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Survey Monkey

Beginning of Workshop Evaluation

https://www.surveymonkey.com/r/PreArea
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AGENDA OVERVIEW



• What does NASS do and why it is important.

• Train all enumerators on the proper procedures to complete June Area 
Survey mapping, screening, and tract questionnaires for each 
segment.

• Gain ideas on how to handle reluctant respondents.

• Train on list survey work.  Example; June Crops APS, Hogs, Ag Yield.

• Provide adequate time for group exercises.

• Explain what needs to be completed for each segment or survey.

• Cover all important dates.  

Mid Year Workshop Objectives
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WHAT IS NASS AND WHAT DO WE DO?



• Surveys farmers & ranchers each year:

• Mail, Internet, Telephone, Personal Interviews

• Data is free and publicly available

• Hundreds of statistical reports published annually

• Every 5 years – complete Census of every U.S. agricultural 
operation

What is NASS
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• The Numbers:
• Over 2 million operations 

• Almost 920 million acres

• Over $62 billion in cash income

• Employs nearly 25 million individuals (about 15% of the workforce)

• Only about 2% of the American population actually produces 
food. 

**That 2% feeds the entire nation**

• U.S. farmers also feed about 70 million people abroad. 

U.S. Agriculture Today
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Prominent Agricultural Sectors

• Input sector:

– Supplies seed, fertilizer, crop protection chemicals, machinery, fuel, etc.
– Examples:

John Deere (farm machinery)
Purina (animal feed)
Monsanto (seed)

• Production sector:

– Produces raw agricultural products (farmers, ranchers, producer 
cooperatives).

– Examples:  
Sunkist
Associated Milk Producers

• Output sector:

– Processes and markets raw and value-added products to the public.
– Examples:

Tyson (poultry processing)
Kraft (processed foods)
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• Media: 

– Create context for news stories.
– Inform readers and promote industry issues.

Who Uses This Data?

• Farmers and ranchers:

– Make decisions about what and how much to grow or raise.
– Develop marketing plans and determine best time to sell stored crops.      

• Agribusinesses/Processors:

– Help food processing plants, farm input companies, and other businesses decide 
where to locate their operations so they're close to areas of heavy production. 

– Serve producers more cost-effectively.

• Government agencies: 

– Determine key legislative decisions for the industry.   
– Plan and administer Federal and State programs in areas such as consumer 

protection, conservation, foreign trade, education, and recreation. 9



NASS Mission Statement

• Timely:
– Provide objective and unbiased statistics on a preannounced 

schedule that is fair and impartial to all market participants.
– Surveys revolve around a reference date with data collection times 

dictated by specific due dates.
• Example: Yield reports have a congressional mandate  - data has to be 

published around the 12th of the month, and still reference the 1st of the 
month.

• Accurate:
– Gather data in a confidential, systematic, unbiased way.

• Useful:
– Provide publicly available results benefiting the entire industry.

• Helps create a stable economic atmosphere and reduced production risk.

“To Provide timely, accurate, and useful statistics in service of US Agriculture.“
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**Confidentiality**

• Information we gather is personal and sensitive.  

• Laws and regulations governing NASS guarantee respondents that 
information given will be kept strictly confidential and used for 
statistical purposes only.  

• Data must never be shared or discussed with anyone who is not a 
NASS employee.  
– Enumerators must not discuss data with family, friends, or colleagues.

• To protect the public trust - No breach of confidentiality will be 
tolerated.  
– Signed Confidentiality Certificate
– A breach of confidentiality is grounds for immediate dismissal. 
– Violators may also face a fine of $250,000 and a sentence of up to five years 

imprisonment.
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Trust and Respect

• We are honest and impartial in the performance of our duty, 
and trustworthy in our interactions with others.

• Why is this important?
– Most surveys are voluntary.

– Key to operator participation - Won’t share information if trust and 
respect are missing.

– Affects our credibility.

– People’s livelihoods depend on our data.

– As a government agency, this is our mandate.
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Core Values

• Relevance to policy issues
– We will remain knowledgeable about the issues and requirements of public policy and 

Federal programs and able to provide objective information relevant to policy and 
program needs.

• Credibility among data users
– We will maintain credibility with our users by issuing complete and accurate statistical 

information.

• Trust among data providers
– We will continue the relationship of mutual respect and trust with our respondents who 

provide personal data in support of our statistical program.

• Independence within government
– We will maintain a strong position of independence from the appearance and reality of 

political control.
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WHY ARE WE HERE?
Mid Year Surveys Training



June 
AREA

Crops APS –
APS, 

Crop/Stocks, 
June Ag

July Cattle

July Milk

ARMS I –
Integrated 
Screener

Ag Yield

June Hogs

Mid Year Surveys and Other Items 

• Reluctant 

Respondents 

• What is expected 

• Shipping, 

• Etc, Etc, Etc.



Training Folders

Left Side
 Regional Calendar
 Cheat Sheet that includes: column 20a codes 

(non-ag codes), project codes, RFO contact 
information, key due dates and Sales 
Card/Burden Statement

 June Area and Crops APS Backgrounders
 Map Grid
 June Area Pre-survey Letter
 Label Layout
 Pink Checklist
 Purple UPS Tracking Sheet
 Reluctant Respondents/Quality Ratings

Right Side
 June Area Screener 
 June Area Tract Questionnaire 
 Copy of Supplement D
 List questionnaires:  

 June Crops APS (Handout)

 June Hogs
 May Ag Yield
 July  Cattle (Handout?)

 Milk (Handout?)

 ARMS I (Handout?)

 ICE Personality Test & Evaluation

 RFO Teleconference business card
 Other materials prepared and provided by the NASDA Coordinator
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FSA Letter 
(not in your folders)

 We would have liked to include 
the FSA support letter, but did 
not get it in time. 
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June Area Fun Facts & Reminders

• Stay and be positive in your approach. 

• Have your story ready.  

• Be ready to explain the why. (This is their chance to have a say)

• Be prepared to express and convey the confidentiality and security of the data.

• Most of NASS employees are from a farm and ranch background. Yes it affects us too… 

• Society is counting on us to make the correct counts. (Feeding the world has is responsibilities.)

• Practice and know the materials.

• Be prepared and START EARLY PLEASE!!!

• Keep in contact.  Things happen.

• Talk to everyone, everywhere, and at all times about what you do and why. 



Evaluations

Rating questions

Strongly Disagree     Disagree Neutral     Agree     Strongly Agree

Comment/Suggestions

What can we do better?




