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Together, Movable Ink + Curalate enable marketers to 

dynamically feature lifestyle content (from sources like 

Instagram and others) within email. This turnkey 

integration makes it easy for brands to include user-

generated content (UGC) to create compelling digital 

experiences that increase engagement, click-through rate, 

and conversions from email.

HARNESS THE POWER OF LIFESTYLE CONTENT 

IN EMAIL

Here’s an example of how marketers can leverage Movable 

Ink + Curalate to power a compelling visual experience:

Elevate Customer Engagement within Email

MOVABLE INK + CURALATE
 WORK TOGETHER TO PROVIDE

Enriched email interactions with the 
integration of curated UGC

Increased customer engagement 
and conversions 

Relevant, real-time visual experiences

Latest clearance products 
from selected categories 
pulled in via API, powered 
by Movable Ink

User-generated content curated 
by hashtag & designated 
product click-throughs for each 
post, powered by Curalate

Images pulled in from Curalate 
stream & real-time likes, 
powered by Movable Ink



REQUEST A DEMO:
contact@movableink.com

blog.movableink.com
twitter.com/movableink
linkedin.com/company/movable-ink

CREATE REAL-TIME, RELEVANT VISUAL EXPERIENCES

Curalate helps brands and retailers source social content about their brand, tag the products featured inside, and 

distribute into shoppable experiences across the marketing funnel. When combined with Movable Ink, marketers can:

● Feature top-performing lifestyle content in email to drive discovery and inspiration.

● Improve performance of triggered email campaigns, such as abandonment or post purchase, by featuring lifestyle 

content in place of stock photos.

Images will be automatically updated each time the email is opened, or reopened to display the most current content 

that resides in the social stream. 

HOW WE WORK TOGETHER

ABOUT MOVABLE INK

Movable Ink’s platform helps digital marketing leaders create visual experiences that move consumers. With Movable 

Ink, marketers can free their data from silos to generate intelligent creative with millions of unique variations, across 

multiple channels and billions of moments. More than 650 of the world’s most innovative brands have chosen 

Movable Ink as their visual experience platform.

ABOUT CURALATE

Curalate is the leading Social Commerce solution, enabling brands and retailers to use social media to sell more 

effectively online. With Curalate, any image or video can be easily turned into a storefront enabling consumers to 

discover products they never knew existed. Curalate's digital storefronts were visited over 700MM times in 2018 and 

drove hundreds of millions of dollars in incremental eCommerce revenues for the 1,100 brands and retailers who use 

Curalate. Curalate has 100 employees across its offices in Philadelphia, New York, Seattle, and London and has raised 

nearly $35MM in venture funding from NEA, MentorTech Ventures, and First Round Capital.

Email is opened 
by customer

An image request call is made 
to the Movable Ink servers

Movable Ink makes call to the 
Curalate API

Image is served 
in the email

Movable Ink creates images 
based on API response

Curalate API provides real-time 
user-generated content curated 
by the client, along with specific 

click-through URLs

GET MORE INFORMATION:
movableink.com
curalate.com
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