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About the Author 

My name is Kevin Zicherman and I am CEO of brick&mobile.  

    
Up until early 2011, I worked for Canada's largest media 
company selling millions in Internet and Mobile advertising to 
multi-national Fortune 50 brands.  I was #1 in sales on our 
digital sales team of 10 senior reps, and was pulling in more 
than anyone with a double territory.  
   
However, I began to see some fascinating trends. Our 

Newspaper and Television sales teams were missing their targets, having client 
budgets slashed, and sadly, getting laid off.   
  
It opened my eyes to a massive opportunity - all the media money was moving to 
MOBILE!  Not long after, I quit my day job, and committed all of my time and energy to 
developing the BEST mobile marketing solutions for local resellers. 
  
Fast forward to today - brickandmobile.com has clients across the world using our 
Mobile CMS, SMS Platform and QR Code Manger.  Our products make it easy to get 
started (and make money) with mobile marketing. 
 
The mobile marketplace is simply EXPLODING, and there has never been a more 
profitable time in history to jump on the mobile bandwagon. 
 
If you believe in mobile - GO FOR IT!  There will be no turning back. 
 
To your mobile success! 
  

 
 
President & CEO 
brick&mobile 
 
P.S. Make sure you claim our special offer exclusive to eBook readers only!  

Visit http://www.brickandmobile.com/bookbonus/ to learn more! 
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Introduction 
 

With the proliferation of smartphone usage exploding, the time for offering mobile 

marketing services on a local level has never been a more profitable venture.    

 

Mobile websites are a great entry point for businesses to “get their feet wet” in mobile 

marketing because, quite simply put, in today’s digital world it’s never been more 

important for local businesses to engage with growing mobile audiences. 

 

Anyone thinking of getting into mobile marketing should remember that people consume 

information very differently when they’re browsing the Internet on their mobile devices 

as opposed to their desktop computers. 

 

Traditional websites are designed for access from a desktop or laptop computer, where 

the screen is large and the site is easy to navigate using a mouse and a full-size 

keyboard. For this reason, these websites typically offer a rich and interactive 

experience, and are designed to engage the visitor, build brand awareness and drive 

users to offline sales channels. 

 

But when someone accesses a website designed for desktop computers from a mobile 

device, the last thing they want to see is the full-size website shrunk down to fit into their 

small screen, making it impossible to read or navigate without zooming and panning. 

 

Mobile users want to land on a website that immediately presents the key information 

quickly, cleanly and concisely.  They want a website that is easy to read and has the key 

information immediately accessible.  

 

This means that a mobile website should be a much more simplified version of a main 

website, providing only the most important information -- and it should be designed so 

the mobile site is easy for visitors to navigate using only their fingers. 
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Desktop websites are still very valuable assets, but do not translate well on mobile 

devices. Mobile visitors usually want to get in and out quickly, having found the specific 

information they were looking for. They are not interested in browsing or reading 

extensively on their tiny screen.  

 

Whether you are a freelance online entrepreneur, a local services agency, professional 

consultant, or a business owner, here are 10 great reasons why you need to start 
selling mobile websites TODAY! 
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1. The number of mobile Internet users is exploding  
 

The mobile audience is already huge and is growing rapidly. 
 

If you’re thinking to yourself, does my client really need a mobile site, take the time to 

look at these statistics.   

 

According to a study by Boston Consulting Group, Morgan Stanley Research and Berg 

Insight, “Global Internet usage will more than double by 2015, and most of these users 

will be mobile.”  

 

Another study in 2011 by Mobile Marketing Association Asia unearthed the fascinating 

fact that, of the 7 billion people here on Earth, 5.1 billion own a cellphone while only 4.2 

billion own a toothbrush!  

 

Even though not all of these 5.1 billion cellphone owners have a smartphone, the 

number of smartphone users is growing rapidly as low-budget 3G capable smartphones 

have become increasingly available in the past few years. In 2011, Goldman Sachs 

forecasted that in the United States alone, 81% of American cellphone owners will use 

smartphones by 2015. 

