
“A lot of people, 
most people I think, 
are going to opt for 
commercial-free 

television.” 
— Barry Diller, chairman of IAC/InterActive  

Corp and Expedia, speaking at CES and contending 
that more and more quality content  

continues to migrate to toward subscription-based 
outlets and away from ad-supported linear TV  
and broadcast networks. Notably, IAC-owned 

 Vimeo is developing an SVOD service expected 
 to compete with Netflix and Hulu.
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Quality Key in Crowded OTT Ecosystem
NETFLIX RECENTLY ENCOUNTERED a 2.5-hour weekend outage (a weekend outage!), 
ultimately attributed to streaming issues. It was occurring just one day after the company made its 
new Marvel TV series Luke Cage available to stream, and loyal customers were less than pleased.

This outage, though unfortunate for Netflix, brings video quality to the forefront of industry 
conversation and importance, especially as we continue to see a massive shift from linear 
broadcast to over-the-top (OTT) streaming video. Even Google is hopping on the OTT band-
wagon, with the rumored launch of its Unplugged service. Arguably, one of the greatest chal-
lenges in this transition from linear broadcast to OTT is improving the consistency of the viewing 
experience, with current industry concerns around subscriber churn driving much of that conversation. This evolutionary 
challenge can be conquered — providers just need to prioritize good quality or risk losing viewers to a competing service.

However, ensuring quality can be tough. There are a variety of analytics tools that take the “final inspection” approach, 
measuring the playback quality on the user device. Unfortunately, this approach merely identifies the defect at the same 
time the customer experiences it!  … The best we can do with this “reactive” tool is identify apology opportunities. Some in 
the industry are bypassing even this basic level of monitoring, relying on social media to get their quality metrics.

Kurt Michel is senior director of marketing at IneoQuest. For more of this blog, visit multichannel.com/Jan16. 
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NUMBER

5M 
The most current number of Oculus-

powered Gear VR headsets shipped by 
Samsung. Total sales of the Gear VR, 
which competes with mobile platforms 
such as the recently launched Google 
Daydream View, remains a secret, as a 

portion of the 5 million products shipped 
include units given away in a 

promotional bundle 
for Samsung 

smartphones.

connections

VIDEOPHILE 
GOING MOBILE  
DESPITE THE SMALL FORM FACTOR, 
consumers are spending a sizable chunk of 
their video viewing time on smartphones. 

About 25% of consumers now watch 
more than two hours of video on their smart-
phone each week, according to a recent 
study from the Streaming Video Alliance, a 
group that is focused on OTT best practices 
and metrics and counts Comcast, MLBAM, 
Yahoo and Charter Communications among 
its members. 

While Apple CEO Tim Cook has declared 
the “future of TV is apps,” usage patterns 
beg to differ. The study — Mobile Video: 
Exposed — also found that most smartphone 
users (about 62%) stream video directly 
from a Web page or website, compared to 
45% who stream via app. Just 3.17% down-
loaded videos to view on a smartphone. 

Despite the growth of premium OTT pro-
viders, YouTube remains the dominant source for mobile video. About 77% use YouTube most often to source video, 
versus 53.17% from social media sites and 22.78% from “premium” content providers. 

Facebook is the top social media platform for video viewing on smartphones, by a wide margin. About 64.88% of 
study respondents said they use Facebook to stream video to mobile phones, compared to 13.1% who use Twitter, 
15.67% who use Instagram and almost 14% who use Snapchat.      — Jeff Baumgartner 
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TECH TWEETS
“Another great year for Cable VOD” 
— Chris Pizzurro (@chrispizzurro), head of business development, sales and 
marketing at Canoe, amid word that the MSO-backed advanced ad joint ven-
ture delivered more than 18 billion ad impressions through its VOD platform in 
2016, up from 11.8 billion in 2015. 

“Very proud of all the work that has gone 
into this. VR software is nowhere near 
the quality limits yet, stay tuned!”
— John Carmack (@ID_AA_Carmack), chief technology officer of Oculus VR, 
on Samsung’s latest shipment milestone for the Oculus-based Samsung Gear 
VR headset. 

How Much Video  
Do You Watch on Your Mobile 

Phone Each Week? 
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