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BY JON LAFAYETTE

ASURPRISINGLY strong up-
front is just about over but, 
as always, exactly what hap-

pened in the $20 billion market 
for commercials during the next 
TV season isn’t perfectly clear.

There remains a significant 
gap between what network sales 
executives have said about sub-
stantial increases in volume and 
high-single digit price increases 
on a cost-per-thousand view-
ers [CPM] basis and the flat to 
slightly up budgets buyers said 
they brought to the table.

Broadcast primetime sales ap-
peared to be flat, even according 
to most of the networks, which 
reported bigger gains in morning, 
daytime and late night.

Sports, especially the seem-
ingly invulnerable NFL, was soft, 
while increasing news viewership 
of news had several networks 
worried eyeballs they can usually 
count on in post-election years 
could be permanently affixed 

to the soap opera surrounding 
President Donald Trump.

Here’s a breakdown of the 
market’s big issues:

What sales execs are saying: 
“I think everyone’s walking 
away from this upfront relatively 
pleased,” one network sales 
executive said. There was enough 
volume for the sales side to be 
OK. CPM increases were palat-
able for both sides. “These 5% to 
8% markets, they’re not so bad.”

Broadcasters pointed to big 

gains in non-primetime periods. 
One cable executive noted that 
buyers were seeking stable ratings 
at low prices early in the market. 
Spending by Procter & Gamble 
and some new pharmaceutical 
drugs were enough to make a big 
impact on those dayparts. “I don’t 
even think the networks realized 
how fast they were going to sell 
out there, or they would have 
priced it even higher,” another 
executive added.

The concern is that the extra 

money that showed up in the mar-
ket might have come from scatter 
budgets as buyers looked to cash 
in on reasonable upfront pricing. 
Some networks sold more inven-
tory than usual in the upfront, 
which could create an in-season 
squeeze if ratings continue to 
erode. “A lot of networks could be 
out of sale before you know it,” an 
executive said.

What buyers are saying: “Our 
budgets were down and we still 
believe the volume in the mar-
ketplace was down versus last 
year,” a top media buyer said. “I 
think the networks wanted to sell 
a certain amount of inventory in 
the upfront and they got more 
money than they expected.”

Another buyer said it was sur-
prising to see big growth in broad-
cast dayparts like daytime. “The 
lesson is that linear TV for some 
product categories still works 
pretty darn well,” he said. 

  mememe

For more on the upfronts, go to 
broadcastingcable.com/July17.

TALES FROM UPFRONT 2017  

Looks Like More Money, for Now  
News spending grows and sports is soft; concerns raised for scatter market  

Sports programming, 
 including NFL football, has 

shown softness during  
the current upfront.  

TALE OF THE TITLE II TAPE
ORGANIZERS OF LAST WEEK’S INTERNET DAY OF ACTION protest said they broke their own record for the 
number of comments to the FCC in a single day, surpassing the Sept. 10, 2014, Internet Slowdown protest of 
the controversial SOPA/PIPA anti-piracy legislation.

An FCC spokesman said the regulator could not confirm that fact, noting there could be a lag between when 
comments were filed and counted because they come in batches, particularly when using the bulk-filing tool.

The protestors’ goals this time around? To spotlight the FCC’s plans to end the classification of internet 
access as a common-carrier service under Title II of the Communications Act and to reconsider the network 
neutrality rules imposed by Democrats under former chairman Tom Wheeler, and to get the public to oppose 
those rollbacks.

Here are some of the key stats from the protest, according to organizer Fight for the Future.
2 million-plus: The number of comments to the FCC.
125,000-plus: The number of participating websites.
124,000: Phone calls made to Congress
5 million: Number of emails to Congress generated, which will be delivered over several days, according to 

the organization. — John Eggerton
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Protesters descend on the Capitol to protest 
Republican plans to roll back Title II-based 
network neutrality protections.
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          THE WATCHMAN
                          Deputy Editor Michael Malone’s weekly look at the programming scene

‘Insecure' Goes Small in New Season,  
PBS Goes Wild With Animal Special 

THE NEW SEASON of comedy Insecure starts on HBO 
July 23, and after season one’s surprisingly strong run, 
showrunner Prentice Penny promises smaller things in its 
sophomore year. “The perception is, after season one’s 
success, in season two you go bigger,” he said. “My ap-
proach is, go smaller.”