 

The transition to smartphones is well under way.  With developing and emerging 

economies quickly upgrading their telecommunication infrastructures to newer high-

volume and high-usage data networks needed to accommodate smartphones, we are 

well on our way to meeting these projected statistics. 

 

So no matter who your target market is, the chances are very good that a large 

percentage of them are already accessing the Internet with a mobile device. 

 

What all these statistics are saying is that the mobile boom has started and the 

explosion will only get bigger, louder and stronger.	    
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2. Billions of dollars will be made from mobile marketing 
 
Any local business without a mobile website is removing itself from a multi-
BILLION dollar per year marketplace. 
 

   “Mobile marketing is the fastest growing industry in history,  
and is expected to skyrocket to over $50 billion by 2015.”  

(Source: IDC Forecast, 2012) 

 

(For more up-to-date mobile statistics, please visit http://www.brickandmobile.com/mobile-stats/) 
 

The mobile marketplace is exploding, as more and more people are shifting their 

spending from the “regular marketplace” to the “mobile marketplace”. 

 

People have become so comfortable purchasing online that during the last few years, 

online sales have EXCEEDED offline sales. This level of comfort has carried over to the 

mobile marketplace as people do their banking, research products and make purchases 

from their mobile devices with a few taps of a screen. 

 

New technology makes purchasing via a smartphone or mobile device safe, secure, 

extremely simple and very convenient. Orders can be placed from anywhere a person 

happens to be... on the road (hopefully not when driving), at work, relaxing away from 

home, or even while meandering through a store. 

 

This trend will continue as more and more people discover the convenience of making 

their purchases directly from their smartphone, or other mobile devices such as tablets. 

 

Wise business owners who capitalize on this trend as soon as possible will find 

themselves way ahead of their slow-moving competition within the exploding local 

mobile marketplace. 
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Think back to only a few years ago …  
 

 Who could imagine that there would ever come a time when so many of us would 

feel comfortable buying online in total safety? 

 

 Or who would have thought that most companies would advertise their website 

and Facebook accounts on TV and in printed materials, and that their 1-800 

number would become almost a footnote (if it was included at all)? 

 

 And who would have believed that local businesses could have a direct outlet to 

their customers, with the ability to reach them in real-time because of mobile 

technology? 

 

Your mobile website business can be IS the next big 

thing in the mobile Internet arena! 
 

Ensure that you start with the right partners that include the proper platform, training 

and support, and jump in before your competition beats you to it! 
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3. A mobile website is… MOBILE! 
 

The most important reason why you need a mobile website is… sheer mobility! 

 

With a mobile website, anyone can access the information that they need from almost 

anywhere.  

 
Having mobile capabilities available right out of your pocket or briefcase can 
often be the difference between closing the deal and losing the opportunity 
forever. 
 

This exploding mobile web user base is growing larger by the day; they are consuming 

the Internet in ways that we could have never comprehended a few years ago.   

 

As with most sweeping tends, the markets are also changing to adapt to these new 

users.   

 

Your job as a consultant or mobile marketer is to educate your clients on these changes 

to ensure they are up to speed in the latest technologies, which will help attract more 

business. 
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4. Desktop websites are difficult, if not impossible, to view on a mobile device 
 

Don’t let your clients fall into the trap of thinking they don’t need a mobile website 

because their regular website can be accessed from mobile devices. 

 

That is like thinking that you don’t need to buy any ticket to fly from Los Angeles to New 

York because you already have a car and you can drive instead!  

 

Of course you can… but it will cost you a lot more to drive - especially because of all the 

business opportunities you will miss because of all the time you spent just to save a few 

dollars in out-of-pocket costs. 

 

Yes, most websites can indeed be accessed from mobile devices but the question you 

have to ask your client is, “Can your website be viewed correctly on a smartphone? 
Is your website mobile friendly?” 
 
