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Lead-In

BY JOHN EGGERTON 

Add the Department of 
Justice to the lengthening 
list of those taking a long, 

hard look at the power and prac-
tices of social media companies.

In the wake of a U.S. Senate 
hearing with top executives from 
Facebook and Twitter Wednesday 
(Sept. 5), Department of Justice 
spokesman Devin O’Malley said 
Attorney General Jeff Sessions 
will meet with state attorneys 
general to talk about whether 
such platforms are “intentionally 
stifling” expression and ideas.

There has been a growing tide of 
pushback on edge providers from 
both sides of the political aisle, 
with Republicans most concerned 
about the perceived bias, but also 
suggesting, more broadly, that self-
regulation is better than new gov-
ernment dictates. Democrats have 
been more vocal about the need to 
step in and regulate, focused more 
on issues of privacy, security, data 
sharing and election meddling.

But there is sufficient concern 
on both sides — Republicans are 

worried about third-party data 
sharing and breaches as well — to 
bring regulating edge providers 
into the conversation. That con-
versation formerly focused almost 
exclusively on internet service 
providers, which have been en-
couraging the government to take 
that harder look at the edge.

President Donald Trump has 
recently accused Twitter and Face-
book and Google of censoring 
conservative speech, an issue that 
came up in the Senate hearing 
with Twitter CEO Jack Dorsey and 

Facebook chief operating officer 
Sheryl Sandberg and was the fo-
cus of another Wednesday hearing 
in the House Energy & Commerce 
Committee with Dorsey.

Trump was echoing Hill Repub-
lican complaints of censorship, 
including of their own speech. 
Democrats see that focus as a way 
to rally the conservative base and 
raise money for the midterms.

The issue was previously in the 
spotlight last April, when Face-
book CEO Mark Zuckerberg 
agreed there were legitimate con-

cerns about a liberal Silicon Val-
ley bias, and conceded Facebook 
content reviewers had made some 
mistakes with some content calls, 
though he said there were not top-
down directives on speech beyond 
trying to weed out hate speech, vi-
olence, terrorism and content that 
made its social media community 
uncomfortable. 

Conservative outlets, including 
Breitbart.com and Project Veritas, 
have cited what they said were 
former and current Twitter em-
ployees in stories alleging “shad-
ow banning” of conservative and 
pro-Trump content, something 
Dorsey said this week was not hap-
pening.

“Twitter does not use political 
ideology to make any decisions, 
whether related to ranking con-
tent on our service or how we en-
force our rules,” Dorsey told the 
Senate Intelligence and House En-
ergy & Commerce Committees.

But as more decisions are made 
via artificial intelligence, he con-
ceded, it was important to make 
sure they were “unbiased out-
comes.”  
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Justice Dept. Takes Aim at the Edge 
Follows Senate hearing with social media giants

Twitter CEO Jack Dorsey testifies on Capitol Hill. 
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MOONVES SHOW  
AT CBS CLOSER  
TO BEING CANCELED
SUDDENLY, IT’S GETTING EASIER TO 
picture chairman and CEO Les Moonves 
leaving CBS, even if it’s hard to imagine 
the company without him.

The ebullient Moonves turned CBS, an old-
fashioned broadcaster, into an unlikely suc-
cess. Working with a close-knit management 

team, Moonves made CBS thrive 
by finding shows popular with 
viewers in and out of the young 
adult demographic and selling 
them internationally, pushing hard 
for retransmission revenue and 
moving into newfangled over-the-
top services like CBS All Access.

The skids for Moonves’ possible 
departure were greased by published accusa-
tions of improper behavior with women over 
the course of his career and what looks like 
an unsuccessful power struggle with Shari 
Redstone, daughter of ailing media mogul 

Sumner Redstone, whose 
National Amusements con-
trols 80% of CBS stock. The 
Redstones want to combine 
CBS with their other media 
company, Viacom. 

