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CONNECTIONS

NUMBER

1,200+
The amount of people 
who watched musician 
Reggie Watts perform a 
set in a virtual world via 
AltSpaceVR’s social VR 

platform on May 26, 
according to an email 

distributed to the 
AltSpaceVR community 
from CEO Eric Romo. 
“This was the fi rst time 
that remotely this many 

people gathered in 
VR,” Romo claimed. 

“We don’t compete 
with Netfl ix. I think 
people are going to 
subscribe to both.” 

— Jeff Bezos, Amazon’s CEO, 
speaking last Tuesday (May 31) at 

the Recode Code Conference

4K UHD Awareness Spiking 
Adoption of 4K TVs has a way to go, but the good news for TV makers is that 
awareness of sets that use the pixel-packed format is on the rise.

According to a new report from NPD Connected Intelligence, 52% of peo-
ple surveyed said they are aware of 4K/Ultra HD TV products, a stat that 
spikes to 73% among consumers who own an Internet-connected TV.

Those fi ndings refl ect a recent study from Leichtman Research Group that 
found that 41% of adults had heard of 4K/Ultra HD, up from 30% last year.

NPD, which based its results on a survey of more than 5,000 U.S. con-
sumers age 18 and older in late January/early February, said about one-
third say they are very likely or somewhat likely to use a 4K TV in the fu-
ture, with interest strongest among men, millennials and smart-TV owners.

About 6 million 4K UHD TVs were sold through April 2016, according 
to NPD Group’s Retailer Tracking Service. Strategy Analytics, meanwhile, predicted that 11 million 
North American homes will own a 4K/Ultra HD TV by the end of 2016.

For more of this blog, please visit multichannel.com/June6.

BLOG: THE BAUMINATOR

“So: short answer — Bezos doesn’t want to pay Apple’s tax. (Does pay 
Roku’s tax, tho)” 

— Peter Kafka (@pkafka) of Recode, after Amazon CEO Jeff Bezos expanded a 
bit during a Recode Code Conference interview on why snags in business negotiations 
forced the e-tailing giant to stop selling such streaming products as the Google 
Chromecast and Apple TV, even though it does sell OTT players from Roku, as well 
as Xbox and PlayStation gaming consoles. Last fall, Amazon said it would focus on 
platforms that “interact well” with Amazon’s own streaming service.

TECH TWEETS

VIDEOPHILE
VIDEO’S BIG MOBILIZATION 
Video is already eating up the Internet at large, so it should only follow that its gaping maw is 
engulfi ng mobile networks, too. 

Mobile-video traffi c will grow by about 55% 
annually through 2021, when it should account 
for more than two-thirds of all mobile-data 
traffi c, Ericsson found in its latest Mobility 
Report. By 2020, video will account for around 
70% of mobile data traffi c, the report found.

Social networking will grow by 41% in the 
next six years, but its relative share of traffi c 
will drop from 15% in 2015 to about 10% in 
2021, thanks to video’s continued growth.

Ericsson said YouTube will dominate video 
traffi c on most mobile networks, account-
ing for 50% to 70% of total video traffi c. In 
markets where Netfl ix has launched services 
(it has been expanding globally), its share of 
video traffi c is poised to reach 10% to 20% 
of total mobile-video traffi c. 

Jeff Baumgartner
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