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By John EggErton

T
hE SportS FanS Coalition 
is not making new broadcaster 
fans with its launch of Locast, 
providing free over-the-top 

access to new york tV station signals, 
sort of like the streamed version of 
broadcasting’s Fota (free over-the-
air) service. 

Coalition chairman David 
goodfriend , a veteran Democratic 
government-affairs professional and for-
mer Dish network executive, is behind 
the not-for-profit service.

the launch was timed to make last 
weekend’s big nFL playoff games 
available free, over-the-top, via 
locast.org. 

While broadcasts are already free 
over the air, whether or not they can be 
retransmitted via the internet without 
permission or compensation has been a 
thorny issue. 

one problem is that it would give 
broadcasters less control of their signal 
in retransmission impasses, where ac-
cess to that signal is their chief bargain-
ing chip.

In fact, back in 2010, Cablevision 
Systems, in the midst of a retrans black-
out of Major League Baseball’s World 
Series on Fox stations, encouraged non-
profits to use the same Copyright act 
carve-out that Locast is invoking now 
to deliver the games over the internet 
for free.

the coalition, which set up a new 
york chapter to establish the necessary 
nonprofit profile in the market, does 
not need to get the stations’ permis-
sion or pay retransmission fees, said 
goodfriend, who, frankly, expects to be 
taken to court.

“We’re going to give it a shot and 
we’re going to get sued,” he conceded.

goodfriend and the newly launch-
ing locast.org (a contraction of “local” 
and “broadcast”) are relying on 
title 17, Chapter 1, section 111 a)5 
of the Copyright act — which, for 
those without a copy handy, covers 
exemptions from exclusive rights to 
broadcast transmissions. It grants that 
exemption if “the secondary transmis-
sion is not made by a cable system, but 
is made by a governmental body, or 
other nonprofit organization, without 

any purpose of direct or indirect com-
mercial advantage, and without charge 
to the recipients of the secondary 
transmission other than assessments 
necessary to defray the actual and 
reasonable costs of maintaining and 
operating the secondary transmission 
service.”

that is the same provision under 
which tV translators already boost 
broadcast signals, goodfriend noted, 
saying it should not matter what the 
technology is. 

the key is the nonprofit status, 
which goodfriend says his coalition 
clearly has. armed with that statute, 
goodfriend is rolling out the service, 
with plans to expand into other mar-
kets if the model passes legal muster. 

the service is geofenced, which 
means it will not be available outside 

the new york DMa and thus does not 
run into contractual exclusivity issues. 
though the statute does not neces-
sarily confine broadcasts to in-market 
retransmission, goodfriend said he is 
not looking to test that theory just yet.

goodfriend said locast.org will seek 
donations to cover payments to defray 
actual and reasonable costs, in this case 
a content delivery network (CDn) to 
stream the content.

While he says he sought financial 
support from some of his clients — 
including google, Dish network and 
the Weather Channel — there were no 
takers. goodfriend said that is because 
they are not sure it will help or hurt 
them. 

NAB: ‘Deeply Skeptical’
“over the years, numerous services 

from aereo to Filmon have tried to 
find creative ways to skirt the com-
munications and copyright laws that 
protect local broadcasters and our 
tens of millions of viewers,” national 
association of Broadcasters spokes-
man Dennis Wharton said. “Without 
more details, this effort by the Sports 
Fan Coalition sounds like the latest 
such effort. We are deeply skeptical 
that this service will survive legal 
scrutiny where its predecessors have 
failed.”

public Knowledge, one of whose 
staffers is on the Locast board, was all 
for the new service.   

Sports Coalition Takes Free TV Over the Top
Exploits nonprofit carveout in Copyright Act but expects to be sued

D iscovery communications is taking its 
act to Broadway. 

the programming giant, close to finalizing  
its $14.6 billion purchase of scripps networks 
interactive, has disclosed plans to shutter its silver 
spring, md., headquarters by 2019, moving its base 
to new york.

in a memo to employees Jan. 9, Discovery ceo 
David Zaslav said the intention was to close the 
silver spring HQ and sell it by 2019. the company 
also plans to consolidate technical operations at 
a new national operations center within scripps’ 
Knoxville, tenn., campus after the deal is closed, 
expected in the first quarter. 

But new york is at the center of Discovery’s 
new blueprint. according to the company, the 
plan will be to consolidate Discovery and scripps 

team members currently scattered 
between four city locations into a new 
Global Headquarters, for which planning 
is under way. Discovery hopes to move 
into a new building in manhattan in the 
second half of 2019.

Discovery has deep roots in maryland: 
Founder John Hendricks launched the 
Discovery channel in 1985 in Landover 
to provide documentary programming to cable 
operators, moving to Bethesda in 1991 and opening 
its silver spring headquarters in 2003. 

“this was one of the toughest calls we have 
made in our company’s history, and we do not take 
it lightly,” Zaslav said in the memo. “maryland is 
where the magic of Discovery first began.”

Discovery currently has about 1,300 employ-

ees in maryland. the company will 
maintain some presence in the area. 
it plans to maintain a network Hub 
in maryland that will house func-
tions like government relations and 
its Discovery education division 
and will transform its sterling, va., 
location into a technology Hub. But 
many employees will be relocated 

between the new sites. 
no word on whether the transition will include 

layoffs, and Discovery said none are in the current 
cards. But asking employees to uproot their fami-
lies to either new york or Knoxville will likely result 
in some non-takers. and once the scripps deal is 
finalized, redundant positions could be eliminated. 

