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COMPANY OVERVIEW
+ 60 YEARS OF OPERATION

R$ 7.6 BILLION GROSS REVENUE IN 2019

+17 EMPLOYEES

NATIONAL LEADER IN COOKIES AND 
PASTA

19 BRANDS

CONSUMERS IN ALL BRAZIL AND IN ALL 
SOCIAL CLASSES

EXPORTS TO OVER 30 COUNTRIES

STRONG TRACK RECORD OF 
ACQUISITIONS

VERTICALIZED PRODUCTIVE PROCESS

R$ 1.7 BILLION CAPEX INVESTMENT 
BETWEEN 2015 AND 2019

RATING AAA (bra) STABLE OUTLOOK BY 
FITCH

SUSTAINABILITY AGENDA IN LINE WITH 
BUSINESS STRATEGY

LISTED IN THE NOVO MERCADO

MDIA3 +553% SINCE THE IPO (2006)
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CORPORATIVE
IDENTITY

Food for the well-
being of society and 
the people’s 
happiness

To offer quality, innovator, healthy and 
tasty food with competitive prices, 
providing well being and happiness to 
people.

In the future we want to build, 
we collaborate for the society 
development with successful 
and sustainable partnerships, 
global presence and 
diversified operation, being a 
reference regarding respect to 
people and environment, 
ethics, creativity, willingness to 
serve, simplicity and love for 
what we do.

✓ Respect
✓ Ethics
✓ Willingness
✓ Simplicity
✓ Excellence
✓ Overcoming
✓ Zeal
✓ Creativity
✓ Agility
✓ Security

M I S S I O N

V I S I O N V A L U E S

“
”
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REVENUE BY
CATEGORY

C O O K I E S

52%

P A S T A W H E A T  F L O U R  
A N D  B R A N

M A R G A R I N E  
A N D  

V E G E T A B L E  
S H O R T E N I N G

O T H E R S

24% 17% 5% 2%

4
C

O
R

P
O

R
A

TE
 P

R
E

S
E

N
T

A
T

IO
N

 |

Data of 1H20
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BRANDS
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BRANDS

Brands with annual gross sales over R$ 500 million

Our brands are awarded and recognized
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PRESENT IN
ALL BRAZIL

D I S T R I B U T I O N  
C E N T R E S

I N D U S T R I A L  
U N I T S

C I T I E S  I N  
B R A Z I L

S A L E S  P O I N T
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ACQUISITION
HISTORY

2003

2008

2011

2012 2018

OF REVENUE IS FROM THE BRANDS ACQUIRED

2014

ROLÂNDIA 
WHEAT MILL
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1ST HALF
2020

R E V E N U E

R$ 3.5 Billions

E B I T D A
R$ 454 million

V O L U M E S
1.0 million tones

O P E R T A I N G  C A S H  
G E N E R A T I O N

R$ 570 million

L E V E R A G E
0.4x
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STRATEGIC
PLANNING

E F F I C I E N C Y  A N D  P R O D U C T I V I T Y  P R O G R A M

GROWTH WITH PROFITABILITY

C O R E  B U S I N E S S E X P O R T

DEFENSE

ATTACK

O T H E R S  
C A T E G O R I E S
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COVID-19

C R I S I S  C O M M I T T E E

F O O D  D O N A T I O N S  A N D  
C A M P A I G N  F O R  B L O O D  
D O N A T I O N

W E  H I R E  T E M P O R A R Y  
E M P L O Y E E S

W E  P R O T E C T E D  T H E  
C A S H

W E  P R O T E C T E D  T H E  
E M P L O Y E E S
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NET REVENUE (R$ billion)

4.6
5.3 5.4 6.0 6.1

3.5

2015 2016 2017 2018 2019 1H20
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687 
919 966 933 

772 

454 

2015 2016 2017 2018 2019 1H20

EBITDA (R$ million)
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1.69 1.79 1.84 1.82 1.77

1.01

2015 2016 2017 2018 2019 1H20

VOLUME (million tones)
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604 
784 844 

724 
557 

289 

2015 2016 2017 2018 2019 1H20

NET INCOME (R$ billion)
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457 

264 
330 301 321 

101 

2015 2016 2017 2018 2019 1H20

CAPEX (R$ billion)



THANK YOU!


