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Charter’s Mobile Pricing  
Expected to Mimic Comcast’s
SPECTRUM MOBILE, the coming wireless offering from Charter Communications, will re-
portedly focus on plans and pricing that are in lock step with Comcast’s Xfinity Mobile service. 

Citing details from a consumer survey about Spectrum Mobile, website Boy Genius Report 
said Charter intends to offer two plans — a $12 By The Gig option and an Unlimited plan, with 
free talk and text, for $45 per line. Per the report, Charter’s materials also show how Spectrum 
Mobile will stack up against services from Verizon Wireless, AT&T and T-Mobile.

If Charter moves ahead the with pricing shown in the BGR report, it would essentially mimic 
Xfinity Mobile. Comcast announced in April that it ended Q1 2018 with 577,000 Xfinity Mobile customer lines, and has 
previously said that most of them have opted for Comcast’s By The Gig plan.

Both Comcast and Charter are both leaning on mobile virtual network operator (MVNO) deals with Verizon Wireless for 
their mobile services, complementing them with their respective WiFi networks. Comcast and Charter are also eyeing the 
emerging, shared CBRS (Citizens Band Radio Service) band to offload a chunk of their MVNO costs.

Charter hasn’t announced pricing or a launch date for Spectrum Mobile. However, DSL Reports last month said Charter is 
eyeing a June 30 commercial launch, along with pricing that will “largely mirror” that of Xfinity Mobile. Charter and Com-
cast have also formed a 50/50 joint venture focused on a common back-office and operations platform that, they believe, 
will drive critical scale for their mobile offerings even as the branding, sales and marketing of those services remain separate.

For more from this blog, go to multichannel.com/June18.

VIDEOPHILE 
Charter to Pitch Apple TV as a Set-Top Option  
CHARTER COMMUNICATIONS is using its own Worldbox 
platform to pump up its pay TV service, but it will be adding 
another retail option to its product mix later this year. 

Tied to a broader marketing and retail relationship with 
Apple, Charter will offer the Apple TV 4K device to its pay 
TV subscribers, underpinning that with a version of the 
Spectrum TV app that will initially extend access to the 
MSO’s live and video-on-demand content. Charter is said to 
be working on a cloud DVR service that could also be sup-
ported on select retail video devices.  

The addition will expand the retail device options for 
Charter’s Spectrum TV app, which is also supported on iOS 
and Android smartphones and tablets, Roku TVs and Roku 
players, Xbox One consoles, Samsung smart TVs (2012 
and newer models), and Amazon Kindle Fire and Fire HDX 
second-generation tablets.

Charter and Apple haven’t detailed their retail relationship 
with respect to the 4K Apple TV, but Charter has previously 
worked with Roku on retail-focused promotions that center 
on Roku players. The new Spectrum TV app for the Apple TV, iPhone and iPad will also be integrated with Siri. 

Charter is also on board as the first pay TV provider to use a new “zero sign-on” feature from Apple that aims 
to further streamline and simplify the authentication process. 

If the user is on the pay TV provider’s broadband network, Apple’s new zero sign-on system will securely and 
automatically unlock all of the supported apps included in the consumer’s pay TV subscription. 

“No credentials needed; it just works,” Jen Folse, lead designer at Apple, proclaimed last week during the com-
pany’s Worldwide Developers Conference keynote presentation. — Jeff Baumgartner

TECH TWEETS
“Could zero sign-on be the first big step toward eliminating  
those antiquated, ridiculously large, in-home set-top  
boxes your cable company forces you to lease at abusive 
rates?”

— Richard Greenfield (@RichBTIG), BTIG analyst, reacting to a new feature coming to Apple TV devices 
(see Videophile, this page) that will eliminates the need for consumers to input their user credentials to 
access video apps that are part of their pay TV subscription.

Jeff Baumgartner
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NUMBER

800,000+ 
Subscribers to Hulu’s Live 

TV service roughly one 
year after it was launched 

in beta form. With 
subscription VOD-only 
subscribes factored in, 

Hulu has about 20 million 
subscribers. 

“Since its  
introduction, 
the Apple TV 
business has 

grown an  
incredible 

50%.” 
— Tim Cook, Apple chairman  

and CEO, referring to the state  
of the company’s TV streaming  

business following last fall’s launch 
of the Apple TV 4K box. As of Q1 
2018, Apple TV still trails Roku, 

Google and Amazon in streaming 
player market share, according  

to Parks Associates.  


