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THE RATE OF PAY TV cord-cutting continues to rise, with 
high prices as the primary culprit, according to TiVo’s Q1 
2017 Video Trends Report.

The study found that 84.8% of 3,081 adults in the U.S. and 
Canada surveyed had a pay TV service. Of the 15.2% of respon-
dents that didn’t take pay TV, though, 21.8% said they cut the cord 
within the last 12 months, an increase of 4.4% year-over-year. 

Price, at 79.7%, remained the top reason why consumers cut pay 
TV service, though other factors are starting to gain ground. About 
58% said over-the-top video options were a big cord-cutting driver, 
up 9.3% quarter-over-quarter, followed by the use of an antenna for 
TV (32.5%, up 5.3% quarter-over-quarter) and the desire to binge-
watch a TV series through a streaming service (26.7%, up 8.2%).

Churn continues to be an issue. Of those with pay TV, 8.8% 
switched providers in the last three months; while 7.2% said they 
plan to cut their pay TV service; 6.6% planned to change to another 
provider; 3.5% planned to switch to an online service or app; and 
31.6% were undecided. 

Most consumers favor an option to buy TV channels a la carte, 
the survey found. The average price U.S. consumers would be will-
ing to pay for their 20 top channels is $28.31, a slight decrease from 
findings in the prior quarter and down 14% over a two-quarter peri-
od. TiVo suggested that the prices for new OTT TV options such as 
Sling TV, PlayStation Vue and Hulu could be causing consumers 
to rethink what they are paying for TV service.

ABC was the most-desired channel among survey respon-
dents; 67.9% picked it and were willing to pay $1.21 for it. 
Next was CBS (66.1%/$1.26), followed by Discovery Channel 

(63.3%/$1.37), NBC (62.7%/$1.27) and History (58.8%/$1.40). 
Despite the popularity of OTT video and other on-demand binge op-

tions, 85.4% of respondents said they watch live TV every day, and 39.1% 
watch 30 minutes to two hours of live TV daily. u
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Consumers are also eager to have a la carte TV options, TiVo study finds 
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Costs Still Drive Cord-Cutting 
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