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BY JON LAFAYETTE

AS NETFLIX rapidly expands 
internationally, there’s probably 
no place on the globe where the 

streaming video on demand service is 
more appreciated than on Wall Street.

Even though Netflix’s fourth-quar-
ter net income and earnings per share 
were down substantially, they exceed-
ed analysts’ expectations. Similarly, 
while domestic subscriber 
growth was more sluggish 
than forecast, international 
growth was more robust.

Subscribers worldwide 
totaled 75 million as of 
Jan. 1, and the company 
said it expects to add up-
wards of 6 million more in 
the first quarter now that it 
is in nearly every country in 
the world with the excep-
tion of China.

Wall Street seized on 
those silver linings and in 
what was largely a depressed market, 
Netflix shares soared immediately 
after the results were announced.

Netflix has been putting money into 
content and getting into additional 
international markets. Normally, when 
costs increase, analysts get concerned.

“We expect similar modest operat-
ing income results for Q1, assuming 
current foreign exchange, as we invest 
in our international expansion,” the 
company said in its quarterly letter to 
shareholders. That’s not particularly 
optimistic. But in this case, Wall Street 

is going along for 
the ride even as 
management says 

the company is in investment mode.
Netflix plans to launch more than 

600 hours of original programming 
in 2016, up from 450 hours in 2015, 
including new seasons of 30 or so 
original series, eight original feature 
films, 35 new seasons of original 
series for kids, a dozen documentaries 
and nine stand-up comedy specials. 
Projected cost: $6 billion, with invest-
ment steadily shifting toward originals 
and away from acquisitions.

“We’re on pace to burn about a 
billion dollars of cash mostly on our 

branded or originals content,” said 
Netflix CFO David Wells during the 
company’s video conference with 
investors, who should be braced for 
the company to barely break even in 
2016 before ramping up profitability 
in ’17 and ’18. That’s a lot of money, 
but Netflix sees a lot of upside.

“We’ve only scratched the surface,” 
said CEO Reed Hastings. “Netflix is 
a tiny percentage of all video view-
ing today, so we have tremendous 
potential growth ahead of us if we can 
continue to execute.”

That aggressive attitude rubs many 
TV executives the wrong way, and 
this month’s TCA winter press tour 

became an arena for sniping back 
and forth between traditional net-
works and Netflix chief content officer 
Ted Sarandos.

FX Networks CEO John Landgraf 
complained at TCA that Netflix is 
able to make “shock-and-awe” bids 
for top programming and talent with 
a Silicon Valley disregard for booking 
profits. “The only reason we can have 
shock-and-awe spending for a series 
is because we get shock-and-awe 
viewing,” responded Sarandos during 
the earnings call. “It’s a competitive 
marketplace, and overspending is rela-
tive. I would say if shows like The Get 
Down and The Crown, which are rela-
tively expensive shows, are successful, 
it’s money well-spent—the way it was 
for House of Cards and Orange Is the 
New Black.”

Also complaining about Netflix 
were NBC executives, who released 
their own ratings numbers for Netflix 
shows based on data compiled by 
Symphony Advanced Media. NBC 
execs also said their research showed 
viewers gradually return to linear 
TV—or “TV like God intended,” 
as NBC research chief Alan Wurtzel 
put it.

That’s not how executives at 
Netflix—or its shareholders—see the 
future of TV.

“Our investors are not as sure of 
God’s intentions for TV, and instead 
think that Internet TV is a fundamen-
tally better entertainment experience 
that will gain share for many years,” 
Hastings said.  

Wall Street Stays Tuned In to Netflix
Despite lukewarm earnings and big spending, investors bet on streaming future

CFO David Wells says Netflix is expecting to burn through about $1 billion  
this year, mostly on original programs like House of Cards.
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IN A DEAL that could bring  
more money into the still-young 
programmatic TV market, Rubicon 
Project has formed an alliance 
with AdMore.

The partnership gives clients  
that currently buy digital ads 
through Rubicon Project’s mar-
ketplace automated access to 
commercial inventory on AdMore’s 
1,700 national and local television 

affiliates, which reach 100 million 
homes measured by Nielsen.

Brendan Condon, CEO of AdMore, 
said teaming up with Rubicon “is 
a direct response to the rapidly in-
creasing demand for programmatic 
TV solutions we’re both experienc-
ing throughout the marketplace.”

Working with AdMore “helps to 
solve the media fragmentation 
challenge for advertisers looking to 

reach local and national audiences 
across linear television,” said 
Dax Hamman, Rubicam Project 
chief product officer. “As more 
and more marketers seek cross-
device and second-screen engage-
ment with consumers, the op-
portunity to now target, negotiate 
and buy audiences across every 
format…is a true game changer 
for the industry.” —JL

For more on Rubicon’s push into TV, go to broadcastingcable.com/Jan25.

AdMore, Rubicon Team to Push Programmatic TV
Digital clients get access to 1,700 broadcast and cable outlets

Condon
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THE WATCHMAN
Deputy Editor Michael Malone’s weekly look at the programming scene

Brass Balls, Rolling Dice,  
Russian (Un)Dressing 
WILL BILLIONS back up a boffo premiere with a 
strong second airing? Showtime spent mightily 
to promote the Jan. 17 debut and got a boost 
from a free channel preview weekend across 
much of the country, so tail-off is expected. Gary 
Levine, president of programming, says week-
to-week performance is not the focus. “What’s 
important is the impact Billions is having,” he 
says, citing mentions in the financial pages of 
newspapers and other cultural outlets. 

