
Platforms: Connections

24   B R O A D C A S T I N G  &  C A B L E   S E P T E M B E R  1 0 - 1 7 ,  2 0 1 8   B R O A D C A S T I N G C A B L E . C O M

VOICES: DANIEL FRANKEL

Vewd Poaches Android TV 
Product Chief Sascha Prüter
OSLO, NORWAY-BASED SMART TV SOFTWARE VENDOR VEWD has 
named former Android TV products chief Sascha Prüter its new chief prod-
uct officer.

Prüter will lead all of Vewd’s product-management efforts, focusing on the 
company's emerging portfolio of pay TV operator products, including the 
recently announced Vewd OS for Android TV.

“Sascha understands how to design compelling OTT products and has deep commercial insight rel-
evant to global pay TV operators and leading OEMs,” said Aneesh Rajaram, CEO of Vewd, in a state-
ment. “His experience creating world-class solutions aligns well with Vewd’s strategic product roadmap.”

Founded 15 years ago, Vewd lists Samsung, Sony, Verizon and TiVo among its customers.
As a key member of Google’s Android leadership team, Prüter was responsible for all TV-related 

product and partner engineering efforts. Most recently, he led the charge to build and distribute An-
droid TV to nearly 100 pay TV operators globally. He also ran the Android platform program manage-
ment team in charge of Android operating system releases to phones and tablets worldwide.

For more from this blog, go to broadcastingcable.com/Sept10.

VIDEOPHILE 
Cord-Cutting Takes Generational Pause: Analyst
WITH LINEAR PAY TV 
subscriber levels pull-
ing back from the 3.5% 
attrition rates seen in 
2017, equity research firm 
Cowen & Co. believes the 
traditional cable, satellite 
and telco TV market might 
be stabilizing — at least 
until Generation Z, or 
those born from the mid-
1990s through the early 
2010s, enters the work-
force. “Our explanation 
for improvement was that 
the competitive industry 
simply needed to take a 
breather,” Cowen said in a 
new report lead-authored by analyst Gregory Williams.

“Losses escalated in 2017 after the emergence/traction of deep-pocketed, full service vMVPDs [virtual 
multichannel video programming distributors such as YouTube TV, Hulu Live TV, DirecTV Now and Sling 
TV] that we’d argue do not have the economic mandate for profit as a formidable competitor to tradi-
tional video,” Williams added. “With these vMVPD providers already in place, and no vMVPDs of similar 
stature entering the market for the foreseeable future (outside of perhaps Apple TV), we argue that pay 
TV loss trends have leveled out (until Gen Z enters the workforce in 2021).”

The Cowen chart indicates virtualized, live-streaming MVPD services have been successful at capturing 
some defectors from the linear ecosystem — and that the exchange seems to be slowing down a bit.

Notably, Cowen believes vMVPDs tend to skew a little older, having “appeal to the older generation 
of cord-cutters who still consume video in the traditional linear fashion.”

Cowen seems bearish about the prospect of next-generation viewers adopting what are essentially live-
streamed versions of traditional bundles. Data provided by The Diffusion Group further outlines the chal-
lenge: Current 18-24-year-olds don’t just show a taste for over-the-top video, they show an outright prefer-
ence, with more than 52% of video this group watches consumed through streaming. — Daniel Frankel

NUMBER

13M
Number of daily viewers for Facebook 
Watch, extrapolated from estimates 

published by The Diffusion Group that 
6% of the social media platform’s 

214 million users consume the video 
component on an everyday basis.

Daniel Frankel

“We‘re looking  
forward to bringing 

this season’s biggest 
game to the biggest 

possible digital  
audience and building 
on the record-breaking 

Super Bowl streams 
we’ve delivered  

in the past.”
— Jeff Gerttula, 

executive VP and 
general man-
ager of CBS 

Sports Digital, 
announcing 

plans to deliver 
“unprecedented 
access" to Super 

Bowl LIII at  
CBSSports.com 
and through the 

CBS Sports app with 
no authen-
tication 

required.


