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CenturyLink Pushes OTT TV 
Launch to Early 3rd Quarter
CENTURYLINK IS INCHING TOWARD the launch of a slimmed-down over-the-top TV 
product, anticipating a commercial launch in the early part of the third quarter.

 “We are still in the process of technically trialing the product in four markets,” Maxine 
Moreau, CenturyLink’s president of consumer markets, said recently on the company’s Q1 
earnings call.

“It’s going well. We do plan to launch the service in early next quarter … We’ll evaluate the pricing strategy, the 
packaging strategy and then we will phase in the launch over the rest of the year,” she said.

That’s a bit of a delay from earlier stated plans that the OTT TV product would launch in early Q2, and then expand 
into more markets by mid-year and into the rest of 2017.

CenturyLink hasn’t explained why it has yet to pull the trigger, but I would assume they want to make sure they get 
things right and don’t stumble out of the gate.

CenturyLink, meanwhile, has already talked about de-emphasizing its existing full-freight Prism TV product, a 
service powered by the Ericsson Mediaroom platform, as the telco moves forward with its new OTT TV package.  
However, CenturyLink stressed that Prism TV will continue to be part of its video arsenal.

For more from this blog, visit broadcastingcable.com/May15. 

BLOG: THE BAUMINATOR

NUMBER

$1.78 
billion
U.S. consumer spending for 

subscription streaming in the first 
quarter of 2017, up 26.32% year-
over-year, according to The Digital 
Entertainment Group.  Total digital 
spending, including electronic sell-
through and VOD, rose 16.33%, 
to $2.93 billion. Total U.S. home 

entertainment spending rose 
1.93%, to $4.67 billion in Q1, 

while the U.S. box office dropped 
10.76%, to $2.55 billion, DEG said. 

connections

VIDEOPHILE 
COMCAST’S ‘WATCHATHON WEEK’  
BREAKS VIEWING RECORD 
VIDEO CUSTOMERS 
watched a record 77 
million-plus hours of 
content during Com-
cast’s latest “Watcha-
thon Week,” an annual 
free VOD binge-fest 
that has been used to 
drive up interest in TV 
series ahead of their 
season premieres, the 
cable operator said. 

Viewing in this year’s 
Watchathon, which 
took place April 3-9 
and included Netflix 
for the first time, rose from the 54 million hours watched in 2013, Comcast said. It also eclipsed the then-record 71 
million hours viewed during the 2016 Watchathon across all platforms. 

More than 50 networks participated in this year’s fifth annual Comcast Watchathon, up from just 20 that were 
involved in the first one. — Jeff Baumgartner 

TECH TWEETS
“Don’t need this anymore. Ridiculous I was forced to own the box just 
for a TV Everywhere p/w. Never plugged it in. Now on to Hulu Live TV!”

— Mike Berkley (@mikeberkley), Viacom senior VP of product man-
agement and a former Spotify and Comcast executive, tweeting a 
photo of a Scientific-Atlanta Explorer 4250HD set-top with a return 
label (pictured). 

“Could be a new award for most hated wireless carrier? Comcast, Charter to strike wireless part-
nership, sources say.”

— Jeff Binder (@JeffBinder), CEO of Layer3 TV, pointing to a Wall Street Journal report that 
the cable operators were on the verge of a deal. Comcast and Charter Communications soon 
made the partnership official, announcing they would “explore potential opportunities for op-
erational cooperation” in their respective wireless businesses.

Jeff Baumgartner

“We can  
actually get people 
who have opted out 
of the system back 
in through a service 
like Hulu Live TV.” 
— Mike Hopkins, Hulu CEO, speaking on a CNBC 
segment about the beta launch of his company’s 

new live TV offering, which is seemingly targeted to 
cord-cutters and consumers who’ve never subscribed 
to a pay TV service. A mix of channel packaging and 
advanced-advertising capabilities should make Hulu’s 

new offering profitable, he said.
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