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AMID ALL the paradigm-
smashing changes in televi-
sion of late, things have, in 

many ways, stayed the same. A few 
decades ago, traditional TV types 
were scared to death about the 
incursion of a new competitor. And 
before they started fighting over re-
trans spoils, broadcast networks and 
affiliates engaged in bloody battles 
over networks investing in that com-
petitive upstart, cable TV—none more 
so than NBC. 

It’s all there in former NBC CEO 
Bob Wright’s The Wright Stuff, an 
insightful and often entertaining look 
at cable TV’s emergence, the life and 
death of Must-See TV and the growth 
of NBC from a broadcast network to 
the centerpiece of a global media 
conglomerate from someone sitting at 
the head of the boardroom table. The 
book’s subtitle is “From NBC to Autism 
Speaks.” Wright, who wrote the tome 
with longtime TV business journalist 
Diane Mermigas, dishes about deal-
making and details his deeply personal 
fight to spread awareness about autism 
(Wright’s grandson is autistic). 

The Wright Stuff is part oral history, 
part business book (Wright offers pro-
fessorial lessons under the “Wright to 
the Point” rubric) and is also about the 
challenges of getting a charity-orient-
ed, and at times controversial, passion 
project off the ground. Those offering 
their testimonials about critical mo-
ments in NBC’s history—the Universal 

acquisition, the launches of CNBC and 
MSNBC, securing Olympics rights—
remind us of just how much brain-
power resided at 30 Rock, including 
Brandon Burgess, David Zaslav, Randy 
Falco and Tom Rogers. 

One particularly insightful chapter 
severely tests Wright’s leadership: a 
1992 scandal involving NBC News’ 
“rogue report” about General Motors 
on Dateline that crushed the news 
outfit’s credibility. Then-news president 
Michael Gartner resigned and Wright 
apologized to affiliates. Andrew Lack 
was brought in to fix the listing NBC 

News ship—just as he was 20 
years later, following anchor Brian 
Williams’ fabrications. 
Wright writes: “1992 was the 

worst year in my NBC tenure. Our ag-
ing slate of primetime series had fallen 
to third in the ratings as we tried to 
chase almost exclusively after younger 
viewers primarily owned by ABC. 
After having dominated the primetime 
ratings for six seasons, generating 
more than $500 million [in] operating 
profits at the peak, we had just posted 
a huge loss—more than $60 million. 
We all were demoralized by how fast 
and hard NBC could fall.” 

Several colorful industry figures get 
a close-up, including Chuck Dolan, Ted 
Turner, Lorne Michaels, Jerry Seinfeld, 
Jack Welch and Donald Trump. Wright 
offers amusing details about hammer-

ing out a deal in a LaGuardia Airport 
lounge with Dolan, Cablevision’s 
“gentleman’s gentleman,” in 1983. 
During one tense boardroom negotia-
tion, Ted Turner, whose loose-cannon 
ways epitomized the cable cowboys of 
the era, barks like a dog to show Welch 
that he could, in fact, be tamed. Trump, 
for his part, is described as a cunning 
operator who “will be a national po-
litical figure for many years to come.” 

Less compelling, at least to those 
in the TV industry, is the book’s final 
third, about getting Autism Speaks 
off the ground. Yet it shows a differ-
ent side of Wright and also gives his 
wife, Suzanne, a chance to show her 
drive and outsized personality. The 
well- publicized divide between the 
Wrights and their daughter Katie over 
the relationship between vaccines and 
autism is particularly heart-wrenching. 
(Katie has argued for the connection 
between vaccines and autism, while 
Bob and Suzanne have disclaimed that 
school of thought.) 

Wright’s prose doesn’t quite  
sparkle, and the oral history parts  
often see his old colleagues lay on 
compliments about their old boss, 
which feels out of place in a book 
authored by Wright. But the TV titan’s 
good nature is evident on the page. 
The Wright Stuff is a worthwhile 
historical account of TV staring down 
a grave challenge to its status quo—
years before anyone had heard of the 
DVR or Netflix. —Michael Malone  

The View From Top of the Rock 
Bob Wright’s new autobiography follows the TV titan from Cox Cable 

to NBC and on to current challenges with autism awareness
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CHRIS LICHT is leaving 
news for nighttime fare.

Licht, who was execu-
tive producer of CBS This 
Morning, was named execu-
tive producer and showrun-
ner of The Late Show With 
Stephen Colbert, where 
he will oversee all aspects 
of production.

“You can’t work in this 
business without being in 

awe of Stephen Colbert  
and his talents,” said 
Licht, who also will serve 
as executive VP of special 
programming for CBS Corp. 
“The chance to work with 
Stephen and help build 
a valuable late-night fran-
chise, while continuing 
to grow at CBS, is truly  
an honor. I can’t wait to 
get started.” 

Colbert took the  
reins of the Late Show 
in September and has 
struggled to find his foot-
ing in the space.

Ryan Kadro will suc-
ceed Licht as EP of CBS 
This Morning, assuming 
full responsibility starting 
April 18.

