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BY JOHN EGGERTON

SINCLAIR’S deal to 
purchase Tribune Media’s 
stations appeared to take 

another step toward completion 
last week when the lawyers for 
both parties submitted yet an-
other revision to the merger, the 
second in less than a week.

Sinclair signaled it will sell one 
of the stations in the Harrisburg - 
Lancaster-Lebanon-York market 
in Pennsylvania, where just last 
week it had said it wanted to try 
to convince the FCC to let it own 
two of the top four stations.

That would have been 
forbidden  under the former local 
ownership rules, but the FCC 
under Chairman Ajit Pai voted 
in November to allow for such 
combos on a case-by-case basis.

Sinclair likely decided to shed 
the additional station at the behest 
of the Justice Department, with 
which it is still haggling over sta-
tion spin-offs, according to one 
analyst speaking on background 
tied to retransmission power 

and control of ad inventory in a 
market.

The company is still seeking 
FCC permission to own two of 
the top four in Greensboro-High 
Point-Winston Salem (N.C.) and 
Indianapolis, but reducing the 
number of such requests from 
three to two could speed the 
FCC’s review, which goes beyond 
antitrust and ad share to public 
interest benefits.

Sinclair also asked the FCC 
to grant it a waiver to operate 
the stations in Greensboro and 
Indianapolis under a waiver until 
it has decided whether or not it 
can own both stations in both 
markets, rather than put them in 
a trust pending that decision, as 
last week’s amendment proposed.

Operating the stations under 
a waiver would make it easier 
than having to extricate them 

from the trust if the FCC grants 
Sinclair an ownership exemption .

Presumably, the filing will result 
in the restart of the FCC’s merger 
review clock, which was paused 
on day 167.

After last week’s amended 
filing, cable and satellite opera-
tors opposed to the deal — in 
part because of the perceived 
enhanced retransmission consent 
muscle a Sinclair-Tribune would 
wield — called for Sinclair to 
refile the deal with more clarity. 
The new filing did not fill the 
bill, according to the Coalition 
to Save Local Media, whose 
members include the American 
Cable Association, Dish and One 
America News Network.

“This week, Sinclair once 
again revised its proposal on how 
it plans to comply with media 
ownership rules in a filing with 
the FCC,” the coalition said in 
a statement. “Disappointingly , 
Sinclair’s filing remains just 
another smoke and mirrors plan 
that leaves many more questions 
than answers.” 

  mememe

Sinclair Tweaks Tribune Deal
Broadcaster offers to spin off another station to get deal through D.C.

Sinclair is planning to spin off one of its stations in the Harrisburg-Lancaster-
Lebanon -York market in an effort to smooth the way to approval for its Tribune deal.

A DAY AFTER Univision formally scrapped its 
long-held plans for an initial public offering, 
CEO Randy Falco informed the Spanish-
language  content giant’s board that he will 
retire at the end of the year, just as talk of 
a sweeping restructuring at the company 
continues  to heat up.

Univision withdrew its IPO on March 6, 
ending a three-year flirtation with the  
public markets. The programmer first filed  
for the offering in 2015 but has consistently  
delayed pulling the trigger amid continued  
uncertainty for stocks in general.

Falco, who joined Univision in 2011 after a 

30-year career at NBC, was said 
to be treading on increasingly 
thin ice after the IPO withdrawal, 
which was seen as the main exit 
vehicle for long-time investors, 
including Univision chairman and 
Saban Capital Group chief Haim 
Saban, Providence Equity Partners, 
TPG Capital and Thomas H. Lee 
Partners.

In a statement Saban said he “reluctantly 
agreed” to Falco’s request to retire at the 
end of the year, praising the executive for 
modernizing  the company, growing earnings 

and reducing debt. Falco will assist 
the board in the restructuring, as well 
as the transition to new leadership.

The restructuring could drastically 
reduce costs — some reports put the 
tally as high as $200 million — and 
may lead to significant layoffs, as 
Univision reportedly prepares itself 
for a sale. Univision had fielded 
several offers in the past — including 
one from Liberty Media chairman 

John Malone — but rejected them as too 
low. As ratings pressure has increased amid 
changing demographics and audience migra-
tion from its core telenovela programming, 
that stance may change.— Mike Farrell
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UNIVISION SCRAPS IPO; FALCO TO EXIT
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FATES AND FORTUNES

