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BY JON LAFAYETTE 

THE BALL IS now in Com-
cast’s court.

Brian Roberts, Comcast’s 
chairman and CEO, must decide 
if it’s a good idea to reach deep 
into the cable giant’s wallet for 
the $40 per share or so it will 
take to outbid The Walt Disney 
Co. chairman and CEO Bob 
Iger for assets being sold by 21st 
Century Fox strongman Rupert 
Murdoch.

Murdoch last year picked 
Disney’s offer over one from 
Comcast, preferring Disney’s 
stock. But on June 13, Comcast 
made an all-cash bid of $35 a 
share that was valued 19% higher 
than the Disney bid accepted by 
Murdoch.

Disney struck back on June 21, 
upping the ante to $38 a share in 
cash and stock for the Fox assets, 
or $71.3 billion, plus the assump-
tion of $13.8 billion of debt. Both 
Comcast and Disney see the Fox 
assets — which include cable 
channels FX, FXX and National 
Geographic, movie and TV pro-
duction studio 20th Century Fox, 
21 regional sports networks and 
Fox’s 30% interest in over-the-
top platform Hulu — as a key to 
competing against TV’s new video 
competitors, Netflix, Amazon, 
Apple and Facebook. (See Cover 
Story, page 8.)

“After six months of integra-
tion planning, we’re even more 
enthusiastic and confident in the 
strategic fit of these complemen-
tary assets and the talent at Fox,” 
Iger told analysts and investors.

For Disney, a DTC Play
The Fox assets will help Disney 

accelerate its earnings growth, 
Iger said, and would fuel the com-
pany’s plans to build businesses 
that have a direct relationship 
with the consumer. “This acquisi-
tion clearly adds to our abilities in 
a very significant way,” he said.

Analysts said the gavel hadn’t 
yet come in this auction. “Given 
the strategic importance of the 
Fox assets, we expect Comcast 
will come back with a higher 
offer,” Jeffries managing director, 
equities research John Janedis 
said. “Given timing and regula-
tory risk that could lengthen a 
path to close, we believe the next 
counter offer from Comcast will 
be in the low $40s per share.”

Eventually, though, most 
analysts figured the Fox assets 
would go to Disney for two main 
reasons. One is that Disney’s offer 
of cash and stock would be more 

attractive to most Fox stockhold-
ers, particularly the Murdoch fam-
ily, who would save in taxes by 
opting to be paid in Disney stock.

The second reason is because, 
despite Comcast’s argument that 
a U.S. District Court judge’s June 
12 decision allowing AT&T to 
acquire Time Warner Inc. means 
the government wouldn’t stop 
media mergers, Disney is likely to 
have to jump smaller regulatory 
hurdles — and has a six-month 
head start at getting over them.

On the call with analysts, Iger 
asserted Disney has a better 
chance to close a Fox deal and 
would do so more quickly.

He quoted the judge in the 
AT&T case, Richard J. Leon, who 
said that “the temptation by some 
to view this decision as being 
something more than a resolu-
tion of this specific case should be 
resisted by one and all!” 

Iger said, “One and all, as we 

read it, surely includes Comcast.” 
Because of Comcast’s status as 
a major broadband provider, 
plus its content holdings includ-
ing a major broadcast network 
and multiple television stations 
and multiple cable channels, “it’s 
just simply an apples-to-oranges 
comparison,” he said.

Craig Moffett, principal and 
senior analyst at MoffettNa-
thanson Research, bought Iger’s 
reasoning. “Disney appears to 
have a path to a quick close,” he 
said. “A Comcast deal might not 
be allowed at all.” 

Comcast Could Balk at Price
Moffett added: “Disney has sig-

naled to Comcast that a topping 
bid from Comcast will now have 
to be meaningfully above $40 lest 
it still be considered inferior due 
to regulatory risk. It’s not clear 
Comcast has the stomach to go 
much above $40.”

Moffett’s partner Michael Na-
thanson, who follows Disney, had 
more faith in Iger’s gut.

“Disney remains in a strong 
position to compete with any 
potential follow-on raised bid 
from Comcast,” Nathanson said. 
“In our view, Disney has the su-
perior balance sheet, cost of debt, 
equity and rationale combined 
with fewer regulatory hurdles to 
emerge victorious over Comcast 
in a bidding war.

