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Android TV Is Now Wielding  
Its Clout at I/O Conference
TURNER USED Google’s Silicon Valley-situated I/O developers’ conference last Tuesday 
(May 7) to show off its latest Android TV apps for TNT and TBS. 

The debut of the updates on the Google platform came after a three-week lull in which the 
TNT and TBS apps were no longer playable on Android TV. The apps, which had been available 
on the platform since 2017, stopped working after Turner published version 5 updates for the 
rest of the over-the-top ecosystem. 

A few years ago, Turner probably could have sat on its hands for a while in terms of catering 
to what was an obscure part of the OTT ecosystem, and one that many suspected Google would get bored with and abandon. 
Android TV, a version of the Google operating system that supports OTT devices, still isn’t a major factor at retail. The most 
popular Android TV streaming box sold over the counter, the Nvidia Shield, commands only a small fraction of market share 
compared to Roku, Apple TV or Amazon Fire TV.

But at I/O last week, Google showed off the emerging power of its platform, which is now seeing fast-growing deployment 
as a customizable, industry-grade product for pay TV operators globally, as well as quick infiltration into the smart-TV market. 

Notably, Android TV is now deployed by 140 pay TV operators — which is rather astounding uptake, considering that Google 
was only touting around 100 operator relationships just four months ago heading into CES.

For more from this blog, go to broadcastingcable.com/May13.
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Cord-Cutting Got 75% Worse in Q1,  
Worst Quarter Ever for Pay TV  
U.S. LINEAR AND VIRTUAL PAY TV operators lost  
a combined 1.4 million subscribers in the first 
quarter, a 75% year-to-year uptick, making it the 
worst quarter ever for video customer attrition. 

According to MoffettNathanson, the annual 
pace of decline is now 4.8%, also the worst  
mark ever. 

“The accelerating decline of traditional pay TV 
subscribers in Q1 is by this point old news,” the 
equity research company said in a report. “Even 
the subtexts of this story are already familiar: 
Cable operators are increasingly indifferent to 
video retention, and the wheels are rapidly falling 
off satellite.” 

The more pressing news, MoffettNathanson as-
serted, was the impact on media companies. 

With virtual MVPD services no longer growing 
and picking up the slack, distribution for cable 
networks hit a worst-ever decline of 1.9%. 

“That’s been less widely reported, but it will 
have a much bigger impact on where things go from here,” the firm said. — Daniel Frankel

NUMBER

1.28M
The number of pay TV subscribers collectively lost in the first quarter  

by satellite-TV operators Dish Network and DirecTV. 

Daniel Frankel

“It’s a  
marathon, 

 not a sprint.”
— Warren Schlichting, president 
of Sling TV, discussing the ultra-
competitive vMVPD race May 3 

during Dish Network’s first-quarter 
earnings call. 
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