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They Said iT!
“The average age of a 
TV viewer is 47, and it 
goes up every year. So 
there are two options: 
either people are fall-
ing in love with the TV 
experience at a later 
age, or we are just 
not manufacturing TV 
viewers anymore.”

—ran harnevo,  
president of aol 
Video, at a March 4 
panel on technol-
ogy’s effect on 

traditional tV, hosted by new York 
Women in communication.

“I think that over-the-
top is coming. Our 
goal is to work with 
the content provid-
ers. I have personally 
had discussions with 
the CEOs of the large 
content companies, 
and we would love to 
partner with them to 
see how we can take 
FiOS content mobile-ly 
across the country.”

—lowell Mcadam, 
Verizon communica-
tions chairman/ceo, 
during his session at 
last week’s Morgan 

stanley technology, Media & tele-
com conference in san Francisco.

FCC CHIEF WHEElEr Has Jsa’s, rEtrans In HIs sIgHts
It was a case of dueling joint sales agreement (JSA) announcements last 

week as the FCC’s Democratic chairman and House Republicans took turns 
attempting to limit and protect those sharing arrangements by TV stations.

FCC chief Tom Wheeler has proposed making all joint sales agreements 
over 15% of a station’s ad time attributable under ownership rules.

Rep. Greg Walden (R-Ore.) countered with a draft of satellite legislation 
that specifically prevents the FCC from making those, or any… other shar-
ing agreements—like shared services agreements (SSA)—attributable until 
it wraps up its 2010 quadrennial media ownership review.

Walden’s draft was more a shot across the bow since the FCC actually has 
the power to convert its JSA item into a rule at the end of this month, while 
the satellite bill will be a months-long process.

Wheeler also took aim last week at coordinated retransmission consent 
agreements, proposing to disallow coordinated negotiations among two separately owned TV stations if they 
are among the top four stations in a market, and presume that any retrans coordination among two stations 
in a market is not in the public interest.

Those would become the rules of the road with a March 31 vote—after those rules are published in the 
Federal Register. —John Eggerton

Wheeler

#twitternielsens
Below are the top shows for Feb. 24- March 2, ranked by unique audience. The  
audience metric derives from the number of distinct Twitter accounts accruing at 
least one impression of one or more different tweets ascribed to a TV episode.

RANK/PROGRAM  UNIQUE AUDIENCE* TWEETS*
1.  The 86th Academy Awards (ABC) .................13,923.6 ...................11,163.0
2.  The Walking Dead (AMC) ............................... 4,810.1 ......................439.1
3. The Voice (NBC) ............................................4,469.0 ..................... 329.7
4.  Pretty Little Liars (ABC Family) ....................3,885.9 ..................... 397.4
5. The Bachelor (ABC) ..................................... 3,805.2 ......................193.3 

*In thousands  Source: Nielsen
Director Steve McQueen accepts 
the best picture Academy Award 
for 12 Years a Slave.

NBCU TO BOOKEND UPfRONT WEEK
NBCUniversal is concentrating its upfront firepower this year 
during the traditional broadcast upfront week in May. 

Instead of having each of its cable networks hold separate 
events for media buyers in the month 
leading up to the upfront ad buying 
negotiations, the Comcast-owned 
media company will present all of its 
broadcast and cable entertainment 
networks during what it has dubbed 
“Upfront Week With NBCU.”

The week will begin with NBC Enter-
tainment’s presentation on the morning 
of May 12 at the Javits Center in New 
York, the same time NBC has held its 
presentation the past few years. On 

May 13, Telemundo Media will have its presentation at Fredrick 
P. Rose Hall in the Time Warner Center. On Thursday afternoon 
(May 15), when NBCU’s USA cable network traditionally held 
a presentation, the company will instead present all of the 
networks in its cable entertainment group, including USA, Syfy, 
Bravo, E!, Oxygen, Esquire and Sprout. —Jon Lafayette

“I am grateful 
and humbled by 

the outpouring of 
support I have received. Thank 
you for the kind words of 
encouragement!”
@lizwahl, Liz Wahl, the now-former anchor for 
RT America, following her on-air resignation 
from the Russian-owned channel March 5. 
During her resignation, Wahl said she couldn’t 
be “part of a network funded by the Russian 
government that whitewashes the actions of 
[president Vladimir] Putin.”

Wahl

Yaccarino

AEREO WATCh
As the Aereo debate rages 
on, B&C has created a one-
stop-shop 
for all the 
latest Aereo 
news, which 
last week in-
cluded Su-
preme Court 
comments and a federal 
appeals court decision 
against Aereo. For details 
on these developments and 
more, go to broadcasting-
cable.com/March 10.


