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Study: Pay TV Subscribers  
Make an OTT Connection 
AMPLIFYING A GROWING TREND, 21% of U.S. pay TV customers say they subscribe to 
an online video service from their MVPD (multichannel video programming distributor), up 
from 10% a year ago, according to a Parks Associates study. 

Parks Associates, which based the study on a survey of 10,000 heads of broadband house-
holds in the U.S. in Q3 2017, said the rise is attributed to the increased number of partnerships 
between pay TV providers and OTT players, citing Comcast’s support of Netflix on the MSO’s 
internet-capable X1 set-top box platform as a prime example. 

Comcast, of course, is far from alone in this trend, as Dish Network, Altice USA as well as TiVo’s and Espial’s various 
cable operator partners have also woven OTT content with traditional TV. That’s also going to be a focus for Charter Com-
munications’ new WorldBox platform. 

The study, 360 View: Access and Entertainment Services in U.S. Broadband Households, also found that pay TV subscrip-
tion rates dropped from 86% in 2015, to 77% in late 2017. And while 84% of pay TV subs get a service from a traditional 
cable, satellite or telco TV service provider, nearly 18% of pay TV homes get a package from an OTT TV provider.

For more from this blog, go to broadcastingcable.com/April9.

VIDEOPHILE 
Study: TV Everywhere Tracking Well With Millennials 
USAGE OF TV EVERYWHERE SERVICES are up among different age groups, but has seen a substantial rise with 
millennials when held against activity by Generation Xers (35-49) and baby boomers (50-64), the Cable & Tele-
communications Association for Marketing and Hub Entertainment Research found in a new survey. 

The latest TV Everywhere tracking study from them was based in 3,491 MVPD subs during February 2017 and 
then again from June 2017 to October 2017. All respondents (18-74) involved watch at least five hours of TV per 
week, and includes a range of 
heavy, moderate and light TVE 
users, as well as those that 
don’t use TVE at all. 

The study also found that 
TVE usage is not directly 
compatible with subscription 
VOD usage, as SVOD users are 
much more likely to also use 
TVE than non-users. 

Usage among all sources of 
TVE content was up compared 
to an earlier study, though 
use of basic cable (35%) and 
broadcast network apps (29%) 
were both up by seven per-
centage points.  

Nearly half of cable cus-
tomers said they had heard of home-based auto-sign-in capabilities, though 40% said it had no impact on their 
likelihood to watch TVE fare, versus 30% each saying it made them more likely or a little more likely to view TVE 
content. 

Some 77% said they used their TV provider’s app the last time they signed in for TVE, versus 23% who used 
a TV network app. Roughly 86% said they were able to log in successfully, and 71% said they were looking for a 
specific show, and 78% were able to actually find it. — Jeff Baumgartner

TECH TWEETS

“Could be time to check your broadband cap. 2 shows a day 
enough to push many over 1TB limit.”

Colin Dixon (@nScreenMedia), founder and chief analyst of nScreenMedia, pointing to research indicating 
that streaming of content in the 4K/Ultra HD format can quickly deplete monthly internet usage plans 
that are set as high as 1 terabyte, and holding that that top streaming services with UHD libraries don’t 
provide customers with sufficient control to limit their bandwidth consumption. 

Jeff Baumgartner
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NUMBER

25%
The amount of budget 

spend allocated for 
artificial intelligence, 

blockchain, voice-activated 
technologies or facial 

recognition systems by at 
least one-quarter of the 
companies surveyed by 
PointSource. More than 

half of respondents (53%) 
said they do not feel 

prepared to effectively use 
any of those technologies. 

The study, 2018 Digital 
Transformation Report, 

based findings on a survey 
of more than 600 senior-

level decision-makers. 

”They are  
buying it at  

a pretty  
significant 

rate.”
— JR Walden, senior VP and chief 
technology officer of Mediacom 

Communications, in comments about 
higher than expected adoption of 

the MSO’s 1-Gig broadband services 
made during a recent cable tech 

event in Denver hosted by  
Light Reading. He estimated that 
10% to 20% of new broadband 

subs are taking the speedy, DOCSIS 
3.1-powered offering. 