“Ryan has been a key 
part of the success story 

at CBS This Morning since 
its inception—and an im-
portant partner for Gayle 
King, Norah O’Donnell and 
Charlie Rose,” said David 
Rhodes, CBS News presi-
dent. “In and out of the 
control room, Ryan is a 
great leader who will help 
us extend this broadcast’s 
journalistic and commercial 
success.” —Jessika Walsten

LICHT MOVES TO LATE NIGHT

Former NBC chief Bob Wright 
dishes on Donald Trump, Jerry 
Seinfeld and Jack Welch in his 
new book, and details his  
painstaking efforts to launch an 
autism awareness organization.

Licht
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 THE WATCHMAN
  Deputy Editor Michael Malone’s weekly look at the programming scene

Chuck Lorre Outruns Zombies; Benedict 
Arnold Takes ‘Turn’ for the Worse 
JUST AS IT STANDS to 
reason that a butcher might 
enjoy some seafood or even a 
salad after a long day’s work, 
comedy writers enjoy watch-
ing a good drama after a long 
day of making the comedic 
sausage, while drama writers 
dig them some comedy. 

“I love watching dramas—I 
can’t get enough of the cable 
dramas,” says Chuck Lorre, 
creator of Two and a Half 
Men, The Big Bang Theory 
and most every other comedy 
that a ton of people watch. 

He raves about Fargo, 
Homeland and The Americans, along with Netfl ix’s Daredevil—and in a nod 
to CBS, home to Lorre’s many comedies, The Good Wife. 

The Walking Dead, meanwhile, is reserved for Lorre’s time on the tread-
mill. “So I can run from the zombies in my own little mind,” he explains. 

He’s “always up for” Game of Thrones, while Better Call Saul is, simply, 
“brilliant.” 

“Calling it television is almost too limiting—it’s just great storytelling,” 
says Lorre, who cops to being “in awe” of Saul/Breaking Bad creator
Vince Gilligan. 

Saul stablemate Turn: Washington’s Spies begins a new season on AMC 
April 25. Showrunner Craig Silverstein says he likes unwinding to TV com-
edies after making that colonial spy drama come to life all day. 

He singles out Amazon’s Catastrophe, currently battling Showtime’s
Billions for the most consecutive appearances in The Watchman, along with 
short-lived lafferTogetherness. 

“My wife and I were sad when we learned HBO canceled that,” says 
Silverstein. 

The fi rst two seasons of Turn are available on Netfl ix. Silverstein de-
scribes the new season as “one exciting spy game.” One highlight: Virginia 
Governor Terry McAuliffe’s cameo as a militia general in episode seven, 
sharing a scene with Benedict Arnold and deftly uttering his line. The show 

is shot in Richmond, Va., and 
the producers wanted to thank 
the state’s fi lm and TV commis-
sion for their hospitality. 

Season 3 sees that traitor 
Arnold turn toward the bad 
guys. Can any viewer born 
before, say, 1980 hear the 
name Benedict Arnold without 
thinking of poor Peter Brady 
and the school play about the 
American Revolution? The 
Watchman certainly can’t. 
Thank God Peter had Mom, 
Dad and Alice to talk him off 
the ledge. 

Speaking of Alice, Free-
form announced a late-night 

concept by that name at its recent upfront presentation. The network de-
scribes Alice as a weekly half-hour variety show featuring short-form con-
tent. If uttering Freeform and Alice in the same breath sparks a modicum 
of déjà vu, this may be why: Alice, as in the Wonderland sprite, was actually 
considered for the new ABC Family name before Freeform won out. 

And speaking of surreal wonderlands, Lorre is in Vegas this week to be 
inducted into the NAB Hall of Fame (see page 32). He says he’s fl attered, 
but is taking the honor in stride. “If you pay too much attention to this kind 
of award,” says Lorre, “it could turn you into an a**hole.” 
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The Walking Dead

Turn: Washington’s Spies

  “Portrait of 
an artist during 
pilot season.”
—@julieplec, executive producer 
of The CW’s The Vampire Diaries, 
The Originals and Containment, 
shared on April 13, tagging writer 
and producer Caroline Dries.

             PROGRAMMING UPDATE:

             SHOW CAROUSEL

Fox has picked up (1) New Girl for a sixth season. On sister network FXX,
(2) Man Seeking Woman got a third season. TV Land set returns for The
Jim Gaffi gan Show (June 19) and comedy Impastor (June 26).  The CW
is resurrecting sketch comedy series (3) MadTV, ordering eight new episodes 
to air in primetime. Premium cabler Showtime will end (4) Episodes, starring 
Matt LeBlanc, after its fi fth season in 2017.
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PETER LIGUORI, CEO and president of 
Tribune Media, will be inducted into this year’s 
class of the Broadcasting & Cable Hall of Fame.

The Tribune chief took over the Chicago-
based media company in January 2013, not 
long after its emergence from bankruptcy. 
During his tenure he has led a push toward 
content with Tribune-owned network WGN 
America launching original series Salem,
Manhattan, Underground and Outsiders. 

He previously had exec stints at Discovery 
Communications and Fox Broadcasting.

Liguori will be feted along with other top TV executives in the 26th annual 
Hall of Fame class on Oct. 18 at New York’s Waldorf Astoria.

For more on B&C’s Hall of Fame ceremony, which is part of NewBay Media’s 
NYC Television Week, go to bchalloffame.com. —B&C Staff 

Liguori Named to 26th Annual 
B&C Hall of Fame Class

Liguori

3 4

0403_LeadIn.indd   2 4/15/16   5:16 PM