“Before, the only outstanding 
question was whether Disney’s 
board and management would go 
to the mat on this transaction?” 
he asked. “We now know the 
answer is clearly yes!” 

  memem

Comcast Expected to Try  
To Snare Fox Again 
Regulatory issues could favor Disney CEO Bob Iger’s sweetened bid

Comcast could find upending plans by Disney CEO Bob Iger (l.) to buy studios and 
other assets from Fox’s Rupert Murdoch to be a pricey proposition. 
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FATES AND FORTUNES

EXEC MOVES OF THE WEEK
n (1) PETER KNAG has been tapped as executive VP and chief financial offi-
cer at Turner. Knag had been VP of merger planning at AT&T, which recently 
acquired Turner parent Time Warner (rechristened as WarnerMedia). n The 
Broadcasters Foundation of America has elected (2) WENDY MCMAHON, presi-
dent of ABC Owned Television Stations Group, and CHARLIE WEISS, publisher 
of B&C parent Future’s TV Sector, to its board of directors. The organization 
also elected DENNIS LYLE, president and CEO of the Illinois Broadcasters Asso-
ciation, as an officer and VP. n (3) CLINT STINCHCOMB was named president and 
CEO of subscription VOD documentary service CuriosityStream. Stinchcomb, 
who had been the company’s chief distribution officer, succeeds ELIZABETH 
HENDRICKS NORTH, who was named president of Curiosity Studios. n Sony 
Pictures Television’s newly minted chairman MIKE HOPKINS has reorganized the 
company into a single business unit under a “territory management model.” 
As part of the reorg, KEITH LEGOY will lead the new model, with regional lead-
ers reporting into him: MARK YOUNG in Western Europe; JOHN ROSSITER in East-
ern and Central Europe; KEN LO in the Asia-Pacific region; ALEX MARIN in Latin 
America and Canada; and N.P. SINGH in India. 
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	 THE	WATCHMAN
 Senior content producer Michael Malone’s weekly look at the programming scene

Oxygen Plays Some ‘Defense,’ ‘Better Call Saul’ Gets, Well, Better 
IN DEFENSE OF, Oxygen’s 

look at the relationships 
between some of America’s 
most loathed criminals and the 
attorneys who defended them, 
premieres June 25. It includes 
Chris Tritico, who represented 
Timothy McVeigh; Kirk Nurmi, 
who represented boyfriend killer 
Jodi Arias; and John Henry 
Browne, who fought on behalf of 
serial killer Ted Bundy. 

Rod Aissa, Oxygen executive 
VP of original programming 
and development, said common 
questions pop into mind when 
people think about the law-
yers who battled to get these 

dastardly criminals off. “How did 
you defend them,” he said, “and 
what was the moral question 
you had to ask yourself?” 

The show comes from Magical 
Elves. Aissa said the lawyers 
pop on screen, as many defense 
attorneys wield a lot of cha-
risma. “They take you into the 
belly of the case like no one 
else,” he said. 

The relationship between 
McVeigh and Tritico plays 
particularly well, he said, “It 
became a real relationship,” 
said Aissa, “not just a business 
transaction.”

Could In Defense Of see a 
second season? “It 
sure could be,” said 
Aissa. 

And while the Tele-
vision Critics Associa-
tion press tour does 
not start for a month, 
AMC hosted a TCA-
esque event in New 
York last week. The 
AMC Talent Summit 

offered panel “The 
Kick-Ass Women 
of AMC,” featuring 
exec producers 
Melissa Bernstein 
(Better Call Saul), 
Angela Kang (The 
Walking Dead) 
and Marti Noxon 
(Dietland). After 
the high-octane 
“Kick-Ass Women” 
trailer rolled, moderator Tamron 
Hall said, “I need to wake up 
every morning to that trailer.” 

Part II of the panel featured 
talent — Julianna Margulies of 
Dietland, Lorraine Toussaint of 
Into the Badlands, Jenna Elfman 
from Fear the Walking Dead and 
Rhea Seehorn from Better Call 
Saul. 

“We’re bad-ass women,” Tous-
saint said. “It’s good to have the 
work reflect who we are.” 

A second panel was “From 
Book to Screen.” Noxon was 
on that one, too, and she spoke 
about the balance of keeping 

the author’s voice in 
an adaptation while 
allowing her own to 
flourish. She men-
tioned getting her 
eyebrows done, and 
her beautician said, 
“ ‘They’re sisters, 
not twins.’ I feel the 
same way about an 
adaptation.”

The final panel 
was “Masterclass with Better 
Call Saul.” Rhea Seehorn, who 
plays Kim Wexler, talked about 
meeting star Bob Odenkirk 
for the first time. “It was, oh 
my god! It’s the guy from Mr. 
Show!” she said. 

Saul creator Vince Gilligan 
admitted he didn’t think the 
Breaking Bad spinoff would be 
as good as it got to be. That got 
a reaction from Charlie Collier, 
president and general manager, 
AMC, SundanceTV and AMC 
Studios. 

“That wasn’t in your pitch!” 
Collier exclaimed. 

Gilligan

STATOF	
THEWEEK

$79.750
BILLION
— Amount digital advertising 

is forecasted to reach in 2019, 
according to media buyer GroupM. 

The figure tops the $79.448 
billion GroupM expects to be 

spent on TV advertising. 
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