
JANICE DEAN, senior meteorologist at Fox News Channel, 
has authored Mostly Sunny: How I Learned to Keep Smiling 
Through the Rainiest Days. Out March 5, Mostly Sunny details 

some of the more challenging aspects of Dean’s life, including 
working for Don Imus, a terrifying home invasion when she lived 
in Houston, her battle with multiple sclerosis and iff y interactions 
with Roger Ailes. She describes the latter as “inappropriate and 
wrong,” and also describes Ailes as kind and loyal. 

Through it all, the Fox & Friends meteorologist stays upbeat. 
Dean, who previously authored children’s book Freddy the Frog-
caster, spoke with B&C about sharing her most personal stories. 
Here’s an edited transcript of that conversation.

B&C: What was the toughest thing for you to share with 
readers?
Janice Dean: The home invasion. I haven’t shared it with a lot 
of people. As I was going through it, I shared with my Houston 
radio audience and went through a little bit of therapy. I dis-
cussed it once on-air when I moved back home to Canada. And 
then I kind of shut it down.

When [husband] Sean and I fi rst started dating, I told him 
right away because it made me think I was damaged goods. Even 
though I was never physically harmed, it certainly left emotional 
scars on me.

Now that I’ve written it, I realize that people will know very 
personal things that I haven’t shared with a lot of people. That 
one was hard.

B&C: Is Fox News a different workplace for women now 
than when you fi rst came on board?
JD: Oh my gosh, yes. Complete turnaround. I honestly would 
not be here if I thought that they did not address this issue. As 
I write in the book, we never thought Mr. Ailes was going to go 
anywhere. He’s going to fi ght this and he’s going to come out 
victorious. I always prepared myself for the worst, that he would 
fi nd out [that she shared her Ailes experience with investigators], 
that I would probably be fi red.

But you try to do the right thing. If he wasn’t guilty of harass-
ment, then he would be vindicated. But if he was, we had to 
say something. When all of it went down and [law fi rm] Paul, 
Weiss [Ri� ind, Wharton and Garrison] was brought on board [to 
investigate], things started to change very quickly. Within a week, 
he was gone. The Murdochs did a great job of turning things 
around. I think it’s a testament to this company that they were 
very supportive of me writing that chapter. I was honest with 
them and said, if I’m going to write this book, I need to write my 
whole story.

There are so many kick-ass women here that have really 
shaped the way this company is.

B&C: You’ve emerged as a role model for people with 
multiple sclerosis. How much does MS get in the way of 
your work?
JD: I’ve been lucky, relatively speaking. I was diagnosed in 2005 
and here we are, 2019, and I’ve done pretty well. There are days, 
but I don’t know what it’s like to be ‘normal.’ Every day I feel like, 
oh, I’m dragging today. Is it because I only got a certain amount 

of sleep or is it the MS? I talk to my good friend, [Fox News 
anchor] Neil Cavuto, who also has MS, about this. Thank God for 
him. If it wasn’t for him having come out as diagnosed, it would 
have been harder for me to admit my diagnosis as well. 

I had a bad fl are-up last year, where we had to go on diff erent 
medication, and I was off  work for a while. But day to day, I think 

I’m all right. It’s like my forecast — I can’t really tell you what’s 
going to happen in a week or a month.

B&C: What’s it like knowing the president is watching 
Fox & Friends?
JD: I don’t have to tell the news of the day, and I don’t think he’s 
really focused on my day-to-day work. [Laughs.] Like I say in the 
book, the only red and blue I see on my maps are areas of high 
pressure and low pressure.

B&C: Will we see a Freddy the Frogcaster TV series?
JD:  It’s in the works. I’ve met with a company in Toronto. They 
love the idea and we’ve made an agreement. They’ll see if this 
is something that the Canadian government likes and maybe 
will help us with. I think the forecast is looking pretty bright for 
Freddy.  

Fox & Friends meteorolo-
gist Janice Dean delves 
deep into the personal 
in her new book Mostly 
Sunny. 

