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BY JOHN EGGERTON

THE ONGOING battle 
between TV station groups 
Media General, Schurz and 

Gray over WAGT Augusta (Ga.) 
took a hard turn toward Wash-
ington last week and the billions 
at stake in the spectrum auction.

Media General, which had 
been trying to keep Gray from 
taking over operation of WAGT 
from former owner Schurz 
and participating in the 
FCC’s spectrum auction, 
has dropped its legal 
challenge to that participa-
tion and instead wants any 
proceeds if the station’s spec-
trum is auctioned off.

Gray signaled it planned to 
put the station in the auction—
its attorney would not comment 
on whether it had elected to 
participate or not. If it wins, 
it could collect as much as a 
couple hundred million dollars, 
Media General wants to be the 
one getting the big payday.

Media General had fi led a 

breach of contract suit over 
the unwinding of its JSA with 
WAGT as part of that station’s 
purchase by Gray from Schurz. 
Media General had also tried 
to block that unwinding and 
WAGT’s potential participation 
via a related injunction, which 
it was granted by a lower court, 
but blocked temporarily by the 
Georgia Supreme Court.

That meant Gray could 

participate in the auction and 
take control of the station, 
which it did.

But Media General fi led an 
amended complaint in its breach 
of contract suit last week and 
took aim at the auction proceeds, 
saying it wanted “any profi ts 
from the sale of WAGT station’s 
spectrum in the spectrum auc-
tion, if WAGT is sold….”

Media General says it was a 

breach of contract for Schurz 
to sell the station to Gray know-
ing that a new FCC rule making 
JSAs attributable as ownership 
interests meant Gray could not 
maintain the JSA contract—
which it says was supposed to 
last until 2020—since it owned 
WRDW in Augusta.

A Media General spokes-
person had no comment on its 
court fi lings.

The FCC was not happy 
with the Media General suit. It 
has told the courts that Media 
General could be jeopardizing its 
license by seeking a court rem-
edy—preventing the unwinding 
of the JSA and WAGT’s auction 
participation—contrary to the 
FCC’s deal conditions.

But Congress could factor into 
the dispute. Republican legisla-
tors have not been pleased with 
the FCC’s conditions unwind-
ing JSAs, saying they violate 
the spirit of a law passed last 
December providing a 10-year 
grandfathering of agreements 
struck before March 2014. 

  

Media General Eyes Auction Payoff
If Gray’s WAGT sells spectrum, broadcaster tells court it’s entitled to the proceeds

If WAGT wins in the spectrum auction, the station stands
to collect as much as a couple hundred million dollars.

SPECTRUM 
WATCH

TWITTER HAS SO MANY NFL FEELS—WILL FANS?
AFTER NEWS BROKE IN FEBRUARY that CBS and 
NBC would share broadcast rights to a package of 10 NFL 
Thursday-night games, the league said it was also looking 
for an online streaming partner.

Last week, the least likely hopeful—Twitter—prevailed 
over Amazon, Google and Yahoo. The social network, not 
known for long-form video, is paying a reported $10 mil-
lion for rights to 10 games.

The deal is more experiment than game-changer. Twit-
ter will get to showcase its Periscope live-streaming app 
and try to lure new users to shore up its eroding U.S. base 
of about 66 million. For the NFL, it’s an expansion of the 

digital strategy that put a regular-season game on Yahoo 
last season and the playoffs on TV Everywhere apps.

One caveat that prompted a downbeat reception on Wall 
Street is that Twitter won’t get much of the ad revenue 
that has made the game the most lucrative piece of week-
day primetime real estate outside of The Walking Dead and 
Empire. National spots will be sold by CBS and NBC, while 
Twitter gets only two to three minutes per hour for local af-
fi liate spots. Morgan Stanley analyst Brian Nowak projects 
total ad revenue for Twitter of just $6 million.

Looks like ABC and Shonda Rhimes may not need to 
rethink their TGIT hashtag just yet. —Dade Hayes 

Twitter will have just 2-3
minutes of ad time per hour

to sell in the Thursday games.
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WE’RE SORRY to see Les 
Halles—the dependable bras-
serie with the great steak 
frites, spitting distance from 
B&C headquarters—shuttered 
after 25 years. Of course, 
when we think of Les Halles, 
we think of its most famous 
alumnus—chef, author and TV 
host Anthony Bourdain. 

