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BLOG: THE BAUMINATOR

Broadband’s Space Race  
Is Heating Up 
FEBRUARY WAS A BUSY MONTH in the world of satellite broadband as a 
new speedy service was launched, a pair of demo satellites were slung into low 
earth orbit and another high-capacity bird took a step toward the launch pad.

• The most significant of these was last month’s launch of a new 100 Mbps 
(downstream) service from Viasat that enters play roughly nine months after 
the satellite that is beaming that capacity, ViaSat-2, was launched from Kourou, French Guiana, aboard  
Arianspace’s Ariane 5 heavy-lift launch vehicle and placed into geosynchronous orbit.

While the new offering will provide unlimited data (customers could see slower speeds in period of 
congestion after they exceed a monthly soft data ceiling), it’s not cheap either – offered at a promotional 
price of $150 per month that rises to $200 per month after three months.

• EchoStar’s Hughes Network Systems division said it has reached the preliminary design phase on 
Jupiter 3 (EchoStar XXIV), another high-capacity satellite that will be capable of delivering speeds of 
100 Mbps or more. Service on Jupiter 3 isn’t expected to start until 2021.

• On Feb. 22, Elon Musk’s SpaceX launched two “demonstration” Starlink satellites that are part of 
an effort to eventually offer broadband using a constellation of thousands of LEO satellites.

In addition to providing extensive broadband coverage, the LEO approach aims to also cut down one 
of the issues that’s typical of satellite broadband: latency.

For more of this blog, go to broadcastingcabale.com/March12.

VIDEOPHILE 
Majority of Hulu Live Subs Watched Winter Games
HULU SAID MORE than 63% of its live TV subscriber base watched NBC Sports 
Group’s coverage of the Winter Olympics from PyeongChang, either live or via 
video-on-demands. 

Boiled down further, Hulu said the typical member of that Olympics-watching 
group watched 15 hours of coverage, and Hulu live TV subscribers streamed a 
total of 6.5 million hours of Olympics coverage and content during the 18 days of 
the Games. 

For the big event, Hulu built a personalized experience and interface for the 
Winter Games that enabled subscribers to pick their favorite sports and be 
alerted when they would be available for viewing. 

Among other data points, Hulu said snowboarding, alpine skiing, freestyle 
skiing and ski jumping were among the most-added sports to the Olympics dash-
board for both men and women subscribers. Figure skating rounded the top five 
selections for women, while men chose bobsledding. — Jeff Baumgartner 

TECH TWEETS

“Can we please outlaw auto-play videos!! Mashable, I nominate you 
for having the worst use experience website ever. 4 videos  
auto-play on 1 page! The moment that happens I LEAVE YOUR 
WEBSITE IMMEDIATELY & read news elsewhere. Why are you  
purposely pushing readers away? @mashable” 

— Dan Rayburn (@DanRayburn), principal analyst at Frost & Sullivan and chairman of the NAB Streaming Summit, 
sharing his distaste for videos that auto-start. 

Jeff Baumgartner

“I think it’s more 
about content, quite 

frankly, than it is 
about distribution. 

NBCUniversal  
is just not a factor 

in Europe.” 
— Mike Fries, Liberty Global CEO, weighing in 
on Comcast’s unsolicited proposal for Sky 
during a talk (via webcast) at the recent 

Deutsche Bank Media, Telecom & Business 
Services Conference. “I think for them  
[Comcast and NBCU], they see content  

synergies, which I get,” he added. 


