
 Churches in America think 

about the “millennial” generation more 

than millennials think about church. 

Some churches are waking up and 

realizing their need for younger 

believers (those born between the early 

1980’s and 2000) to take the church 

into the future, but Barna states, “the 

unchurched segment among Millennials 

has increased in the last decade from 

44% to 52%.”  Churches know of their 

need for these young people but young 

non-believers don’t know of their need 

for the Church. I’m not suggesting one 

generation is less important than 

another. Obviously we should be 

making disciples of all ages. But 

dedicated disciples of previous decades 

are coming to terms with the reality of 

their mortality and are looking to pass 

the baton of responsibility within the 

church to a younger generation only to 

find startlingly few palms reaching back 

to accept the handoff.  

 Think about it this way. Imagine a 

young woman who is madly in love with 

an absolute dream boat of a guy. She 

just KNOWS they are supposed to be 

together and she has their beautiful 

future planned out. She even gets 

together with her sisters to come up 

with a plan to woo him. What should 

she wear or how should she sound to 

get him to like her? She spends all this 

time, energy, and money trying to get 

this man’s attention. And what does 

this guy think about her? Unfortunately 

for our gal, he doesn’t think about her 

at all. Now imagine that young woman 

from our story is the Church in America 

and the man she is trying to entice is 

the millennial generation. That scene is 

all too common among today’s 

churches.  

 When speaking about potential 

barriers to youth ministry within 

churches, the earlier mentioned Barna 

research states, “Notably, lack of 

financial resources is only mentioned 

by 8% of leaders.” So the church is not 

afraid to plan and spend to attract 

future believers, but when 18-35 year 

olds aren’t working, they’re doing just 

about anything else but being a part of 

a church (see chart).  

 According to these statistics, at best, 

the Bride of Christ is being “friend-

zoned” by the very people she is trying 

to help. At worst, she is rejected or 

ignored completely. So what are we to 

do? Some churches ignore the issue 

and hope it will fix itself, others place 

the blame entirely on millennials, while 

others are trying to find the magic 

bullet. These answers are not only 

ineffective, they are also short sighted. 

We are Christ’s bride. Instead of 

gratifying a generation let’s serve our 

Savior. Instead of only worrying about 

how we look or sound to woo people, 

let’s first answer the call of Jesus to die 

to ourselves daily and let Him purify us. 

THEN we can work on our cosmetic 

issues. I don’t want people to be a part 

of a church, I want them to be a part of 

the Kingdom. When the Church is well-

grounded in radical faith, love, and 

identity in Jesus it may then be possible 

to start the long process of righting the 

ship which looks to be headed for 

troubled waters.  

 Believe me, it will be a long process. 

As a whole millennials want to be a part 

of something greater than themselves 

but purposefully detached from 

established institutions. If we’re living 

sacrifices, we may finally get their 

attention. Maybe then we will get their 

time. After that comes their energy. 

Then finally, when they know this Jesus 

stuff is “for reals,” we can talk about 

their commitment. But in our pursuit to 

love the world, let’s not forget the 

wooing of our first love.  
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