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Movable Ink enables retail marketers to easily create highly 
personalized experiences with our intelligent content 
platform.

On the following pages, you’ll see how Bloomingdale’s, 
Scholastic, Steve Madden, Dermalogica, and Bluemercury 
created amazing customer-centric experiences using 
Movable Ink.

That’s because personalization is the most effective way 
to differentiate your brand from your competitors and 
drive revenue. Retailers are increasingly looking to their 
marketing teams to drive this through personalized digital 
experiences that enhance the entire customer journey.

In today’s competitive business environment, the 
most innovative retailers are competing on customer 
experience.

That means creating campaigns that surprise, delight, and 
cultivate long-term customer relationships. Personalization 
is a key factor in creating these experiences.

Introduction
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Upscale retailer Bloomingdale’s wanted to give their 
customers an up-to-the-minute look at their newest 
product arrivals.

They created “What’s New Wednesday,” an ongoing 
campaign that showcases their latest products in their 
Men’s, Women’s and Home departments. The campaign 
automatically pulls in the newest products from their 
website, saving the email team time and resources. The 
result is a streamlined workflow for the Bloomingdale’s 
team and a best-in-class experience for customers.

No matter when our customers open their email, 
they are up-to-date on the latest products.  

Content automation allows for reduced production 
and QA time, giving us more time to focus on 

delivering great experiences.”

— LARA-KATHERINE ALVES

Email Manager, Bloomingdale’s
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This visually appealing campaign drove higher than usual  
click-through rates and saw a whopping 50% lift in 
engagement rates.

That’s why they’re so powerful for giving 
your customers the nudge they need to 
complete a purchase. Scholastic took 
their shopping cart abandonment email 
to the next level with Signals by Movable 
Ink. Using real-time website behavior, 
Signals automatically pulls in images 
of items that a customer saved in their 
shopping cart.

According to Salescycle, shopping cart abandonment 
emails are opened nearly three times as much as other 
emails.

50% lift in engagement
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The company ensured email content was always fresh 
by using web-cropping and API data to pull live product 
information and availability directly from its website into 
each email at the moment of open. They also included one 
“Sorry—Sold Out” block to add urgency. By using these 
contextual email features, House of Fraser increased CTR 
by 94% and conversion s by 38% from Black Friday the 
previous year.

During Black Friday, we did not want to miss out 
on conversions by promoting unavailable products. 
When compared to the campaign sent on the same 

day the previous year, live content increased  
click-through rates by 94% and revenue by 23%.”

— PAULINA MIETKIEWICZ

Email Marketing Manager, House of Fraser

When it comes to Black Friday, House of Fraser knows the 
importance of promoting in-stock products in its emails, 
regardless of whether an email is opened minutes, hours, 
or days after it was sent.
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By making the email mobile 
responsive, they were able 
to capture their customers’ 
attention and provide a relevant 
experience, no matter their 
location.

The challenge? They were delivering the campaign during 
Fourth of July weekend, when many people are on 
vacation, at barbeques and away from their computers.

Dermalogica’s conversion  
rate for this email was 

9.34% 
making this one of their  

top-performing campaigns.

Skin care company Dermalogica wanted to deliver a 
relevant experience using geo-targeted email content 
based on their customers’ real-time weather - and help 
protect them from damaging UV rays.
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One of the struggles we experience as a smaller 
digital marketing team is supporting both the 

online digital marketing initiatives as well as our 
store’s individual events. This helped us support our 
stores’ businesses, target their specific markets, and 
save time so we can continue to stay on track with 

other digital marketing initiatives!”

— KRISTIN PARENZAN
Bluemercury

Bluemercury wanted to promote in-store events to their 
customers nationwide, but there was one problem - well, 
make that dozens of problems.

They have retail stores across the country, each with 
different events to promote. Creating, reviewing, and QAing 
content for countless variations would be ridiculously time-
consuming.

Thanks to Movable Ink, Bluemercury was able to activate 
their customer data easily to create all of the variations 
they needed automatically. Using a CSV file with data 
on each store, event times, brands featured at those 
events and more, they were able to power all the creative 
variations they needed in less time, saving 30+ hours of 
production time.

With the addition of an add to calendar button and a map 
of nearby stores, the email provided a relevant experience 
that made it easy for customers to set reminders right in 
their own calendars for events at their local Bluemercury 
store.
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Get more information:

movableink.com

Request a demo:

contact@movableink.com

blog.movableink.com 
twitter.com/movableink 
linkedin.com/company/movable-ink

Movable Ink is the leading provider of intelligent content, 
which enables marketers to personalize email content at 
the moment of open. Marketers use Movable Ink to provide 
consumers with engaging on-brand experiences to grow 
revenues with every customer interaction.

Since 2010, consumers have engaged with 500+ billion 
intelligent content impressions from more than 400 leading 
brands, including Delta, eBay, Spotify, and The Wall Street 
Journal. The company is headquartered in New York City 
with offices in London, San Francisco, and Sydney.

Ready to get started?

http://movableink.com
mailto:contact%40movableink.com%20?subject=
http://blog.movableink.com
http://twitter.com/movableink
http://linkedin.com/company/movable-ink