— mike Farrell 
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Discovery communications is on the move

Locast.org's New York launch was timed to coincide with the NFL Playoffs. 

Zaslav
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the eighth, and final, season of 
Portlandia  arrives on iFc Jan. 18. 
created by Fred armisen, carrie 
Brownstein and Jonathan Krisel, 
the swan song season of the series 
represents one more shot at skewer-
ing hipster culture in the cool Pacific 
northwest city. the highlight of the 
new season for Graham Wagner, exec-

utive producer, is a sketch involving 
candace and toni, the show’s femi-
nist bookshop owners, that involves 
riding horses out in the country.

“there’s no reason to do this 
sketch at all, there’s nothing vital 
about it,” is how Wagner saw the skit. 
“there’s no rational case why the 
sketch is good. you ask yourself why 
this was made.”

Wagner said that sort of mindset — 
which speaks to the sketch’s appeal — 
reminded him of how he felt watching 
the Kids in the Hall decades before. 

rachel Bloom, star of crazy ex-
Girlfriend, pops up in a different skit 
about a woman using tinder.

“i don’t think she does a musical 
number,” Wagner recalled. “that 
might’ve been a mistake.”

Wagner came on board at 
Portlandia  for season four. He says 
the series has had a pretty robust 
run. “eight years for a sketch show is 
massive,” he said.

the Portlandia crew doesn’t usu-

ally do well with premiere-night par-
ties. “We have an aversion to the Hol-
lywood pomp of everything,” Wagner 
said. “if there are Portlandia events, 
we often feel weird about it.” 

other guest stars for the final 
season include John corbett, rashida 
Jones and terry crews. 

and the fourth season of Grace 
and Frankie kicks off on netflix Jan. 
19. Howard J. morris, co-creator and 
executive producer, said “the stakes 
are a little higher” for the comedy’s 
characters this season. “they really 
have something to fight for this 
year.”

Jane Fonda plays Grace,  
and Lily tomlin plays Frankie. the 
pair, who bonded after their husbands 
left them for each other, take on the 
world in the new season, dealing with 
a slate of issues that includes a crum-
bling house and doubtful children. 
“it’s really Grace and Frankie against 
the world,” said morris, “much more 
than Grace against Frankie.”

Like Portlandia, Grace and Frankie 
has some interesting guest stars, 
including Peter Gallagher as Grace’s 
love interest, and Lisa Kudrow  as 
the lady who does Grace’s nails — 
and moves in with her. “i think it’s 
our funniest season yet,” morris 
said. 

How many more seasons does he 
envision for Grace and Frankie? “i’d 
like it to go 70,” morris said. “i know 
that’s a bit optimistic.”

Quips aside, morris sees a good, 
healthy run for the series. “no one 
here wants it to end any time soon.”

Lead-In

Portlandia

            THE WATCHMAN
                              deputy editor michael malone's weekly look at the programming scene

‘Portlandia’ Winds Down, ‘Grace and Frankie’ Ramps Up

n (1) ROXANA SABERI has been tapped as a London-based corre-
spondent for CBS news. Saberi, who has been a freelance cor-
respondent for CBS news and newspath since 2016, will report 
across all CBS news platforms. prior to CBS news, she was a 
correspondent  for al Jazeera america. n JAYSON DINSMORE has 
been named president of alternative programming and develop-
ment at FremantleMedia north america. Dinsmore was previ-
ously executive Vp of production and development at Viacom 
network CMt. n Fox Sports has tapped MARK SILVERMAN as 
president , national networks. Silverman, president of the Big 
ten network , starts Jan. 16. he fills the role vacated by Jamie 
horowitz . n BLAIR KOHAN has been appointed to United talent 
agency’s board of directors . Kohan, who has been a partner at 
Uta since 2004, joins Uta Chairman Jim Berkus, CEo Jeremy 
Zimmer, co-presidents David Kramer and Jay Sures, co-founder 
peter Benedek  and tracey Jacobs and Matt rice on the board. n 
(2) JOHN DICKERSON will join gayle King and norah o’Donnell 
as co-host of CBS This Morning. Dickerson is the host of Face the 
Nation. previous co-host Charlie rose was fired from CBS This 
Morning after charges of sexual harassment. n JILLIAN O'BRIEN 
has been named executive producer of hearst’s Matter of Fact 
With Soledad O’Brien. o’Brien, who is not related to the show’s 
host, was previously assistant  news director at hearst’s KSBW 
in Monterey- Salinas, Calif . hearst also said TOLLEAH PRICE has 
joined the show as supervising  producer. n groupM has named 
NICK THEAKSTONE global  chief investment officer. theakstone 
had been CEo of groupM in the U.K. tom george, chairman of 
groupM’s MEC unit, will succeed theackstone as U.K. CEo. n (3) 
FELICIDAD AVELEYRA will anchor Noticias Telemundo Mediodía, the new midday newscast 
that will premiere on Jan. 22. aveleyra  previously was a co-anchor on Noticias Telemundo 
Fin de Semana.
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Grace and Frankie

They Said iT
“I think that we’re at kind of a watershed 
moment in a real way, and that is it’s an 
exciting time to be here, to be in this role, 
to be at this company. I do think that 
we have a collective responsibility to do 
more and to do better.”
 — channing dungey, abc entertainment president, said Jan. 8 during the 2018 tca 
Winter Press tour. dungey was asked about the revelations of sexual harassment in the 
industry and the #metoo movement.  

$1.4B
Amount in ad sales NBC expects to reel in for Super Bowl and Winter 

Olympics spots, per Dan Lovinger, executive VP for NBC Sports.
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