EXEC MOVES  
OF THE WEEK
n Beachfront Media announced 
two executive hires. STEVEN 
FLORIO  was appointed VP of busi-
ness development. Florio joins 
Beachfront from Sharethrough, 
where he was senior strategic 
account  director. DANIEL CHURCH, 
who previously managed DSP 
partnerships at FreeWheel, joined 
Beachfront as sales director. n JAMES PITARO 
was tapped as president of ESPN and co-chair 
of Disney Media Networks. Pitaro, who has 
headed Disney Consumer Products and Inter-
active Media since 2016, replaces John Skip-
per atop ESPN. Skipper stepped down last 

year. n (1) PREETHAM MALLIKARJUNA  has 
returned to Simulmedia as chief prod-
uct officer. Mallikarjuna, who worked at 
Simulmedia from 2012-2016 as senior 
VP of product strategy, will oversee the 
company’s VAMOS  software offering. 
He most recently had been a linear ad 
product lead at ESPN. n Epix named (2) 
RACHEL BRILL senior VP and head of pro-
graming. Brill, who co-created and ex-
ecutive produced docuseries Ritual, will 
oversee development and production for 
Epix’s documentaries and unscripted se-
ries. She reports to Epix president Michael   

Wright. n CBS named JOHN ARIANAS VP, so-
cial impact partnerships. Arianas, who most 
recently was executive VP of advertising and 
brand solutions at Pivot, will look to lever-
age advertising to promote the company’s 
corporate  social  responsibility  efforts .
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	 THE	WATCHMAN
 Deputy editor Michael Malone’s weekly look at the programming scene

Andrew Zimmern Gets Personal on Travel Channel,  
 Spirit' Is Riding Free on Netflix  
THE ZIMMERN LIST, with 
host Andrew Zimmern visiting 
various  cities and trying out 
some unique victuals therein, 
starts on Travel Channel 
March 13. Zimmern, also host 
of Bizarre Foods with Andrew 
Zimmern and other shows on 
Travel, calls the The Zimmern 
List the most personal series 
he’s made yet. 

First off, it’s shot tighter than 
others in the genre. “It’s up 
close and in your face — we don’t 
do a lot of wide shots,” 
Zimmern added. “That 
ends up being much 
more personal.”

He also promised to 
share more about his 
experiences and his 
life, including restau-
rant recommendations 
that Zimmern had 
vowed to never reveal 
so he could continue to 
enjoy the places with-

out us getting in the way. 
Zimmern List’s first epi-

sode sees him in Los Angeles, 
visiting hot spots such as Night 
+ Market Song, Kismet and 
Eggslut. He’s then on to Austin, 
Texas, where the bites include 
Mexican joint Fresa’s and taco 
haven Guero’s. 

But it is Branson, Mo., that 
Zimmern said stands out 
among the locales he visited 
this season. “It’s a show I still 
can’t shake,” he said, “one I still 

think about every day.”
He expected “mediocre 

dinner-theater food,” and 
what he got may have been a 
wee bit better than that. But 
Branson isn’t just about the 
food. Zimmern  also witnessed 
“a halo of white nostalgia pen-
etrating every corner of that 
place,” which he found “very 
disturbing .”

“Culturally,” he added, “it’s 
so fascinating.”

And the fourth season of 
Dreamworks’ girls-and-horses 
series Spirit Riding Free starts 
on Netflix March 16. Main char-
acter Lucky Prescott turns 13, 
and family is the focus in the 
new season of the animated 
series, which is inspired by the 
2002 film Spirit: Stallion of the 
Cimarron.  

“We get a glimpse of Lucky’s 
former life in the big city 
when her paternal grandfather 
comes to visit. And we learn 

more about her mom’s side of 
the family when the circus her 
mom performed with comes to 
town,” said executive producer 
Aury Wallington. “Lucky gets to 
follow in her mom’s footsteps — 
literally — when she is invited to 
participate in a once-in-a-life-
time performance with them.”

Season four also looks into 
how Lucky’s mother came to 
join the circus, and how she 
learned her horse-top stunts. 

Wallington promises “nonstop 
adventure” in the new batch of 
episodes, which total six. 

“There’s plenty for the whole 
family to enjoy together,” she 
said, “as Lucky, Spirit and their 
friends tackle everything from 
quicksand to a raging fire to 
Lucky’s first job.”

Zimmern

THEY SAID IT
“For our industry to continue 
to thrive, each of us needs 
to push for women and, in 
particular, people of color at 
all levels of our business — it 
is the right thing to do, it is 
reflective of who we serve and 
it is very good 
for business. 
And let me 
assure you, we 
can handle it.”

— Graham Media Group president 
and CEO Emily Barr, accepting the 
2018 Golden Mike Award on March 
5 (see special report, page 12).

Spirit Riding Free
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