
8   b r o a d c a s t i n g  &  c a b l e   J a n u a r y  6 ,  2 0 1 4   b r o a d c a s t i n g c a b l e . c o m

Community

#twitternielsens
Below are the top shows for Dec. 23-29, ranked by unique audience. The audience metric 
derives from the number of distinct Twitter accounts accruing at least one impression  
of one or more different tweets ascribed to a TV episode.

RANK/PROGRAM  UNIQUE AUDIENCE* TWEETS*
1. WWE Monday Night RAW (USA) ................................. 1,260.2........................113.5
2. Doctor Who (BBC America) ........................................ 988.7 ........................83.7
3. The 36th Annual Kennedy Center Honors (CBS) ........ 736.5........................22.0
4. The Sing-Off (NBC) ..................................................... 665.8 .......................33.4
5. Doctor Who: Farewell to Matt Smith (BBC America) ....611.9 ........................ 37.7

*In thousands  Source: Nielsen

Singer and songwriter Billy Joel (second from left); opera singer 
Martina Arroyo; and pianist, keyboardist, bandleader and composer 
Herbie Hancock on The 36th Annual Kennedy Center Honors.

BC BEAT: GUEST POST

HOW SOCIAl MEDIA PAID My RENT AND CHANGED My lIfE
By Craig D. Lindsey

It was New Year’s Eve and rent was due. I was almost three months behind. The landlord’s 
property manager (I call her The Enforcer) sent out a summons for me to appear in small claims 
court in a week for $1,100. I had barely $400 in the bank.

I’ve written for several publications since getting laid off from the Raleigh News & Observer in 
2011, but financial security has eluded me. Before completely giving up, I decided to try Indiegogo. 
It’s a crowdfunding site for film and TV projects, startup businesses or people in need.

The idea was a campaign telling people I was about to get evicted. My goal was $900 in a 
week. Thanks to not only longtime friends but also those I have accumulated via Twitter, Face-
book or through story interviews, I made $400 in the first hour. I made my goal two hours later.

By the end of Day 1, I had raised more than $2,000. Media blogger Jim Romenesko picked up 
the story. By Day 2, it was $4,000. I posted on my Tumblr blog that people could stop sending 
money, but it kept coming in. Other sites picked up on it. I was on the local news. I started to get offers from people to write for 
them. As I write this, the tally is $6,000 with 24 hours still to go.

So here I am, the journalist who crowdfunded his rent and more. The whole experience has humbled and overwhelmed me. It 
has taught me that the Internet can actually be used for good. (Yeah, it blew my mind too.)

After settling up with The Enforcer and paying other bills and debts, I’ll continue to find steady work. After all, man can’t live on 
being a social-media sensation alone.

For more about film, TV and pop culture writer Craig D. Lindsey’s story, visit broadcastingcable.com/Jan6

The author, Craig D. lindsay (center) , 
being interviewed on North Carolina’s 
WNCN after his social media rent 
money pitch took off.

They Said iT!
“We acknowledge and 
understand that Tim’s 
faith is a big part of 
who he is. It’s part 
of what makes him 
special, and we cer-
tainly respect that. 
At the same time, 
we hired him for his 
football opinions and 
his analysis of foot-
ball and his experi-
ence and his view and 
knowledge of the SEC 
and the SEC fans and 
playing in the SEC.”

—Justin connolly, 
senior VP, program-
ming for college 
networks, esPn, 
during a dec. 31 
conference call 
about the hire 

of tim tebow as an analyst for the 
upcoming sec network.

“I’m very proud of my 
tenure there. It is a 
great company and 
I’m very thankful to 
them for all the 
opportunities they 
gave me over the 
years to develop 
new technologies.”

—Jim ocon on dec. 31, 
about his time as 
VP of technology 
at gray television 
group after  
confirming he is 

leaving for KdFW in dallas, where he 
has been tapped as VP of engineering 
starting in February.

“[Kara and Walt] 
built an incredible 
brand and business 
with ‘AllThingsD,’ and 
we are very excited 
about partnering with 
them in this new ven-
ture and deepening 
our engagement in 
this rapidly changing 
technology market.”

—Patricia Fili-Krushel, 
chairman, nbcuni-
versal news group, 
on Jan. 2 about the 
announcement that 
nbcu will partner 
with and invest in 

Kara swisher and Walt mossberg’s new 
media venture, revere digital, which 
will produce the digital media and 
technology news website re/code. 
the site will compete with the Wall 
street Journal’s WsJd.

“The movie studio 
missed a HUGE opportunity  
by not calling this massive 
snowstorm “The Legend  
of Hercules” @EricStangel, 
Eric Stangel, executive producer/writer for 
CBS’ The Late Show, on Jan. 2 about major 
winter storm Hercules. 

OMG! INSIDER WIll AGAIN BE THE INSIDER
CBS Television Distribution’s omg! Insider is returning to its former 

title, The Insider, starting on Jan. 6.
The show will continue to partner with Yahoo omg!, which also is 

changing its name and will be rebranded Yahoo Celebrity.
“Our successful 

multi-year partnership 
with Yahoo—bringing 
online, on-air and social 
media together across 
platforms—will contin-
ue, and viewers will see 
the same content, style 
and quality that they 
have come to expect on 
The Insider,” a repre-
sentative for the show 
said in a statement.

The Insider, which stars Kevin Frazier and Thea Andrews, was 
renamed and rebranded omg! Insider one year ago. Since then, its 
ratings have remained mostly flat. Season-to-date through Dec. 15, 
omg! Insider averaged a 1.4 most current household rating, according 
to Nielsen Media Research, and it is ranked sixth among syndicated 
entertainment magazines.

The Insider is produced and distributed by CTD and executive
produced by Brad Bessey. –Paige Albiniak

The Insider’s Thea Andrews  
and Kevin frazier 


