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Community

Upfront Market  
StartS to Move
The annual upfront advertising market began to move last 
week, as CBS, Fox and NBC all started to cut deals. The 
deals trickled in a couple days after the largest media 
buyer, GroupM, agreed to use C7 ratings as the currency 
for its upfront deals.

Here is an early network-by-network breakdown:

n NBC, which finished in first place among the broadcast net-
works in the adults 18 to 49 demographic this past season af-
ter 10 years in the basement, is doing deals at prices about 
8% higher than last year on a cost-per-thousand viewer basis, according to a source familiar with the negotiations.

n  There’s a different story at Fox, which tumbled out of first place in the demo ratings. Last year, Fox’s up-
front volume dropped by more than 10%. With its shorter primetime and younger viewership, Fox is usually 
the first network to start to sell in the upfront. In deals mainly with movie studios, CPM increases at Fox are 
lower than last year’s 5%-7%, according to market sources.

n  CBS has the most watched broadcast network, but its ratings in the adult 18-to-49 demographic were down 
during the past season. Despite that, executives including CBS Corp. CEO Les Moonves predicted that the 
network would grab the biggest price increases and the most volume during the upfront market.

n  As of presstime, it was not clear if ABC had made any deals. —Jon Lafayette

Game of Thrones 
Whacks The sopranos
Just as The Mountain crushed The Viper  
(literally), HBO’s fantasy epic Game of 
Thrones has toppled The Sopranos to 
become the premium cabler’s most-watched 
series ever.

Through the first eight episodes, the 
fourth season of Game of Thrones is
averaging 18.4 million viewers per episode 
in terms of gross audience (across all plat-
forms); narrowly topping The Sopranos’
18.2 million average for its fourth season 
in 2002. That number will likely continue 
to go up as the season builds to what is 
expected to be a buzzy finish.

It should be noted that services such 
as the DVR, HBO Go and many other on-
demand platforms did not exist in 2002—and 
they were not consumed at anywhere near 
the level they are today.

“Great to hear from so many on 
#NetNeutrality. More than 64,400 

comments filed & 301,000 emails to 
OpenInternet@fcc.gov. Keep ‘em coming”  

@TomWheelerFCC, FCC chairman Tom Wheeler, on the numerous 
comments received by the commission’s comment line last week, which 

crashed on June 2, possibly due to HBO host John Oliver’s routine 
“explaining” network neutrality on the previous night’s episode of Last Week 

Tonight. In the bit, the comedian urged viewers to flood the FCC website.

Wheeler

Stat OF THE Week
8.3 Average number of tweets posted by each viewer 
on Twitter of Univision’s Nuestra Belleza Latina per 
episode, according to Nielsen data. For the September- 
to-May TV season, it topped the category of “most tweets 
by unique author.”

They Said iT!

“I don’t think there’s 
anyone in the busi-
ness who’s having a 
better time than he is.”

—Former Viacom chief tom Freston, 
presenting the Fred dressler 
leadership award to discovery 
communications ceo david Zaslav 
at last week’s mirror awards.

“There is no basis for 
Netflix to assert that 
issues with respect to 
playback of any par-
ticular video session 
are attributable solely 
to the Verizon net-
work.…Netflix’s false 
accusations have the 
potential to harm the 
Verizon brand in the 
marketplace.”

—randal s. milch, 
executive VP, public 
policy and general 
counsel for Verizon, 
in the cease-and-

desist letter addressed to netflix.
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B&C evenTS 

JudGe, GreenberG To keynoTe  
aT nexT TV summiT L.a.
Following successful Next TV Summits in New York and 
San Francisco, NewBay Media is bringing the event to 
Los Angeles later this month. Presented by B&C and 
Multichannel News, the June 24 event will feature 
keynotes by Silicon Valley creator Mike Judge and Mark 
Greenberg, CEO of EPIX, the premium, multiplatform 
programmer. For more information and to register for 
this event, go to nexttvsummit.com/la/.

Zaslav

Game of thrones

the upfront is moving, as networks begin to cut deals for new 
shows including nBC’s a to Z (left) and CBS’ the McCarthys.




