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Reports: Amazon Set to  
Take a ‘Free Dive’ Into AVOD
AMAZON HAS BEEN ACTIVELY talking to content companies about a developing ad-supported 
video-on-demand (AVOD) platform and a launch announcement is imminent, according to CNBC. 

The business-news network said it has heard from at least five sources at media companies who’ve 
been approached by Amazon for content targeted to the platform, which Amazon has yet to confirm.

In late August, tech-news website The Information reported that Amazon is developing an AVOD platform called Free 
Dive. The streaming video platform would be similar to the Roku Channel, an increasingly popular non-subscription video 
channel existing within the Roku ecosystem, offering archival movie titles and TV series. 

Free Dive is reportedly being developed through Amazon’s Internet Movie Database (IMDB) division. It would be acces-
sible to the 48 million Amazon Fire TV OTT devices currently in the market. 

Amazon, of course, has a robust subscription video-on-demand platform that competes with Netflix and Hulu. And in 
addition to a transactional store that competes with Apple’s iTunes and Walmart’s Vudu, Amazon owns a somewhat unique 
niche in a la carte distribution, packaging subscriptions to streaming video platforms like HBO Now through its Amazon 
Channels platform.

For more from this blog, go to broadcastingcable.com/Oct8. 

Sandvine: Netflix Comprises 15% of Global ’Net Traffic
NETFLIX CONTINUES TO BE the global internet’s biggest traffic source, with Sandvine’s latest Global Internet 
Phenomena Report indicating that usage of the streaming platform generates 14.97% of all downstream traffic. 

That’s up 2.92% from Sandvine’s 2017 report. 
Netflix con-

trols an even 
bigger share 
of downstream 
traffic in the U.S. 
— 19.1%, accord-
ing to Sandvine. 

Overall, video 
generated 58% 
of all down-
stream traf-
fic across the 
globe. 

Among indi-
vidual platforms, 
YouTube generates the next highest share of downstream traffic consumption, up 3.03% to 11.35% globally. Ama-
zon Prime consumes 3.87%, up 0.87% from Sandvine’s last report. 

In terms of U.S. market share, Netflix accounts for 30.1% of downstream traffic generated by video. Notably, 
Amazon Prime (11.15%) generates a bigger share of downstream traffic than YouTube (10.45%)

Meanwhile, Sandvine also said that during peak hours, Netflix can account for as much as 40% of traffic on 
some U.S. broadband networks. — Daniel Frankel
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“I cannot begin to explain how important 5G is going 

to be for this country, so I have to say congrats to 

Verizon on delivering its 5G* Home Service today. It 

doesn’t use global industry standards or cover whole 

blocks and will never scale … but hey, it is first, right?!”

— @John Legere, John Legere, chairman and CEO of T-Mobile, Oct. 1, commenting on rival Verizon’s 

announcement that it switched on what it called the world’s “first” 5G network in five U.S. cities. 
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NUMBER

19.1%
Share of 500 U.S. 
smartphone users  

surveyed who said they’d 
cancel their HBO Now 

subscription in the next 
six months, according to a 
Juniper Research study.

”We listened 
to our critics, 

thought hard about 
what we wanted to 
do, and decided we 

want to lead.”
— Jeff Bezos, Amazon chairman  

and CEO, on the company’s newly 
established $15 minimum wage.


