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BY JOHN EGGERTON

FCC CHAIRMAN Ajit Pai, 
when pressed by Demo-
cratic senators during an 

oversight hearing last week, 
would not repudiate President 
Donald Trump’s characterization 
of the news media as “the enemy 
of the American people.” But he 
didn’t endorse it, either.

It is important for media 
companies to have confidence 
that an independent regulatory 
agency is not being used as a 
political weapon by a press-
bashing White House and Pai did 
say last week, emphatically, that 
the FCC would operate inde-
pendently of the White House. 
That’s something he accused his 
predecessor, Tom Wheeler, of not 
doing when it came to Title II 
reclassification.

The senators are concerned 
that the Trump administration 

could pressure the FCC to crack 
down on media outlets, given 
the president’s attacks on the 
news media and criticism of the 
acquisition of CNN parent Time 
Warner by AT&T.

That concern may have been 

heightened by Trump’s Oval  
Office meeting with the chairman 
last week, though it was followed 
the next day by an announcement 
that Pai would be renominated.

Deferring to the White House 
for such inquiries, Pai declined to 
speak about what he and Trump 
discussed. An FCC spokesman 
said after the Oval Office meet-
ing, though, that they didn’t talk 
about any items currently before 
the commission — that could still 
have included the AT&T-Time 
Warner merger, which the FCC 
is not reviewing, but Pai said he 
had not talked with any Trump 
administration officials about 
that deal.

Pai has spoken out in support 
of the First Amendment and has 
talked of using the FCC’s bully 
pulpit to do so, but he was not 
ready to speak out against the 
president’s broadsides at broad-
cast, cable, print and online 
news media.

Sen. Tom Udall (D-N.M.) led 
that line of questioning at the 

hearing. He said Trump was try-
ing to bully the media, and was 
clearly looking for Pai to use his 
influence to push back on the 
president’s attacks.

Pai was not willing to go 
there. He said he did not want to 
“weigh into the larger political 
debates,” but he did reaffirm 
his past statements in support of 
free speech and against govern-
ment trying to influence news 
coverage.

The senators were looking for 
some yes or no answers, but Pai 
instead framed his responses in 
terms of his duty to follow the 
law and the facts, which did not 
seem to satisfy them.

Asked if he would “resist any 
attempt by the White House to 
use the FCC to intimidate news 
organizations,” Pai offered a 
lawerly response. 

“Well, senator, I have said 
consistently, including just last 
week, that we are an indepen-
dent agency and for any matter 
that is displaced before me, I will 
take a sober look at the facts that 
are based on papers submitted 
by interested parties,” he said. “I 
will render a decision based on 
the law and the precedents that 
apply to those facts and I will 
make a determination based on 
what I and my colleagues think 
is in the public interest.”

But the Senate Democrats 
wanted more, and in a letter late 
last week they asked the chair-
man to provide some yes or no 
answers by March 17. 

After the hearing, Free Press 
president Craig Aaron respond-
ed, “Ajit Pai’s refusal to speak 
out against attacks on the press is 
outrageous and dangerous.”  
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Pai Passes on Countering Press Attacks
FCC chief says he does not want to wade into political issue

THE BURDEN OF PAPERWORK
According to FCC commissioner Michael O’Rielly, citing Office of 
Management and Budget figures, the agency has 423 active data 
collections requiring 457,355,706 responses annually, or a total of 
73,200,049 hours to complete, costing those who have to complete 
them $798,204,803. In a blog post about the cost of filling out FCC 
paperwork, he put it in the context of data collection estimates for 
other agencies, and the FCC led all departments.

 TOTAL COST OF ACTIVE
AGENCY INFORMATION COLLECTIONS
FCC ................................................................ $798,204,803
Department of Agriculture .................................... $397,848,225
Department of the Interior .................................... $178,634,533
Department of Energy .............................................$49,550,308
Department of Veterans Affairs................................... $11,141,104
Department of Housing & Urban Development ......$1,942,728
Department of Education ............................................... $305,014

SOURCE: Commissioner Michael O’Rielly’s FCC blog
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FCC chairman Ajit 
Pai didn’t satisfy 
Democrats with his 
responses to Presi-
dent Donald Trump’s 
media attacks. 
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CAN GOLOVKIN-JACOBS GET 
BOXING UP OFF THE CANVAS? 
Distributors hope PPV event will build momentum  
for category By R. Thomas Umstead

AFTER A LACKLUSTER 2016, the pay-per-view boxing category, still a key 
revenue source for pay-TV providers, kicks off its 2017 campaign in earnest with 
HBO’s Gennady Golovkin-Danny Jacobs middleweight fight.

