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CONNECTIONS

Vidgo Drops More Hints 
Vidgo, a virtual MVPD in the making, came out of hiding in January at Inter-
national CES with claims that it would soon offer low-cost pay TV bundles 
and VOD services over-the-top, including local TV, sports programming 
and premium services.

But Vidgo then didn’t offer much in the way of what programming it would 
offer, how it would be priced and which platforms it would support early on.

Not all the questions are answered yet, but Vidgo has shed some light 
on what’s in the works. Vidgo said its service will feature “build your own 
programming packages” that will include local broadcast-TV stations—
including ABC, CBS, Fox, NBC and PBS—in “select initial markets” including New York, Los Ange-
les, Atlanta, Chicago, Miami and San Francisco. 

The service will also offer some national content from Disney/ABC Television Group and Discovery 
Communications, as well as ESPN, NFL Network and some to-be-announced local sports content.

Still missing from the picture: Vidgo’s full programming options, pricing (it will be “affordable,” 
which is subjective, so take your best guess) and a specifi c launch date. 

For more of this blog, visit multichannel.com/June27. 

BLOG: THE BAUMINATOR

“@hbonow @HBONowHelp of course this happens 
during the most obscene episode of #GameofThrones” 

—Jenny Wu (@geekyposhe), offering an example of 
the ire shared by HBO Now subscribers when the 
service went down temporarily on June 19 during the 
penultimate episode, “Battle of the Bastards,” of season six of HBO hit series Game of 
Thrones. HBO said its OTT subscription service experienced “technical difficulties” as 
subscribers swamped the system to stream the episode. 

TECH TWEETS

VIDEOPHILE
NETFLIX IS STILL KING OF THE DOWNSTREAM 
Netfl ix’s new, more effi cient, title-by-title encoding 
scheme resulted in a small decline in its traffi c share on 
fi xed broadband networks, but the OTT service remains 
the internet’s dominant force by a wide margin, accord-
ing to Sandvine’s latest Global Internet Phenomena
study. Based on data collected in March, Sandvine said 
Netfl ix comprised 35.2% of internet traffi c on North 
America fi xed networks, a slight decrease from the 
37.1% it represented in a similar study that Sandvine 
released six months earlier.

Sling TV, Dish Network’s over-the-top TV service, 
accounted for less than 1% of peak downstream traffi c, 
but, for the fi rst time, was among the top 20 apps on 
most networks, Sandvine said. 

Netfl ix, at 32.72%, also led on aggregate bandwidth on fi xed-access networks in North America, while BitTorrent led in terms of up-
stream traffi c, with an 18.37% share. 

The story is different on the mobile front: YouTube (20.87%) accounted for the most downstream traffi c on North American mobile 
networks, compared to Facebook (13.97%) and Netfl ix (3.72%). 

Jeff Baumgartner

“There is a risk 
that Comcast is 

positioning X1 as a 
Mercedes at a time 
when more of the 

market is looking at 
an economy car.” 
—Craig Moffett, MoffettNathanson 

analyst, commenting to Bloomberg in a 
story about Comcast’s next-generation X1 
platform and its role in helping NBC Sports 
provide expanded coverage of the Summer 
Olympics in Rio de Janiero. “For the fi rst 
time since 1994, you can unequivocally 

say that cable has the best video offering
 in the marketplace—better than satellite 

and telco,” he added. 
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