According to a study done by Google, “nearly 2 in 3 users are unlikely to return to a 

mobile site where they had trouble and 40% said they would rather visit a competitor’s 

mobile site instead.” (2012) 

 

In addition, according to Limelight Networks, Inc., 80% of customers leave a mobile site 

if they found it difficult to navigate or use. (2011) 

 

If your clients think their current website is perfectly fine when accessed from a 

smartphone, ask them to try this simple test:  

 

 Ask your clients to pick someone they trust to tell them the truth (and who is not 

familiar with their website), and have them visit your client’s website from a 

smartphone.  
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 Ask them to do some simple tasks -- find your client’s phone number and give them 

a call, find your client’s address and get directions, explore reviews, menu items, 

services and more. 

 Ask your client to observe as their friends or coworkers struggle to accomplish their 

mobile tasks on a smartphone. Afterwards, ask them for their feedback. If they did 

not already know your client and were simply browsing on a smartphone, would they 

have stayed on your client’s website as long as they did?  

 

If it takes them more than a few seconds to accomplish any of the tasks, you can be 

sure that your client’s regular website is costing them a lot of business from mobile 

users. 

 

By not offering a mobile friendly website, your clients are sending business to their 

competitors who may be are already offering a mobile friendly website to their current 

and prospective mobile visitors! 

 

Experience it for yourself. Will YOU stay on a website that is difficult to navigate 
when viewing it from your smartphone or tablet?  
 

Most likely the answer is NO! 

 

Here are a few of the reasons why it’s hard for anyone to view a desktop website on 

their tablet or smartphone: 

 

 Most smart phones do not understand flash based navigation – There are a lot 

of smartphones that cannot understand Flash, including the approximately 100+ 

million iPhones on the market.  If your site uses flash then your site will appear to be 

blank when one of these phones accesses it. 

 

 Heavy use of videos can be costly to your visitors – Videos are a great way to 

entice users to stay on desktop sites and share fun or informative content. However, 
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with mobile data costs being expensive, having too many videos on a site will cost 

visitors a lot of money (if they can even play the videos to begin with). 

 

 Links to external sites often create a problem for mobile visitors since only 2% 
of all websites are optimized for mobile – Sending mobile visitors to a non-mobile 

site will create a bad user experience and will reflect in the bottom line. 

 

 Large page sizes are fine for desktop viewing, but are a nightmare for mobile 
viewing – If a website is greater than 50 KB then the time is takes to load may 

create an undesirable user experience for your mobile visitors. 

 

 Large Images waste user resources and an confuse the mobile visitor on 
where to navigate next – Large images that do not automatically resize for mobile 

devices can take up the entire screen of a mobile device. This can take too much 

time to load and can confuse the user on where to navigate next. 

 

 Large Pages of written content, common to desktop websites, are despised by 
mobile visitors – Most pages on a typical website are designed to be viewed on a 

wide screen monitor (1280x800 or higher) which is about twice as wide as the 

screen on a mobile device. A web page designed for a wide screen will force the 

mobile visitor to scroll back and forth in order to read the page, annoying the visitor 

and causing them to leave and take their business elsewhere. 

 

 Horizontal Scrolling is a leading cause of frustration for mobile users – Due to 

the 480px width restriction on mobile phones, horizontal scrolling is a leading cause 

of frustration for mobile website users.  Often mobile browsers force all the content 

into the 480 width, which causes undesirable visuals and miss-aligned text and 

images. These annoyances will quickly drive away visitors (along with their 

business). 
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 Pop-ups (so commonly used on regular websites) are a big problem for mobile 
visitors – Most mobile browsers have a limit to how many windows can be opened 

at once and when a pop-up opens, the previous browsing window is replaced by the 

pop-up.  This often confuses the user since they do not know how to navigate 

between mobile browser. 

 

So then why are mobile web users different than desktop web users? 
 

