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THREE TAKEAWAYS FROM THE NBCU-OLYMPICS DEAL
NBCUNIVERSAL surprised the industry last week when the media giant agreed 
to an 11-year extension worth $7.65 billion with the International Olympic Com-
mittee that will maintain NBCU as the U.S. home for the Games through 2032. 
The three biggest takeaways (not ordered by Gold, Silver, Bronze):

 The deal raised eyebrows—and likely angered NBC’s competitors—since 
NBCU’s current deal wasn’t set to expire until after the 2020 Summer Games 
in Tokyo. At a time when live sports are among the most valuable commodi-
ties in the TV marketplace, the price represents about a $1.4 billion increase 
per Games. If the IOC had let the current deal expire and put the rights out 
to the highest bidder (which it did in 2011), it could be argued the IOC would 
have made more money.

 The agreement further enhances a strong relationship between the IOC and NBC, which has carried every 
Olympics since 2000. IOC president Thomas Bach, who said he first approached NBC about an extension last 
November, mentioned confidence in NBC as a big factor in the early renewal. “This kind of deal is not only 
about money,” Bach said. “You can maybe in one deal make a dollar more, but have your product destroyed.”

 With Olympics rights now locked up through the next decade-plus, the NBA remains one of the last major
sports properties whose rights will be up for bid; the league’s current deals with Turner and ESPN/ABC 
expire following the 2015-16 season. The NBA, which was already in a strong position as it brings in a big—
and young—audience, is now looking at an even heftier payday. –Tim Baysinger

LETS MAKE A DEAL
On May 7, U.K.-based ITV acquired 
a controlling stake in Pawn Stars 
producer Leftfield Entertainment for 
$360 million. The deal is the latest in 
a series of ITV acquisitions that in-
cludes the U.S.’ Gurney Productions, 
High Noon Entertainment, Thinkfac-
tory Media and Diga Vision and U.K. 
companies So Television, The Garden 
and Big Talk—all purchased in the last 
18 months.

The next day, Discovery and Lib-
erty Global agreed to form a 50-50 
joint venture partnership to acquire 
All3Media, an international producer 
and distributor of award-winning TV 
programming, from its founders and 
the Permira funds for about $930 
million. All3Media, with headquarters 
in London, is the largest independent 
production group in the U.K. and 
has a strong presence in the U.S., 
Germany, the Netherlands and New 
Zealand. —Daniel Holloway, with
Mike Farrell, Multichannel News

STAT OF THE WEEK
52 MILLION  Number of U.S. adults over 18 who 
watch original digital video monthly, up 19% from 45 million  
just a year ago. For more on the 2014 NewFronts, go to page 15.  
—From the Interactive Advertising Bureau’s 2014 Original Digital 
Video Consumer Study

History’s Pawn Stars

THEY SAID IT!
“Rupert and I have  
an understanding in  
a new agreement.  
We have simply not 
gotten it on paper  
yet and the reason 
is focus on building 
the business, but we 
have a clear under-
standing of where  
we are going.”

—Chase Carey, presi-
dent and COO of 21st 
Century Fox, on his 

“understanding” with 
CEO Rupert Murdoch 

about a new agreement that will 
keep him with the media company.
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JOIN THE CONVERSATION
B&C readers took opposing viewpoints 
on Sinclair president and CEO David Smith’s 
interest in mobilizing broadcasters to petition 
elected officials to support a change in  
station ownership limits:

“ The reason for caps is as obvious as the 
fact that broadcasters use the scarce 
public resource of spectrum for next to 
nothing. The nation’s broadcasters 
are squatting on 100% of that valuable 
spectrum in order to reach less than 15% of the people. 
What waste for the country! What huge retrans profits 
for the broadcasters!” —robertbg 

 

“ Local caps—not ridiculous; national caps— 
worth discussing.” —Moose

 

Go to page 20 for more and broadcastingcable.com/May12 
to join the conversation.

Smith

AEREO WATCH
“Aereo is theft. Pure  
and simple…We don’t 
think we’re going to lose 
in the court. We don’t 
think it’s a viable prod-
uct. And if it was, it won’t 
be viable because it won’t 
have our content.”  

—CBS Corp. CEO Leslie 
Moonves, during the  
company’s May 8 first  
quarter earnings call, on the 
legal battle between CBS and 
other broadcasters against 
Aereo. To follow all the lat-
est, go to broadcasting
cable.com/Aereo.

Moonves
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