Season seven of Anthony 
Bourdain: Parts Unknown rolls 
on CNN April 24, 
with the intrepid nib-
bler visiting Manila, 
Tblisi and Buenos 
Aires, among other 
exotic locales. How 
does Bourdain keep 
the show as fresh as 

this morning’s catch?
“We’re going places and 

telling stories in a way that’s 
designed to interest me and 
the crew fi rst,” he says. “If 
I’m not having fun, there’s no 
point in me going out there.”

Bourdain sees a bunch more 
seasons ahead. “It’s a big 
world, and I have a restless 
mind,” he says. 

TV-wise, Bourdain is digging 
the new season of Ar-
cher, and he raves about 
Fargo too. What about 
HBO’s druggy rock ‘n 
roll paean, Vinyl? “It’s 
too close to home,” Bad 
Boy Bourdain says with 
a wince. “I lived through 

that period.” 
Familiarizing himself with 

the cuisine in London is 
Rob Delaney, star of Ama-
zon comedy Catastrophe. 
He admits he misses the grub 
back home. “To get excellent 
pizza, you might have to travel 
more than a quarter mile in 
London,” he says. 

But Delaney is digging the 
TV big-time. Crime drama 
Happy Valley? “Peerless.” 
Lusty comedy Chewing Gum? 
“Amazing.” Apparently the 
U.K. has its own version of 
peak television going on. 
“There is defi nitely some 
pretty amazing television be-
ing made here,” Delaney says. 

That includes wickedly 
funny Catastrophe. Season 2 
aired across the pond and just 
recently landed on Amazon. Is 
there a more natural, relatable 
and likeable couple on TV right 
now than Delaney and costar 
Sharon Horgan? Not that The 
Watchman has seen of late. 

Delaney connected with 
Horgan on Twitter years ago. 
“I was a fan of her earlier 
sitcom [Pulling] and asked her, 
‘Do you want to write a pilot 
script with me?” he relates. “I 
had no idea it would turn into 
a TV show!” 

 “So @nycjim is walk-
ing representation of 

shift in media: 27 years at 
print paper, then fl eeting 

stints at digitals that keep 
changing mission”

—@DylanByers, CNN senior media and politics reporter, wrote 
April 7 of the news that Mashable executive editor and chief 
content offi cer Jim Roberts was laid off along with others as 
Mashable realigns to focus on video.

STATOFTHEWEEK

$8.99 
Monthly fee Starz will charge for its new OTT 

service, which will be available via Apple 
and Google. Starz joins HBO ($14.99/month) 

and Showtime ($10.99) in the direct-to-
consumer retail service space.

 THE WATCHMAN
  Deputy Editor Michael Malone’s weekly look at the programming scene

Bourdain’s TV Taste, Delaney’s Catastrophic Tweet
Catastrophe

Bourdain
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FATES AND FORTUNES

INDUSTRY MOVES 
OF THE WEEK
■ Walt Disney Co. COO (1) TOM 
STAGGS is leaving the company after 
26 years. Staggs was the heir appar-
ent to chairman and CEO Bob Iger, 
who is set to step down in two years. 
Disney named Staggs COO last year, 
setting the company up for succession. 
His resignation is effective May 6. ■ 
(2) BEN SILVERMAN has been appointed 
co-CEO at Propagate Content. Silver-
man, former co-chairman of NBC 
Entertainment, was most recently with Electus. ■ Broadcast 
engineer JOHN SWITZER has died at 68. Switzer spent a 
decade as director of engineering for the Rocky Mountain 
Broadcast Center and was a senior account executive for 
Sony’s Business and Professional Group. ■ ALLISON CLARKE 
has been charged with heading ad sales for WE tv and IFC. 
She previously oversaw WE tv and now adds responsibility 
for a second network in the AMC Networks portfolio. ■ 
C-SPAN has tapped RICHARD WEINSTEIN as VP of digital me-
dia. Weinstein, who has been with the network since 1986, 
was most recently managing editor. ■ WCSC Charleston, 
S.C. has named A. DANIEL CATES VP and general manager. 
Cates joins the Raycom-owned station from WJHL Johnson 
City, Tenn., where he was VP and GM.
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Starz’s Ash vs. Evil Dead

Byers
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