
Amazon Listings Optimization Guide

Pictures

Six or Seven Pictures

1. Main Photo on white background filling at least 85% of the frame

2. 3 Detail shots

- Show materials and texture

- Show product details

3. 2 Benefit Shots

- Uses

- Written Benefits

4. 1 Visual Guarantee Photo

Customer Search Terms (Keywords)

Amazon Customer Search Terms, or Keywords are extremely Important for Search 
Engine Optimization (SEO). This means when a customer types a search term into 
Amazon’s search bar, Amazon determines which products are relevant, and organizes 
those products onto the Amazon product page. This is called an “Impression.” When the
customer agrees with Amazon, they will click on your product for further investigation.

Find out exactly what Amazon customers are searching for and list the top 5, or more, 
search terms that are most relevant to your product (or bundle), and use them in the 
construction of your Title, Bullets, and Description.

Tools to find Keywords:

Keyword Inspector Trends Tool



Keyword Inspector Reverse ASIN Search Tool
Merchant Words
Keyword Tool Dominator
Amazon Search Bar
Google Trends Tool
Wordstream Keyword Tool
Wordtracker

Trigger Words

While customer search terms are great for SEO, Trigger Words are great for conversion
optimization. This means we are turning a browsing customer into a buying customer.

Trigger Words are also called “Emotional Value Words.” These are words that “trigger” 
an emotional buying response from your customer. Trigger Words or phrases are 
important conversion because they will let the customer know how your product is going
to benefit them and solve their problem. It’s an answer to the question “Why should I 
buy from you?”

Some simple examples of trigger words are:

Best
Perfect
Fast
Guarantee

This requires a little outside the box thinking! We are walking a mile in our customer’s 
shoes. Dig into the customer’s mindset to figure out why they buy, and what problems 
they are looking to solve or prevent. Then we’ll use trigger words and phrases to 
present that solution to the customer.

Once you can do this successfully, it becomes a very powerful marketing tool, and it’s a 
step that most Amazon sellers overlook.

Here’s a way to categorize your product based on biologically predisposed human 
needs. After you decide how to target your product, use trigger words to help describe 
how your product provides a solution to these needs. Then use these concepts to 
construct your bullets and description in your Amazon listing.



Just as you are able to niche down into a product category, you can niche down into the
needs of your customer and pinpoint why they would need your product and how it 
would benefit them the most. Here are some examples:

1. Existence
- Survival

- Health
- Longer Life
- Enjoyment of Life

- Comfort
- Happiness

- Happiness of Loved Ones
     -     Food and Beverages
                -    Enjoyment of Food and Beverage

     -     Fear
                -     Avoidance of Pain
                -     Avoidance of Danger
                -     Aversion of Loss
     -     Safety
                -     Protection of Loved Ones
                -     Piece of Mind

     2.   Relationships
                -     Companionship
                           -     Spouse
                           -     Children
                           -     Pets
                -     Care for Loved Ones
                -     Safety and Protection of Loved Ones

     3.   Growth
                -     Success in Life
                          -      Winning
                          -      Power
                          -      Wealth
                -     Luxury
                          -      Status Symbol
                -     Social Approval
                          -      Peer Recognition
                -     Advancement of Knowledge



                          -      Information

This was just a quick brainstorm example I created while writing this guide. Feel free to 
add your own!

Decide which basic human needs your product should target, and make a list of 
benefits!

Title

Here are some tips for writing a Title for maximum SEO and sales conversion.

Your Title:

1. Under 150 characters in length
2. Contain 3 to 4 keywords arranged in a way that reads well. (No keyword stuffing).
3. Best targeted keyword should be listed in the beginning of your Title.
4. Contains at least one Trigger Word or phrase
5. Correct grammar and spelling
6. Accurate representation of your product

Key Product Features

Key Product Features are your Bullet Points. If your customer is reading your bullets, 
then they are deciding whether or not to buy your product. This is your chance to make 
the sale. The trick is to write your bullets in a way that shows the perceived benefits of 
your product. It is your job to convince the customer that the benefits they will receive 
has a greater value than the money they will have to spend.

Your product will have features (ie. size, texture, etc.). Explain how these features offer 
a unique benefit for the customer.

Refer back to the exercise explained in the “trigger words” section.



Here are some additional tips to writing your 5 Bullet points:

1. Write with good grammar, punctuation, and spelling.
2. Include Keywords
3. Write for Dual Readership

Dual Readership caters to 2 different types of shoppers on Amazon. One type likes to 
read every detail before they decide to buy, and the other prefers to skim the 
information and make a quick decision. So we want to create a great buying experience 
for both parties.

1. At least the first 20% of your bullet should be capitalized.
2. In all caps, include one of the featured benefits of your product in a way that 

clearly states the benefit within 3 seconds.
3. The rest of your bullet should be ripe with keywords, trigger words, and features.

Description

Your Description is your last opportunity to close the sale.

1. Good structured sentences, spelling, punctuation, and grammar.
2. Written in good sales copy with good keywords, features, and benefits.
3. Do not clump words together in one big paragraph. It’s hard to read and 

unappealing to the customer.
4. Write your bullet in HTML format.

All you need to know to write in HTML is the following:

<b>boldface sentence</b>

<p>sentence in a new paragraph</p>

<p><b>boldface sentence and new paragraph</b></p>

The easiest way to do this is to use an HTML converter. There are a bunch of free 
options to use, and easily found by searching “html converter” via Google.

Here are some simple and easy to use HTML converters:



Wordtohtml.net

Wordhtml.com

Note: Keep it simple when using HTML in your description. Chances are Amazon will 
flag and suppress your listing if you get crazy. Stick to simple Boldface and paragraph 
separation, and you should not have any problems.

Back End Keywords

Back End Keywords is where the keyword stuffing begins. Stuff as many keywords as 
possible into this part of your listing in any order.

To maximize this, try not to repeat any words.

The best tool to use for this is Keyword Inspector’s Reverse Asin Tool.

Inside this tool, there is a very useful “search term tool,” which automatically lists every 
keyword associated with any given ASIN that you scan. Then it will neatly organize the 
keywords with no repeated words. This allows you the option to instantly copy and 
paste a huge amount of keywords into your Amazon listing.

Some more manual options for this are:

Merchant Words
Keyword Tool Dominator
Amazon Search Bar

Additional Keywords for Sponsored Ads

In this section list any additional keywords to target with Amazon pay per click ads.

Running sponsored ads is a great way to increase SEO and buy your way to the top of 
page one.



You have already done some keyword research during the construction of your Title, 
Bullets, and Description. You will want to start running ads on those keywords first.

However you will want to have some backup keywords as well. You may find out that 
the original keywords are too competitive for your budget, or that they just aren’t 
producing sales.

The idea is to use sponsored ads to refine and optimize your listing over time. As you 
start to see real data come in from your advertising reports, try to find the highest 
converting, lower cost keywords. Structure those keywords into your Title, Bullets, and 
Description to further optimize your listing.

Now you are already way ahead of the pack!!! Time to Take Some Serious Action!

Thank You!

Abe Ortolani

 

 