The hope is Golovkin-Jacobs will help develop the next generation of marquee 
PPV fighters, though the March 18 bout isn’t expected to reach the category’s gold 
standard of 1 million buys. Still, industry observers believe it could set the stage for 
more lucrative bouts later this fall.

“We’ve had a slow start for PPV 
boxing in 2017, but the schedule 
is starting to come together, and 
we feel real good about the shows 
that we have coming up on PPV,” 
HBO VP of programming Tony 
Walker told B&C.

HBO hopes to build on the 
momentum from CBS’s March 
5 live primetime 
telecast of the Keith 
Thurman-Danny 
Garcia welterweight 
championship unifica-
tion fight. The CBS/
Showtime-produced 
broacast drew 3.1 mil-
lion viewers, making it 
the third most-watched 
live boxing event on 
over-the-air TV since 
1988, the networks 
said. (Thurman won in a 
split decision.)

Broadcast TV exposure for up-and-coming fighters such as Thurman, Garcia 
and current heavyweight champion Deontay Wilder — who fought on a Feb. 25 
live, primetime Fox telecast — helps promote the sport and drives interest for 
PPV events, Walker said. 

Walker would not predict how many buys Golovkin-Jacobs would generate, 
but the industry hopes to kick-start a 2017 PPV boxing year that will prove more 
lucrative than 2016’s disappointing campaign. After reeling in more than $500 
million in revenue in 2015 — more than $400 million just from the May 2, 2015, 
Floyd Mayweather-Manny Pacquiao welterweight title fight — the PPV boxing 
category barely generated one-third of that take in 2016, industry sources said.

HBO has scheduled a May 6 fight between Canelo Alvarez, arguably PPV’s 
biggest draw, and former champion Julio Cesar Chavez Jr. But the category 
suffered a setback last week when a proposed April Pacquiao-Amir Khan fight 
fell through due to financial issues, according to published reports.

Tony Paige, a boxing broadcaster and sports-talk host on New York radio sta-
tion WFAN, said that the early lineup of broadcast, premium-TV and PPV boxing 
events could yield some big dividends for the category later this year. 

“Given what we’ve seen so far, you have a chance to see some big PPV fights 
in the fourth quarter of the year,” he said.

Distributors hope March 18Õs  
Gennady Golovkin-Danny Jacobs 
fight will be the start of PPV 
boxingÕs 2017 comeback.

THEY SAID IT
“Welcome to day three of Healthcare Plan 
Two: Repeal and Revenge: ‘This time it’s 
Republican.’ It took the GOP forever to 
release this thing. They are like the George 
R.R. Martin of healthcare. And just like in 

Game of Thrones, a lot of 
your favorite characters 
are going to die without 
warning.”

—Stephen Colbert, during the March 8 opening  
monologue of CBSÔ The Late Show, referring 
to the GOPÕs long-awaited plan to replace 
Obamacare.

FATES AND FORTUNES

EXEC MOVES  
OF THE WEEK
n (1) DARIO SPINA has been tapped 
as chief marketing officer of Ve-
locity, Viacom’s branded content 
unit. Spina, who had been execu-
tive VP of the unit, will oversee 
U.S.-led partner marketing and 
creative efforts for Viacom’s cable 
networks. His appointment fol-
lows NIELS SCHUURMANS’ move 
from Velocity to Viacom’s Para-
mount Network, TV Land and 
CMT, where he will serve chief 
marketing officer. Schuurmans 
was previously chief creative of-
ficer and executive VP of creative 
and branded content for Viacom 
Velocity. n (2) LILY NEUMEYER was 
named head of development for MTV and VH1. She 
had previously headed development for VH1. Neu-
meyer’s expanded role comes as Chris McCarthy, the 
newly minted head of MTV, VH1 and Logo, continues 
to build his team in an effort to turn MTV around.  
n JAMES BLAKE has inked a two-year extension with 
Tennis Channel. The former top U.S. tennis player 
serves as an analyst for the network and will ex-
pand his role by covering more events, including 
the French Open in Paris. Tennis Channel also said it 
had expanded its coverage of the BNP Paribas Open 
in Southern California with commentators Martina 
Navratilova and Sloane Stephens. n (3) MIGUEL VARONI  
was promoted to VP and creative director of Telemun-
do Studios and Telemundo International Studios. In 
his new role, he will work on scripted projects and 
continue to be an exclusive network talent. 
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