That involves going deeper into the psyches of Issa, 
Lawrence, Molly and other main characters, and examin-
ing “the things that make them tick,” Penny said. 

The producers also play around with storytelling con-
ventions. One episode, he said, takes place in a single day. 

The Insecure crew was very pleased with how season one was received. “I’ve worked 
on a lot of first-year shows, and you don’t know at all what will happen,” Penny said. 
“The way people responded was amazing. It validated the way we were thinking in the 
room.”

The Issa Dee character is essentially a younger version of Issa Rae, who created Inse-
cure with Larry Wilmore. “Issa Dee is trying to find her place. We need Issa Dee to be a 
little more messed up,” he said. “We need Issa Rae to run a TV show.”

For another funky fish-out-of-water series, there is the three-part PBS special Rare: 
Creatures of the Photo Ark, which sees National Geographic photographer Joel Sartore 
photograph at-risk and rare species around the world. The Photo Ark has 6,500 animals 
in it after 11 years of shooting. Sartore, who is 55, figures he’s 
halfway done photographing every animal species in human care. 

“It’s a big honor to be their voice,” he said. 
Some of Sartore’s Photo Ark highlights include a northern 

white rhino that died two weeks after the session, leaving the 
number of such animals left in the world at three. “Seeing things 
like that makes you feel like you’re in a race, before they go 
away,” he said. 

Sartore also photographed a South China tiger and Yangtze 
giant softshell turtle. One of “the joys of doing a show like this 
is you get to introduce the public to many creatures they never 
knew existed,” Sartore said. 

While climate change is frequently debated around the U.S., 
Sartore laments that at-risk animal species don’t seem to be on 
anyone’s mind. With the world’s people population booming, it 
puts several species at further risk. 

But Sartore said the animals he’s encountered are smart, curious and tough. “They’re 
striving,” he said. “And they’re thriving, if we let them.”
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FATES AND FORTUNES

INDUSTRY MOVES  
OF THE WEEK
n KEITH TURNER will 
retire from his post as 
president of ad sales at 
Univision. Turner, who 
was named to B&C’s 
Hall of Fame last year, 
assumed the president 
title in 2012. Univi-
sion has not named a 
successor.  n (1) OLIVER 
DIZON has been tapped 
as executive VP of 
pricing and planning 
for Fox Networks 
Group’s advertising 
sales division. Dizon, 
who had been senior 
VP of sales revenue 
management and client 
services for ESPN, 
will oversee FNG’s 
advertising inventory 
and revenue manage-
ment strategy. n (2) 
ADAM SYMSON will take 
over as president and 
CEO of E.W. Scripps 
when current chief 
executive Rich Boehne 
retires Aug. 8. Symson 
was promoted to chief 
operating officer in No-
vember, when Boehne 
announced his retirement. Before that, 
Symson headed Scripps’ digital operations. 
Boehne will continue as chairman of Scripps. 
n (3) ARI FLEISCHER has joined Fox News as a 
contributor. Fleischer, former press secretary 
to President George W. Bush, is president 
of consulting firms Ari Fleischer Commu-
nications and Ari Fleischer Sports Com-
munications. He will contribute across Fox 
News Channel and Fox Business Network 
platforms in daytime and primetime. n The 
FCC has named TINA PELKEY press secretary 
for the FCC. Pelkey, who most recently 
served as senior VP for Black Rock Group, 
will report to Brian Hurt, director of the Of-
fice of Media Relations. n (4) TAMRON HALL 
is in talks with Weinstein Television on a 
new daytime talk show. Hall, who left NBC 
and MSNBC in February after the network 
inked a deal with former Fox News Chan-
nel anchor Megyn Kelly, will star in, co-
create and executive produce the talker. 
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Rare: Creatures of the Photo Ark

THEY SAID IT
“As someone who grew up, for better or 
worse, watching award shows religiously, 
I’d be lying to say this doesn’t feel  
insane and wonderful.”

— Billy Eichner, host of truTV’s Billy on the Street, on July 13 after his show picked 
up the network’s first Emmy nomination, a nod for Best Variety Sketch Series.
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