
Understand How Google Thinks and You Will Outshine 
Your Competition!

Here's a question for you... If you are hosting a big dinner 
party and nobody shows up, are you happy?

Of course not :(

When we put our time, effort, energy, and hard-earned 
money into something, we hope for (expect) a positive result.

On the same note...

If you build a pet business website and nobody shows up 
(visits), are you happy?

But what about the other side of the same coin?

What if you build that website, and you DO receive some 
traffic, but you are not receiving the calls or emails you were 
hoping for?

That's not good either, and this is typically part of the search 
engine optimization (SEO) puzzle more often over-looked.

The fancy term is called...

Website Conversion.

And it's simply the act of getting more of your website visitors 
to TAKE ACTION and GET IN TOUCH WITH YOU once they 
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land on your website.

That would make you happy, right?

Let's easily break it down like this...

If your website visitors are not reading your content and not 
getting in touch with you, Google will not be happy with this.

Allow me to explain the logic behind this by introducing how 
Google thinks.

Google is in the business of search (obviously).

It’s customers are the search users. That is who Google 
needs desperately to keep happy (or else we would all find a 
different place to conduct our search).

So, when a user types something into Google, we expect to 
be delivered a list of the most relevant, high quality websites 
from the many millions out there.

The more often Google can accurately predict which sites to 
put high on the list on Page 1 of their results, the more often 
we (as their customer) will continue to return to Google as 
our search engine of choice.

Makes sense, right?
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So now back to my original question: What would happen if 
you had 43 visitors look through your site, and none of them 
got in touch with you?

We know Google is not dumb. In fact, they are smart beyond 
belief.

Google is so smart, in fact, that they are aware every time a 
user clicks on a search result, looks around for a bit, and 
quickly returns to the search results to look at the next site 
on the list.

This alerts Google that the website the user just looked did 
not provide the best, necessary or relevant information for 
the search term provided.

And Google will adjust where that site lands in their search 
results next time.

Now consider this…

The same 43 pet owners arrive on your site and even just a 
small percentage of those users look through your site 
content, and ultimately get in touch with you.

Google, again, is acutely aware of this and will now feel 
confident sending more of the customers (search users) to 
your site for that given keyword.

Then you know what happens?
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Slowly but surely things start to snowball, and Google starts 
sending more and more users your way for other similar 
keywords while more and more of your visitors make contact 
with you!

The Difference Between Designing For Google and 
Designing For Your Visitors

So how do you achieve an effective website, that will soon 
rank well in Google, and convert a majority of your visitors 
into potential clients?

You have to know exactly how to design for Google and how 
to design for your visitors.

Allow me to explain for a moment.

Most web designers are in the business of creating websites 
for their clients that look really pretty.

While there’s nothing wrong with that, that is usually where 
their job starts and ends.

Building a website that is only pretty to look at may never get 
seen by anyone if it was not built with Google in mind, too.

Many web designers are just that. Designers. They do not 
know search engine optimization (SEO), on-page content 
marketing, off-page marketing, and a bunch of other geeky 
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terms that are required to the overall success of your pet 
sitting website.

That’s Where We Come In.

Some years ago, I created the website for my own pet sitting 
business and was lucky enough to find the sweet spot 
between an effective website that my visitors would enjoy 
(both from the design and page content perspectives) and a 
website that Google would love.

Funny enough, it’s no accident that if your site users find 
your website effective (by addressing their questions and 
concerns), Google will, too.

I need to repeat that since that is a big secret many pet 
business owners fail to understand.

When you can create a website in function and design 
that meets the needs of your website visitors, Google 
will love you and place your site high in the search 
results.

It really is just that simple.

So how do you achieve success with a pet sitting website 
that brings in a bunch of leads every single day?
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Glad you asked.

The first step is simply wrapping your head around how 
Google works, and the fact that Google is taking their cue 
from your users.

The way every one of your website users (visitors) interact 
and engage with your website is exactly what Google is 
keeping a close eye on.

If and when Google recognizes that you are serving your 
website visitors with a solid experience, and your visitors and 
interacting with your website, and they are finding the 
answers to their questions, you will start to improve your 
relationship with Google.

And it's in that very relationship you have with Google that 
will reward you with higher search rankings.

With that, much of what I offer here is yours for the taking.

In other words, feel free to copy, use, or emulate the parts 
you think will work for your business.

If at any point, you need a helping hand, read below for my 
direct email address, or TEXT message number, to say HI!
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“There's Always More Where This Came From!”

It's my pleasure to share with you tools 
and resources like this that account for 
the success in my own pet sitting 

business.

If you found this helpful – or just have a question 
or comment you'd like to share – I'm all ears.

Growing your pet sitting business is an ongoing 
process that takes commitment and dedication.

My commitment remains in helping each pet sitter 
overcome whatever obstacle is in their way.

Feel free to share this with your network, 
andplease stay in touch.

Joshua Cary
Creator & Founder, PetSittingOlogy Training Center

Email or TEXT me ANYTIME!
joshua@petsittingology.com or TEXT (646) 807-8718
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