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Verizon Opens 5G Lab, Further 
Ups the Hype but Not Its Game
MY TRIP TO THE GRAND OPENING of Verizon Communications’ 5G Experience 
Lab fell right into morning routine. It was a few blocks from my sons’ high school in 
Downtown Los Angeles and just 5.2 miles away from my home o�  ce in the West Adams 
district. 

The lab — one of two that opened this week, the other in Houston — is designed to 
showcase real-world, low-latency applications for 5G in the American home. As the fi rst 
customer through the door, I experienced its eff ectiveness fi rsthand, watching 4K video 
delivered through a smartphone via 5G, playing video games and experiencing virtual reality using pretty much the 
same mechanisms. 

I played an Xbox One racing game with the console based in a remote location, the remote control signaling and the 
video display being transacted with the monitor entirely through a Samsung Galaxy smartphone connecting via 5G. It 
felt like I was interacting directly to the console as if it were only a few feet away. 

Verizon said it wants to give consumers a “tangible experience of what it is like to live in a 5G world.”
Moving onto the next station, I shot free throws through a virtual reality headset. The hoop I was looking at was 

being recorded through a camera mounted on the headset, and sent back to a remote PC — also via 5G-connected 
smartphone — then sent back to my eyeballs. The reality of what I was looking at just 15 feet away had become virtual-
ized in real time. 

The resulting experience didn’t help my pretty decent career 70%-plus free throw accuracy. My shots all missed badly 
to the right, further reinforcing the subtly conveyed disbelief of the twentysomething lab worker overseeing this area 
that the fl eshy middle-aged trade journalist before him truly ever had dangerous mid-range game.

For more of this blog, go to broadcastingcable.com/Nov19. 

VIDEOPHILE

Parks: 83% of Smart TV Owners 
Now Use Connected Features
The share of U.S. smart TV owners who actually use the connected features on their sets 
is now up to 83%, according to new Parks Associates research.

That compares to just 70% in 2014.
Over that same span, smart TV ownership in the U.S. has increased from 34% of 

households to 53% in 2018.
The research company also said that ownership of streaming media devices has almost 

doubled, from 21% of U.S. households in 2014  to almost 40% today. 
Parks released the fi gures ahead of its “Future of Video” conference in Marina Del Rey, 

Calif., set to run Dec. 10-12. — Daniel Frankel

NUMBER

23M
The number of global 

subscribers Hulu said it will have 
by year-end. 

Daniel Frankel

“Everything 
is tied back 
to Comcast 

somehow. We 
can’t innovate. 
Every time you 

negotiate 
with one 

network, you’re 
negotiating 

with the entire 
industry.”

— Randy Freer, Hulu CEO, lamenting 
so-called “most favored nation” 

clauses in program licensing 
negotiations while speaking at the 
BI Ignition Conference in New York
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TECH 
TWEETS
“Just once I’d like to 
see somebody writ-
ing about this even 
briefl y note that at 
least SOME of these 
attacks on Huawei 
are driven by com-
petitors like Cisco 
— and lawmakers 
eager to disguise 
protectionism as 
national security.” 
— @KarlBode, tech 
blogger Karl Bode, 
commenting on the 
Dec. 1 arrest of Huawei 
chief financial officer 
Meng Wanzhou in 
Vancouver, Canada, for 
allegedly trying to skirt 
sanctions against Iran 