Moonves is unlikely to 
leave empty-handed. Reports 
had the CBS board negoti-

ating a severance package with Moonves 
worth $100 million. That’s less than the 
$180 million his contract calls for, but still 
more than the winner of Survivor gets.  
— Jon Lafayette

Moonves



n The Walt Disney Co. is unifying its ad sales under (1) RITA FERRO. Ferro, 
who had been head of sales for Disney/ABC Television Group, will now add 
ESPN to her purview. ED ERHARDT, head of ad sales for ESPN, will retire in 
January. Disney restructured its senior management earlier this year, uniting 
Disney/ABC and ESPN ad sales operations under a new direct to consumer 
and international unit. n (2) NICOLE CLEMENS has been named president of 
Paramount Television. Formerly with Anonymous Content, she will oversee 
all aspects of development, production and programming for the TV produc-
tion studio. n Altice USA has expanded its news division with the additions 
of CHRIS VACCARO and KRISTIN MALASPINA. Vaccaro, who was previously di-
rector of digital at Topps Co., was named VP, digital news. Malaspina, who 
most recently served as VP of distribution marketing at Starz, was appointed 
VP, marketing and audiences. n SARAH HOFSTETTER has been tapped as presi-
dent of comScore. Hofstetter joins comScore from digital marketing agency 
360i, where she was chairwoman. In her new role, she will oversee the com-
pany’s commercial strategy and report to CEO Bryan Wiener. She starts Oct. 
4. n (3) DAN LLOYD has been named head of engineering of streaming service 
Xumo. Lloyd helped Dish Network with the development of Sling TV. At 
Xumo, Lloyd will oversee new development and the optimization of engi-
neering and technology operations. 
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 THE WATCHMAN
 Senior content producer Michael Malone’s weekly look at the programming scene

‘Last Ship’s’ Last Voyage, Vieira an Open Book, New Batch of ‘Snatch’
THE LAST SHIP IS PUSHING 
OFF one last time on TNT. The 
fifth and final season of the mili-
tary drama, which depicts the 
aftermath of a catastrophe that 
nearly wiped out the world’s 
population, is here. Executive 
producer/showrunner Steve 
Kane calls the ending “bitter-
sweet.”

“I’ve loved every minute of 
doing the show,” he said. “It’s 
been part of my everyday life, 
24/7, for six years.”

Kane will miss writers’ room 
sessions where the scribes 
think, wouldn’t it be cool to do 

this? and the show then pulls 
it off. He called it “the chance 
to fulfill, as filmmakers, a giant 
vision every day.”

The Last Ship questions the 
costs of war, and the toll it takes 
on those involved. After so 
many years of military involve-
ment in Afghanistan and Iraq, 
Kane said, “It’s a very timely 
question to ask.”

He calls the new season The 
Last Ship’s most emotional. 
“The scale of things gets bigger 
and at the same time more 
personal,” he said.

The Great American Read, 
PBS’s love note 
to books, returns 
Sept. 11. Meredith 
Vieira hosts. “It’s a 
wonderful way to 
get people to read 
again,” she said. 
“It’s been a won-
derful reminder of 
how great a good 
book can be.”

Vieira loves a 

good murder-mys-
tery, raving about 
Agatha Christie’s 
classic whodunits. 
She’s also become 
reacquainted with 
young-adult books, 
noting how she’s 
poised to enter the 
next stage of her 
life, which she calls 
“mature adult,” and 
all the anxiety that represents.  

“I’m curious to see if the 
themes in those books still reso-
nate” the way they did when 
she was a teen, Vieira said. 

She’s iffy about offering rec-
ommendations. “I hope people 
wander into libraries and book-
stores and spend some time,” 
Vieira said.

Viewers can spend some time 
with Snatch, as the sophomore 
season arrives on Sony Crackle 
Sept. 13. It’s set in Costa del Sol, 
where the Hill Gang is on the 
lam. They may be trying to lay 
low, but true to character, the 

Hills run afoul of the 
local kingpin. 

“It’s really, really 
fun,” executive pro-
ducer/showrunner 
Alex De Rakoff said. 
“It’s full of comedy, 
full of heart, lots of 
twists and turns.”

The series was 
of course inspired 
by the 2000 Guy 

Ritchie film, but it’s on its own 
now. “The story and characters 
are completely unique to the 
show,” De Rakoff said. “We are 
honorable to what Guy created, 
but we made it feel more con-
temporary.”

Rupert Grint, formerly Ron 
Weasley from Harry Potter, 
is the star and an executive 
producer.  

The cast and brain trust 
will assemble in Los Angeles 
for premiere night. “We’ll get 
together, have a few drinks 
and celebrate season two,” De 
Rakoff said.

Vieira

STATOF 
THEWEEK

18%
— Share of U.S. broadband 

households that canceled an OTT 
video service, according to Parks 

Associates. That churn rate has held 
steady over the past three years.

The Last Ship 
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