Mobile Users have a Sense of Purpose 
 
Mobile visitors are not browsing; they are looking for specific answers.  When you are in 

the comfort of your own home you can leisurely go to a website and navigate through 

many of its pages, reading and reviewing the content. However, when you are on the 

go, life is hectic and you don’t have time to spend 30 minutes on a single site. You only 

have a few minutes (sometimes seconds) to complete a task until you need to move on 

to the next task or destination. 

 
Mobile visitors are never just browsing, leisurely reading your client’s website. They are 

typically on the move. So when they access a site from a mobile device, they are 

looking for specific answers, and they want those answers right now!   

 

Mobile Users are On the Go 
 
At home you are sedentary when browsing the web; sitting in bed, at your office table or 

on the couch. Either way you are not moving around the house while browsing, this is 

mainly because you need to use a mouse and keyboard to navigate. While on your 

mobile device you are usually walking down the street holding your phone in your hand, 

trying not to run into anyone or anything. 

 

Mobile users are constantly on the go. They are usually moving from one place to 

another. They are trying to do several things at the same time: walking, talking, 
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searching the Internet on their smartphone, etc. They are trying to accomplish as much 

as possible in as short of time as possible.   

 
Size matters 
 
Over 85% of desktop browser sizes are greater than 1280x800 pixels, which is roughly 

double the size of the common mobile device width at 480 pixels wide. If a page has 

more than 300 words (at 12 point font) then the scrolling on a mobile device is quite 

long and users will lose interest. Further, images that are greater than 480 pixels wide 

lend to poor user experiences on mobile devices.  

 
A site optimized for mobile should have no more than 300 words and should fit perfectly 

on a screen that is only 480 pixels wide. But most typical websites are designed for 

desktops with widescreen monitors (1280x800 pixels or more) so these websites will 

only annoy a mobile visitor by forcing them to scroll back and forth to read the screen 

(or better yet, leave the website for a competitor’s easy-to-read mobile optimized 

website. 

 

If your client’s site isn’t easy to use on a mobile device, 
you can be assured that it is costing them customers! 

 
Prospective customers who are using a mobile device to search for your client’s 

products or services are being driven away by the awkwardness of trying to find what 

they need on their website. 
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5. Google is giving precedence to mobile optimized websites 
 
When someone does a search from their mobile device, Google is serving 
different results to them from what they would see if they had done the same 
search from their desktop computer. 
 
This is because Google has different search algorithms for mobile devices than on PC 

devices, and the search engine giant now prefers sites that are faster and more useful 

overall. 

 

Since Google is trying to prioritize the delivery of content that will work best for the 

device that is doing the search, a mobile user will be offered mobile-optimized websites 

ahead of non-mobile websites. 

 

This has significant implications to your clients as business owners.  
 

If your clients rely solely on reaching visitors with their standard, wide-screen website, 

then mobile visitors searching for products or services may not find your clients very 

easily, and even if they do find them, they may leave their sites quickly because of the 

frustration factor in navigating a hard-to-use website. 

 
The revenue from mobile visitors is already astronomical, and it is growing at an 

explosive rate. In fact, according to PQ Media, the Compounded Annual Growth Rate 

(CAGR) of mobile and social media revenue from 2006 to 2011 is 28.7%, and is set to 

explode! (2012) 

 

In plain English, that means that mobile revenues are  
more than doubling every three years! 

 

Never underestimate the power of mobile browsing or the impact it can have on 

business. More and more people are browsing the Internet from their mobile phones 
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even when they are relaxing at home. In fact, Yahoo! found that “86% of mobile Internet 

users use their mobile device while watching TV, with 37% of those browsing the 

Internet for non-related TV material.” (2012) 
 

This means that you never know when someone may be searching for your client’s 

product or service, but you need to make sure that your client’s website is 
optimized for mobile so that Google serves up their site ahead of their 
competition… and that when the mobile visitor comes to their website they are greeted 

with a clean, mobile-friendly, easy to use website that makes them want to do business 

with your client! 
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6. Mobile search plays a vital role in purchasing decisions 
 
Smartphones can be used as an organizer, a shopping list, a music player, a 
gaming console, a camera, a map, and even as a shopping companion.  
 

