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“We’ve definitely 
got YouTube 

envy.” 
—Reed Hastings, Netflix CEO, jokingly lamenting 
the streaming volume generated by his company 
compared to the Google-owned OTT giant. While 
YouTube streams more than 1 billion hours of 

video per day, the subscription-based Netflix service 
streams a little over 1 billion hours per week.  
“So we have a little ways to go,” Hastings said  
last week on the company’s Q1 earnings call. 

Study: Social TV Alive and Well
THOUGH SOME PLATFORMS are performing better than others, social TV appears to be 
alive and well, according to a new survey of U.S. consumers by Ring Digital. 
Some 23.9% of U.S. adult Internet users engaged in social-TV behavior in the last month, 
meaning they have used a social platform to vote, post, share or otherwise comment on 
their TV-viewing activities, Ring Digital found in its spring 2017 Social TV Index.
The study, Ring Digital’s sixth on the topic in three years, found that there’s some room for 
growth, as 13% of respondents said they have thought about engaging in social-TV behavior, while 62.9% said they 
have not, based on a sample size of 841.

Among individual platforms, Facebook (71.6%) was the most popular for TV-related social media actions, followed 
by YouTube (33.8%), Instagram (32%), Snapchat (29%), Twitter (23.5%) and Tumblr (7.1%). In an emailed summary 
of those findings, Ring Digital’s Brian Ring noted that social-TV interaction via YouTube, Instagram and Snapchat 
grew while “Twitter’s lead in social TV seems to have vanished.”

By genre, news was the biggest driver of that social-TV interaction, followed by dramas, which unseated sports.

For more of this blog, please visit broadcastingcable.com/April24. 

BLOG: THE BAUMINATOR

NUMBER

101.95 
million 

Netflix’s expected number of 
worldwide streaming subscribers 

by the end of second-quarter 2017. 
The SVOD giant ended Q1 at 98.78 
million, and was poised to cross the 
100 million mark over the weekend.
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VIDEOPHILE 
CABLE VOD MAKES A BIGGER IMPRESSION IN Q1
ONLINE VIDEO gets the buzz, but VOD on 
cable-supplied set-tops keeps making signifi-
cant strides and carving out its share of the 
advertising pie. 

Canoe, the cross-MSO advanced-advertising 
joint venture, said last week that its platform 
generated 4.99 billion VOD impressions in the 
first quarter of 2017, handily beating the 4.13 
billion generated in the year ago quarter. 

That puts Canoe on pace to pump out about 
20 billion VOD ad impressions for 2017. The 
J.V. generated 17.9 billion of them in 2016. 

Canoe’s footprint encompasses cable sys-
tems operated by Comcast, Cox Communica-
tions and Charter Communications, with most 
from the latter coming way of the systems that 
Charter obtained via its acquisitions of Time 
Warner Cable and Bright House Networks. 
Charter is expected to roll out Canoe in a 
couple of legacy Charter markets this year, 
with more expected to join the mix in 2018. 

Canoe said it ran 2,286 campaigns during 
Q1 2017, up 31% from 1,751 in the year-ago quarter, with 75% of the campaigns run for external clients and the bal-
ance for network tune-in ads. 

The vast majority of Canoe’s VOD ads in Q1 ran mid-rolls—4.2 billion were placed in the middle of content, compared 
to 733 million pre-roll ads, and 95 million post-roll ads. Canoe said it ran an average of 3.84 ads in each mid-roll break, 
down from four a year ago. —Jeff Baumgartner 

TECH TWEETS
“Very proud to be a part of this team. Still driving RESULTS.”

— Chris Pizzurro (@chrispizzurro), head of business development, 
sales and marketing, on the Q1 results delivered by the cable-backed 
Canoe advanced ad joint venture (see below).  

“Computers would’ve been WAY more interesting to me if we had  
@VRFirstOfficial’s #VR #education when I was in college”

— Marcelo Claure, Sprint CEO, pointing to a story in VentureBeat about 
VR First, an initiative that plans to create about 50 virtual reality-focused educational labs at 
universities around the world by the end of 2017.

Jeff Baumgartner
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