. Bednarski

EMPIRE BREEDS STABILITY,  
SAY CO-CHIEFS OF FOX TV 
DANA WALDEN and Gary Newman, chair-
men and CEOs of Fox Television Group, pre-
viewed their upfront pitch to ad buyers next 
month in New York during a keynote session 
exploring the Empire phenomenon.

The network’s stated mission is to preserve 
the show’s time slot and vitality, further en-
trenching it as the ultimate building block 
for the 2016-2017 schedule. Walden said the 
schedule will feature other “recognizable IP,” 
including a show about an up-and-coming girl 
group from Empire creator Lee Daniels, a new 
spin on 24 and a reboot of Prison Break, pro-
viding welcome consistency. “We’re going to 
have the most stable schedule we’ve had in 
many years,” Walden said, “having been at the 
studio for so long and having seen networks 
that change too much and others who respect 
their audience and leave things in place.”

Splitting a show’s run into two mini-seasons, 
as Fox did with season 2 of Empire, can 

NAB Covers the Waterfront
HOW TO SUM UP the sprawling 2016 edition of the NAB Show, held April 18-21 in Las Vegas? 
The annual broadcast techfest featured more than 100,000 attendees, plus a wave of new panels 
tackling advertising, virtual reality, online video, ATSC 3.0 and the spectrum auction. Continuing 
the recent trend, the event resonated beyond its roots in local TV, radio and the latest camera gear. 

Some highlights follow. For full coverage, visit broadcastingcable.com/NAB2016.

Smith

(From left) Fox Television chiefs Dana Walden and Gary Newman joined Empire executive 
producer Ilene Chaiken and star Bryshere “Yazz” Gray for a keynote session at NAB.

CBS’ Peter Dunn
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boost marketing spending, Newman noted. 
Nevertheless, he added, “It’s just a reality of 
television. The cable and digital models have 
gotten people interested in digesting shows in 
smaller bites.”

Newman said running both the Fox studio 
and the network—extra duties awarded to 
the pair in mid-2014 “in a weak moment,” 
he joked—has “really complicated our busi-
ness” given the current climate. One core rea-
son is that the long-held notion of “keeping 
series scarce [across platforms] so they can 
later be monetized has just completely col-
lapsed.” –Dade Hayes

 

VR BUSINESS ALREADY  
FULL OF SURPRISES, PROS SAY
HOLLYWOOD STUDIOS have made noise 
with virtual reality content, theme parks have 
put virtual reality headsets on roller coaster 
riders, CNN live-streamed a presidential de-
bate in VR—and that is just the beginning of 
a lengthening lists of ventures.

But Philip Lelyveld, virtual and augmented 
reality initiative program lead for the Entertain-
ment Technology Center at USC, could only 

chuckle during a virtual reality presentation 
that included survey results showing what con-
sumers want most from VR. An Ericsson Con-
sumer Labs survey from late 2015 found that 
using VR for retail (64%), smartphone apps 

(62%) and movie experiences (57%) were the 
top three interests among smartphone users. 
No. 4 on the list? All-angle tech support.

The results just go to show that the young 

consumer VR industry is still feeling its way 
around when it comes to what works with 
VR and what appeals to the average customer. 
“The modern era of virtual reality is less than 
three years old,” Lelyveld noted. And in just 

that short period of time, the tech-
nology has not only become easily 
accessible to consumers—VR has 
been embraced by all corners of the 
media and entertainment space. 
“It’s a new art form, it’s a new sto-
rytelling tool,” Lelyveld said.

Michael Davies, senior VP of 
field and technical operations for 
Fox Sports Media Group, said 
sports broadcasters especially are 
still in a trial-and-error period. 
“We’re still learning about it,” 
he said. “There are things you 
think are quite captivating, but 
turn out [disappointing].” Some-
thing like boxing in virtual reality 
holds great promise, because it’s 

extremely close and intimate. A huge soccer 
field is a different story altogether. “Things 
that look far away [normally] look very far 
away in VR,” Davies said. –Chris Tribbey A
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Virtual reality dominated the NAB Show, from panel sessions to demos 
around the exhibit halls. Here, conventioneers give VR headsets a spin. 
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