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Online Struggles  
Pop Up During ‘GoT’ 
Season Premiere
OFFERING YET ANOTHER INDICATION that over-the-top delivery of 
some tentpole TV events can have trouble scaling up at the point of impact, 
the season-seven premiere of HBO’s Game of Thrones on July 16 did not come out unscathed.

Website HBO.com reportedly went down temporarily during the premiere, and several DirecTV 
Now customers also reported having troubles that evening.

The Hollywood Reporter noted that HBO.com returned during the second half of the episode’s 
premiere on the East Coast, and that HBO Go, the programmer’s authenticated TV Everywhere ser-
vice, ran into some issues in Latin America on Sunday night, though that service and HBO Now, the 
standalone OTT version of HBO, didn’t see any widespread problems in the U.S., the programmer 
told the publication. 

DirecTV Now, AT&T’s OTT TV service that sells subscriptions to HBO, hit a snag during the GoT 
season premiere, according to DownDetector.

For more from this blog, please visit broadcastingcable.com/July24. 

VIDEOPHILE 
Facebook Study: Most Watch TV With Smartphone in Hand  

TECH TWEETS

“There’s a misperception that 
#GoT caused #DirectvNow to 
crash Sunday night. The streamer 
actually had issues several hrs 
before the show.” 

— Phillip Swann (@SwanniOnTV), publisher of TV  
Predictions, holding that DirecTV had “loading issues on 
all channels” on the evening of July 16, not just HBO. 

NUMBER

15M
The number of “active” Roku 

accounts as of June 30, a 43% jump 
over the same-year period. Roku said 
nearly 7 billion hours were streamed 
on the Roku platform in the first half 

of 2017, a 61% increase versus the 
same period in 2016. 

Jeff Baumgartner

“I think of it more 
like a Super  

Network. We’re  
talking about  

addressing content 
desires and needs 
across the board.” 

— Ted Sarandos, Netflix chief content officer, 
speaking on last week’s Q2 earnings 

call on how he characterizes the service 
today amid perceived parallels between 

Netflix and HBO or if Netflix is becoming a 
Comcast-like version of internet TV. 
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FOR TODAY’S TV VIEWER, it’s clearly a multiscreen world. In most 
cases, consumers tend to have their smartphones in hand while they’re 
watching TV, according to a study commissioned by 
Facebook IQ that used eye-tracking glasses from a 
company called Tobii Pro. 

The study asked people in four U.S. cities to take 
home a pair of eye-tracking glasses on a weeknight 
and wear them as they went about their typical 
evening routines. It then sifted through data for 100 
participants who chose to watch TV. 

The result was that 94% of participants kept a 
smartphone on hand while watching TV, “making mo-
bile nearly as common a TV companion as a remote 
control.” The data also showed that viewers focused 

on the TV screen just 53% of the time because they were catching a 
glance of their smartphones. 

An analysis of a subset of 58 participants who viewed 
TV content containing ads found that, on average, the 
group “disengaged” during one-third of the commercial 
breaks, typically about 2.5 seconds into the first ad. 
Three-quarters of the time, people who disengaged 
from the TV ad content turned to their smartphones.

Facebook said that data aligned with results of its 
own Facebook data analysis of 1 million U.S. users. The 
study of that activity indicated that Facebook activity 
rose during commercial breaks when users were watch-
ing the season premiere of a “popular cable TV show,” 
Facebook said. — Jeff Baumgartner 
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