Janice Dean Weathers Several Storms
Fox & Friends meteorologist shares personal, professional ups and downs in new book
By Michael Malone
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+   Fates & Fortunes 
1) HOWARD MITTMAN was promoted to CEO of Turner’s Bleacher Report. 
Mittman had been chief revenue officer and chief marketing officer. He will 
report to DAVE FINOCCHIO, Bleacher Report CEO and co-founder, until 
June, when Finocchio leaves the company. Mittman will then report to Turner 
Sports chief operating officer Matt Hong. 2) TOM O’BRIEN was tapped as 
president of The Weather Channel and executive VP of Weather Channel 
parent Allen Media LLC. O’Brien served as executive VP, digital media, and 
chief revenue officer for Nexstar Media Group from 2013 to 2017. Prior to 
Nexstar, he was with NBCUniversal. KAIZAR CAMPWALA has joined ABC 
News as VP, business operations and insights. In the new role, Campwala 
will spearhead analytics and streamline business development operations 
and partnership opportunities. Campwala most recently was entrepreneur-
in-residence at Al Jazeera. JOSEPH DORREGO was appointed chief inves-
tor relations officer and executive VP of corporate initiatives at Fox Corp., 
the name the company will go by after The Walt Disney Co.’s acquisition of 
21st Century Fox assets is complete. Dorrego, who has been chief financial 
officer of Fox Television Stations, will report to John Nallen, chief operating 
officer for Fox Corp. Fox Television Stations CEO Jack Abernethy has named 
3) MIKE NELSON executive VP and chief financial officer of Fox Television 
Stations. Nelson moves to the station side from 20th Century Fox Film, 
where he was executive VP and chief financial officer. DAN COLARUSSO has 
been tapped as senior VP of business news for CNBC, where he will oversee 
content, coverage and production for television. Colarusso joins CNBC from 
Reuters Digital, where he was executive editor.
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The Enemy Within, a nerve-wrack-
ing psychological thriller, starts on 
NBC Feb. 25. Erica Shepherd is a 
brilliant former CIA honcho serving 
life in prison for treason. FBI agent 
Will Keaton enlists Shepherd to 
track down a very dangerous crimi-
nal who’s looming out there. 

Creator/executive producer Ken 
Woodruff admits he’s a “huge fan” 
of the spy genre, including Mission: 
Impossible and the Bourne stuff, 
and novels from Alan Furst. He 
thought the idea of counterintelli-
gence within the FBI was a fresh 
and unique one. “It’s such a cool 
hook I hadn’t seen before,” he 
said. “I hadn’t seen a show about 
spy hunters.”

Jennifer Carpenter and Morris 
Chestnut are in the cast. The show 
shoots primarily in New Jersey, and 
much of it is set in Washington. 

Enemy Within opens with a 

startling statistic about there being 
some 100,000 foreign operatives in 
the U.S. these days. “As soon as I 
read that, I thought, that’s a show,” 
said Woodruff. 

The show also depicts the innate 
mistrust between the CIA and FBI. 

Erica betrayed the snoops who 
worked for her, and now Agent 
Keaton needs to trust her. “Is she 
telling the truth?” Woodruff said. 
“That’s one of the things that make 
that character sing.”

Does Woodruff have grand plans 
for opening night? Not hardly. He’s 
working, then likely tuning in alone 
at home in Hoboken. “I’m not a 
performer — there’s a reason I’m a 
writer,” he said. “I like being under 
the radar.”

And it’s a new season of Alaskan 
Bush People starting on Discovery 
March 3. The Brown family is back, 
tackling a vast range of obstacles 
as they struggle to keep it to-
gether. The family is now based in 
Washington state, just south 
of the Canadian border, so 
Ami can get better treatment 
for her cancer. 

Washington is hardly hos-
pitable. “It’s the most remote 
they’ve ever lived,” said John 
Slaughter, executive producer. 
“It’s even more extreme con-
ditions than Alaska.”

There are major hunts, 

including a bison takedown in 
Idaho. There are “bigger, quirkier 
builds,” said Slaughter, to help the 
family brave the elements. And 
winter comes early. “It forces them 
to scramble and adapt,” Slaughter 
said, “and build suitable structures 
to survive.”

This season, the children have a 
larger presence in the series. That 
includes ace hunter Bird, voice of 
reason Bam, wildman Bear and 
uber-creative Noah. He and wife 
Rhain-Alisha are set to add another 
person to the Brown clan. 

Was there ever thought about 
a title change for the show after 
it shifted to Washington state? 
Nope. 

“Wherever they are,” said 
Slaughter, “they’ll always be the 
Alaskan bush people.”

The Enemy Within

THE WATCHMAN
Senior content producer Michael Malone’s weekly look at the programming scene

Enemy Within Goes Beyond Treasonable Doubt, 
Winter Is Coming for Alaskan Bush People 

Alaskan Bush People
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THEY SAID IT
“Our biggest audience is families 
because kids just adore the show 
and instantly imagine themselves 
playing one day. I’ve met a lot 
of parents who got into Survivor 
through their kids. It plays on 
both levels in a variety of ways.”

— Jeff Probst, host and executive producer 
of CBS’s Survivor, talking to B&C’s Michael 
Malone about the long-running reality show, 
which debuted its 38th season on Feb. 20. W
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