Levine had just glimpsed a cut of the season finale, and says Billions finishes what it’s started. 
“It absolutely lives up to, and in some ways surpasses, the [promise of] the pilot,” he says. 

In terms of other high-profile premieres, there’s Outsiders on WGN America Jan. 26, Fox’s 
Grease Live! Jan. 31 and ABC’s Madoff Feb. 3. Martin Scorsese directed the greasy, gritty Vinyl 
pilot, which airs on HBO Feb. 14, runs just short of two hours and is pretty wild. “I had a golden 
ear, a silver tongue and a pair of brass balls,” says record exec Richie Finestra, played by Bobby 
Cannavale. “But the problem became my nose, and everything I put up it.” 

Yes, for every martini or Manhattan in Mad Men, there’s a mound of cocaine—and a colorful 
array of pills—in Vinyl. I spoke with Andrew Dice Clay, who has a 
memorable role in Vinyl (see page 30), about working with Scorse-
se, his new Showtime series, and what he’s watching these days. If 
you’re curious, Clay digs Ray Donovan and Boardwalk Empire and 
laments that the new season of Cinemax’s Banshee (Jan. 29) will 
be its last. Less expected—Bravo’s Girlfriend’s Guide to Divorce. 

“I know all about that,” says the Diceman. “I been there a bunch 
of times.” 

Speaking of marital strife, the War and Peace miniseries on 
Lifetime, A&E and History is a lascivious indulgence, though hav-
ing the characters speak in actual Russian (and French) accents, 
not English ones, would draw me in further. Characters speaking 
blueblood English at Downton Abbey makes perfect sense; do-
ing so in a St. Petersburg palace is off-putting. Even so, it beats 
reading a 1,300-page book. 

There’s too damn much stuff to watch these days. Or is there? 
I spoke with Patrick Moran, executive VP of ABC Studios, about the glut of good television (page 
38). He says there’s always room for a great new series. “Television that’s in the middle—what 
we call it least-objectionable and, as I sometimes call it, who-gives-a-s--t television—people 
aren’t watching that anymore,” says Moran. “We’re all looking for something great.”

Ain’t that the truth. 

Paul Giamatti (right) 
in Showtime’s Billions.

FATES AND FORTUNES

EXEC MOVES OF THE WEEK
n (1) AMIT CHATURVEDI has been tapped as senior VP of revenue operations and 
platforms at Turner Broadcasting. Charturvedi’s appointment is part of the com-
pany’s efforts to build data-driven advertising capabilities. n (2) BEN SHERWOOD, 
Disney Media Networks cochairman and Disney|ABC Television Group president, 
will deliver the opening remarks of the 2016 NAB Show in Las Vegas. NAB Show 
takes place April 16-21 at the Las Vegas Convention Center. n MIMI POLK GITLIN 
will head media development and production for the Associated Press. Gitlin, a 
veteran film financer and producer, will oversee the exposing of AP content across 
multiple platforms. n CRIS ABREGO and CHARLIE CORWIN have renewed their deals 
with Endemol Shine as co-CEOs of Endemol Shine North America. The duo also 
expanded their duties to oversee the company’s Latin American operations. n 

Sinclair Broadcast Group has upped TIM WALSH to GM of WTGS in Savannah, Ga. 
Walsh had been general sales manager of the Fox affiliate since 2014. n The Ameri-
can Society of Composers, Authors and Publishers has named (3) SHAWN LEMONE 
VP of membership. In his new role, LeMone will add musical theater and cabaret 
to his oversight while continuing to head TV and film.
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STATOFTHEWEEK

20.62 MILLION
Number of viewers who tuned in to the post- 

NFL playoffs edition of CBS’ 60 Minutes Jan. 17,| 
according to Nielsen live-plus-same-day ratings. The 

episode, which nabbed the most viewers for the program 
since Nov. 16, 2008, featured  Charlie Rose interviewing 
Sean Penn, marking the first time Penn spoke about his 

meeting with drug lord Joaquin “El Chapo” Guzman.

Bobby Cannavale 
as Vinyl hits man  

Richie Finestra.

THEY SAID IT
“The pay TV industry’s goal is obvious—as 
former monopolists, these companies  
would rather not pay for something they 
once got for free.”

—National Association of Broadcasters president 
Gordon Smith, in Jan. 21 speech at the Multicultural 
Media, Telecom & Internet Council’s annual Broadband 
and Social Justice Summit, addressing networks’ 
request for government intervention in retrans fights. 

“It’s like the only thing Sarah 
Palin hates more than Obama 
is punctuation.”

—The Daily Show’s Trevor Noah on Jan. 20, 
about Palin’s disjointed endorsement of GOP  
presidential candidate Donald Trump.

A DOSE OF REALITY
Unscripted stars/producers Kris Jenner (left)  
and Todd Chrisley spoke on a panel during NATPE 
Jan. 20 at the Eden Roc Resort in Miami Beach, Fla.
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