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Lead-In

BY JOHN EGGERTON

BROADCASTERs tried to 
get FCC Chairman Tom 
Wheeler to act on their 

pleas for permission to roll out 
ATSC 3.0 for more than nine 
months. It took new FCC Chair-
man Ajit Pai less than two weeks 
to deliver—or at least jump-start 
via a notice of proposed rule-
making, or NPRM—the interac-
tive, mobile, next-generation TV 
standard.

Pai last week signaled the 
commission would be voting at 
its Feb. 23 meeting on a proposal 
to allow broadcasters to volun-
tarily deploy ATSC 3.0 while 
requiring it to simulcast, by itself, 
or with the help of a station 
partners, the current ATSC 1.0. 
ATSC 3.0 is not compatible with 
current sets.

Pai is not proposing to require 
consumer electronics companies 
to build in a tuner, or at least not 
yet. And he is not proposing to 
force MVPDs to carry the new 
signals in addition to the old.

He is proposing that broad-
casters’ public interest respon-
sibilities will extend to the new 
signals. The item seeks input on 
how broadcasters should have to 

educate viewers, issues related to 
retrans and the voluntary ATSC 
3.0 carriage, and “how to ensure 
that deployment of Next Gen 
TV-based transmissions will not 
negatively impact the post-incen-
tive auction transition process.”

Reaction was swift and 
effusive from the broadcast 
community .

In a statement, NAB spokes-
man Dennis Wharton praised 
the move, which he said “will 
foster technological innova-

tion, increase opportunities for 
minority and female owners, and 
create new and unique services 
for consumers.” In acting quickly 
and transparently, he added, Pai’s 
push “will provide greater clarity 
for stakeholders and greater trust 
from the public in dealing with 
the FCC going forward.” 

Jerald Fritz, executive VP of 
One Media, the Sinclair Broad-
cast Group-backed think tank 
advocating for the standard, said 
the benefits for both viewers and 

broadcasters “are as profound 
as any developed in the past 90 
years. The timing to implement 
the new standard in conjunction 
with the repack is a practical and 
strategic imperative.”

Added Rebecca Hanson, 
senior VP for strategy and policy 
at Sinclair, “The efficiencies of 
one-to-many datacasting will not 
only be disruptive on the con-
sumer front, but will also bring 
public safety communications 
into the 21st century.”

The NPRM came in response 
to the petition filed last April by 
the NAB, as well as the Con-
sumer Technology Association, 
America’s Public Television Sta-
tions and the Advanced Warning 
and Response Network Alliance. 
It also incorporates stakeholder 
input on that petition.

For example, the request that 
the FCC allow a simulcasting 
partnership in which two stations 
in a market could take a Jack 
Spratt approach, with one station 
delivering the ATSC 1.0 versions 
for both of their primary signals 
and the other delivering the 
ATSC 3.0 versions.

The chairman says he wants 
the ATSC 3.0 authorization ap-
proved by the end of 2017. 
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FCC’s Pai Eyes Broadcasting’s Future
Agency’s new era begins with jump-start of next-gen transmission standard

VIEW FROM THE TOP 
ON ATSC 3.0
IN A GUEST COLUMN for B&C, Pai 
expanded on his reasoning for enthusi-
astically backing the new broadcast tech 
standard. Here is an excerpt:

“Next Gen TV matters because it will  

let broadcasters offer much better  
services in a variety of ways,” Pai wrote. 
“Picture quality will improve with 4K trans-
missions. Accurate sound localization and 
customizable sound mixes will produce an 
immersive audio experience. Broadcasters 
will be able to provide emergency alerts 
with more information, tailored to a view-
er’s particular location. Enhanced person-
alization and interactivity will enable better 

audience measurement, which in turn will 
make for higher-quality advertising relevant 
to you and that you actually might want to 
see. Perhaps most significantly, consum-
ers will easily be able to watch over-the-air 
programming on mobile devices.”

For the full version of the piece,  
visit broadcastingcable.com/Feb6.

New FCC Chairman Ajit Pai will move forward on the long-stalled ATSC 3.0 standard, 
calling for a Feb. 23 vote to allow broadcasters to voluntarily adopt the standard.
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 THE WATCHMAN
 Deputy Editor Michael Malone’s weekly look at the programming scene

In Search of Sasquatch, and Noah Hawley Thinks Pink 
SOME 40 YEARS after Sid and 
Marty Krofft’s Bigfoot and Wild-
boy livened up the pajamas-
and-Eggos Saturday mornings 
of our youth, the big, hairy 
beast is back on television—and, 
apparently, in the wild. Six-part 
Killing Bigfoot airs Saturday 
nights on Destination America, 
following a heavily-armed team 
of hunters—the Gulf Coast Big-
foot Research Organization—as 
they seek out Sasquatch in the 
deep south. 

Bigfoot’s southern version is 
apparently more bad-ass 
than his western breth-
ren of yore. “He’s a more 
aggressive, faster, sleeker 
animal than they see in 
the Pacific Northwest,” 
says executive producer 
Peter von Puttkamer, who 
has made a career out of 
Bigfoot-related program-
ming, including 1998 film 
Sasquatch Odyssey.

Von Puttkamer says peculiar 
activity has been happening 
down south. “Pets have disap-
peared, farm animals have been 
hurt,” he says. “You hear a lot 
of sounds you’ve not heard 
before.”

And he thinks it may be, 
ya know, Bigfoot? “I have an 
open mind,” says von Puttka-
mer. “I’m also skeptical about 
things, but people are having 
experiences that haven’t been 
explained.” 

Speaking of elusive figures, 

let’s go back to England in the 
’60s, where Syd Barrett, Pink 
Floyd founding member, had 
a breakdown and disappeared 
from sight. He’s resurrected, in 
a way, as Marvel Comics drama 
Legion debuts on FX Feb. 8. 
Dan Stevens, whose Matthew 
Crawley character died an 
untimely death on Downton 
Abbey so Stevens could take on 
projects such as Legion, stars 
along with Rachel Keller. 

Keller plays Syd Barrett, an 
homage to Pink Floyd’s fragile 

genius. Keller knew 
little about Pink Floyd 
before taking on the 
role, but says dig-
ging into the band’s 
oeuvre “was almost 
as helpful as looking 
at the comic books” 
in terms of finding her 
character.  

Creator Noah Haw-
ley has cited Floyd 

masterpiece The Dark Side 
of the Moon, which explores 
mental illness, as an influence 
on the show. Keller played the 
album frequently in her trailer. 
“It became a backdrop for 
me for something to connect 
to, something that felt really 
peaceful,” says Keller. 

Her favorite Floyd song? The 
title track to the band’s Wish 
You Were Here.

Which may just be running 
through the Bigfoot hunters’ 
heads as they search for their 
evasive quarry. 

FX's Legion

Destination America's Killing Bigfoot

THEY SAID IT
“I’m usually a little 
nervous before a pre-
miere, pacing around 
backstage. But I start-
ed to realize that one 
of the benefits of a 
series finale is, I don’t 
care what you think.” 

-Casey Bloys, president of programming 
at HBO, addressing the audience at the 
Feb. 2 New York premiere of the final 
season of Girls.

“We will remember your names and weep when we are making  
a network show next season about sassy nurses.” 

—Girls producer Judd Apatow, thanking execs at HBO for their hands-off treatment during the show’s seven-year production run.
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STATOF 
THEWEEK

158M
Number of 

daily users of 
Snapchat , whose 
parent company, 

Snap Inc., filed for 
an initial public 

offering that val-
ues the company 

at $3 billion.

Girls
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