
EVIDENCE THAT more consumers are opting to 
cut the cord continues to mount. 

Cord-cutters still represent a sliver of the  
population, but it’s a group that is expanding at an 

accelerating rate. 
Aided in part by virtual multichannel video programming 

distributors such as Sling TV and DirecTV Now, the traditional 
U.S. pay TV industry shrank by 1.7%, or 1.7 million subs, in 
2016, compared to 1.1% or 1.1 million in 2015, according to a 
recent report on the cord-cutting trend from MoffettNathanson 
principal and senior media analyst Craig Moffett. 

A new survey from TiVo only amplifies this trend. Of the 
17% of consumers without a pay TV provider, 19.8% of that 
group said they cut the cord in the past year, up 1.9% on a 
quarter-to-quarter basis and 2.3% on a year-over-year basis, 
TiVo found in its Q4 2016 Video Trends Report, based on a 
survey of 3,079 adults in the U.S. and Canada. 

“At nearly 20%, this is the highest percentage of cord-cutters in 
a single quarter since TiVo began tracking them in the Q4 2015 
survey,” the company said. 

The top reason for cord-cutting, at 80.1%, was the price of 
pay TV services, followed by use of a streaming service such 
as Netflix or Hulu (48.3%). The survey found that 27.2% of re-
spondents use an antenna to get basic broadcast TV channels. 

With respect to churn, 10% of respondents with pay TV 
service said they have switched providers in the last three 
months, the highest result since TiVo first asked that ques-
tion in the second quarter of 2013. 

Interest in a la carte TV is also on the rise. Some 76.6% 
of respondents said they’d like to choose only the channels 
they want to watch, up 3% on a year-over-year basis. 

For pay TV providers, there’s also some silver lining to go 
with these clouds. TV Everywhere services, which provide 
pay TV customers with access to their subscriptions on a 
wide array of connected devices, continue to gain ground. 

Some 49.1% of survey respondents said they are aware of 
their pay TV provider’s app, up 2% quarter-on-quarter and 9.1% 
on a year-over-year basis. That marks the highest rate of TVE 
awareness since the study started to monitor it in Q4 2012. u
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