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They Said iT!
“We knew Arsenio had 
a built-in fan base, but 
he’s also reaching a new 
generation. This sea-
son, Arsenio has been 
the youngest late-night 
talk show on broadcast 
television and has given 
our station partners a 
real alternative for their 
late-night lineups.”

—Joe disalvo, president of 
sales at cbs television dis-
tribution, on Feb. 26 after 
arsenio hall—with the help 
of Jay leno—announced 

on the arsenio hall show that his late-
night talk show had been picked up for a 
second season, as many expected.

“Since 2008 Disney has 
directly contributed al-
most half a billion dollars 
to New York’s economy 
through television and 
film production, along 
with approximately 
9,000 jobs for New York-
ers.…Our Marvel series 
for Netflix will inject 
millions directly into the 
local economy and create 
hundreds of new jobs.”

—disney ceo bob iger on 
Feb. 26, when he and new 
York governor andrew 
cuomo announced 
that netflix’s upcoming 

live-action Marvel series will be filmed 
primarily in new York city.

NewBay Media To Produce  
official ScTe caBle-Tec exPo Show daily
NewBay Media, publisher of B&C and 
Multichannel News, has been select-
ed to produce the Official SCTE Cable-
Tec Expo Daily for the group’s event in 
Denver from Sept. 22-25.

A new edition of the Official SCTE 
Cable-Tec Expo Daily will be pub-
lished each day, providing show in-
formation, exhibitor news and industry analysis. It will 
be distributed throughout the exhibit floor, at registra-
tion desks and to rooms in the primary Expo hotels. Digital 
versions of the dailies will be distributed to NewBay Me-
dia’s distribution lists of television professionals and will be 
available for viewing throughout the year.

NewBay Media also produces show dailies and guides 
for other trade shows around the globe, including the 
International Consumer Electronics Show, the National 
Association of Broadcasters Show, InfoComm, ISE and 
The Cable Show.

More information about the event is available at http://expo.scte.org.

Discovery communications sets eXec reorg
Discovery Communications shook up its executive structure last week. Discovery Channel 
group president Eileen O’Neill will give up oversight of TLC and Discovery Fit & Health and 
add oversight of Velocity and Science Channel. She will continue to oversee Discovery Chan-
nel, the company’s highest-rated network. Group president Marjorie Kaplan, who had over-
seen Velocity and Science Channel as well as Animal Planet, will continue to oversee Animal 
Planet while adding to her purview TLC, the company’s second-highest-rated network.

Group president Henry Schleiff adds oversight of Discovery Fit & Health in addition to his 
current role overseeing Investigation Discovery, Destination America and the upcoming 
American Heroes Channel. 

The company did not announce any changes at the general manager level for 
the networks.

“Eileen, Marjorie and Henry are among the finest creative leaders in the media busi-
ness today, with proven track records of building brands, creating compelling programming 
slates and leading strong creative teams,” said David Zaslav, Discovery Communications 
president and CEO. 

The reorganization comes one month after Zaslav signed a long-term contract with the 
company, extending his tenure through the end of 2019. —Daniel Holloway

#twitternielsens
Below are the top shows for Feb. 17-23, ranked by unique audience. The audience 
metric derives from the number of distinct Twitter accounts accruing at least 
one impression of one or more different tweets ascribed to a TV episode.

ranK/Program  uniQue auDience* tWeets*
1.  The Walking Dead (AMC) ................................ 4,513.7 ......................353.5
2.  Pretty Little Liars (ABC Family) ................... 4,430.4 .....................654.1
3. The Bachelor (ABC) ......................................3,087.4 .......................119.8
4. Teen Wolf (MTV) ............................................ 2,916.2 .....................425.4
5. The Tonight Show 
    Starring Jimmy Fallon (NBC)........................ 2,830.7 ....................... 157.6

*In thousands  Source: NielsenaBc Family’s Pretty Little Liars

“Deeply saddened 
to hear of the passing 
of my brilliant, gifted, 
funny friend, co-writer/
performer and teacher 
Harold Ramis. May he now 
get the answers he was 
always seeking.”
@danaykroyd (Dan Aykroyd) tweeted Feb. 24 about the 
death of his Ghostbusters costar Harold Ramis at 69. 

ramis

aT a GlaNce: froM ruSSia, wiTh love
As the countdown to the 2016 Summer Olympic 
in Rio de Janeiro begins, B&C looks at where 
NBC’s coverage of the Winter Games from Sochi 
placed on the medal stand.

n  Live coverage is still 
king. While primetime 
coverage from Sochi  
averaged a still-robust 
21.4 million viewers, it 
was down from the last 
Winter Games in 2010 
from Vancouver, which was aired live.

n   The Winter Games were no match for 
zombies. AMC’s The Walking Dead went
head-to-head against the Games three 
straight Sundays, topping the Olympics 
among viewers 18-49 every time.

n   NBC’s decision to use the Games to debut Jim-
my Fallon’s The Tonight Show was success-
ful, as the new host’s first week was Tonight’s 
most-watched in 20 years. —Tim Baysinger

Kaplan

o’neill

schleiff

sochi opening 
ceremonies




