
	
  
	
  

Guest	
  Expert	
  Interview	
  with	
  Wade	
  Sutton	
  
	
  

“Getting	
  Your	
  Local	
  Media	
  To	
  Cover	
  Your	
  Act”	
  
	
  
	
  
1)	
  Having	
  an	
  electronic	
  press	
  kit	
  meets	
  the	
  communicative	
  needs	
  of	
  venues	
  and	
  
media	
  outlets.	
  Make	
  things	
  ____________________________________________________________.	
  
This	
  greatly	
  influences	
  you	
  getting	
  booked.	
  
	
  
	
  
2)	
  What	
  fans	
  find	
  most	
  interesting	
  in	
  your	
  bio	
  is	
  not	
  what	
  you	
  think	
  is	
  most	
  
interesting	
  about	
  yourself	
  and	
  your	
  credentials.	
  People	
  remember	
  _________________,	
  
not	
  __________________.	
  
	
  
	
  
3)	
  To	
  get	
  booked	
  on	
  a	
  radio	
  show,	
  talk	
  to	
  ____________________	
  or	
  ____________________.	
  
Have	
  music	
  that	
  is:	
  	
  
	
  
	
  
4)	
  To	
  get	
  booked	
  on	
  a	
  TV	
  show	
  or	
  get	
  TV	
  coverage,	
  talk	
  to	
  ______________________	
  or	
  
____________________.	
  The	
  _________________	
  takes	
  all	
  the	
  new	
  story	
  ideas	
  and	
  decides	
  what	
  
will	
  be	
  covered	
  and	
  which	
  reporter	
  will	
  cover	
  them.	
  
	
  
	
  
5)	
  To	
  get	
  newspaper	
  coverage,	
  	
  talk	
  to	
  _________________________.	
  Have	
  everything	
  ready	
  
for	
  them	
  and	
  give	
  them	
  a	
  good:	
  
	
  
	
  
	
  
	
  
	
  