A Google/Ipsos study said that 79% of smartphone users utilize their devices to help 

them with shopping decisions and 74% make a purchase because of the information 
that they got from their smartphone. (2010) 
 

When you understand that a smartphone typically becomes the most important tool in 

the life of its owner, you will never again underestimate the power of its influence. 

Instead, take advantage of this knowledge by creating an attractive, mobile-optimized 

website to attract more customers for your clients. 

 

This is extremely important for mobile SEO! 
 

Better start promoting your client’s products and services on the mobile web, now! 
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7. Most local searches start on a mobile device, and are acted on immediately 
 
Quite simply put, people do things with their smartphones.  This is better explained with 

statistics from Google (2012): 

 

 95% of smartphone users have looked for local information 

 88% of these users take action within a day, indicating these are immediate 

information needs 

 77% have contacted a business, with 61% calling and 59% visiting the local 

business 

 61% of local searches on a mobile phone result in a phone call 

 

People are starting to rely on their smartphones to find lawyers, technicians, wedding 

planners, emergency car repair, plumber, pet services, dentists, doctors, cabs and every 

other local service that you can think of.  

 

Making sure that your client’s products and services are 

effectively promoted with a mobile website can make a 

huge difference in their bottom line (and yours too). 
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8. Mobile apps use is declining, mobile web browsing is on the rise 
 
There was a time when mobile apps were considered the best when it comes to 
mobile advertising… but that time is almost up.  
 

Although mobile apps are still an extremely powerful tool for businesses to interact with 

their own customers and prospects, generalized apps are beginning to lose their 

popularity, as platform-agnostic mobile browsing is becoming the wave of the future. 

 

In a recent study conducted by Adobe & eMarketer they found out that 81% of mobile 

users prefer mobile sites over apps for price research, 79% for product reviews and 

63% for purchasing. (2011) 

 

There are lots of possible reasons for this. First, apps take time to download, sometimes 

request personal information, must be installed and consume user memory. So people 

are becoming more careful in the apps they choose to download, selecting ones that 

have a long-term benefit as opposed to fulfilling a one-time need (such as discovering a 

new local business). 

 

Second, when someone does a mobile search for information, they want to find that 

information quickly without having to first download and install an app. This is especially 

true if a customer is simply looking for quick info on a product, service, or looking for a 

specific review. In this situation, a mobile websites can quickly serve up this information 

for the customer. 

 

From a business point of view, another reason that mobile websites are gaining 

popularity over mobile apps is that most apps are device specific – meaning, some apps 

will only work for iPhone, Android, BlackBerry, etc.  
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Mobile websites, on the other hand, can be opened in ANY smartphone. So a mobile 

website should be the FIRST thing a business implements in order to take advantage of 

mobile marketplace opportunities. 

 

Another important factor to consider is the difference in cost between a mobile app and 

a mobile website. A mobile app can cost several times as much as a mobile website, 

and should be considered only after the successful implementation of an easy to use, 

clean, practical mobile website.  

 

Each can play an important role to help a business maximize its mobile reach, but … 
 

A mobile website should always be the first to be 

implemented as it has the broadest reach, is quicker to 

develop, and has the lowest implementation cost. 
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9. A mobile website can be advertised via QR codes and SMS campaigns 
 

They are everywhere.  
 
These funny-looking 2-D bar codes composed of black squares on a 

white background.  

 

You see them on websites, brochures, business cards, printed ads, store windows, 

product packaging, and the list goes on. 
 
QR Codes (short for Quick Response Codes) are this special type of barcode that 

uses the arrangement of black squares to encode information, which can be quickly 

read by any QR code reader. 

 

All smartphones and other mobile devices have the ability to read QR codes, which 

means that QR codes are an extremely valuable tool for your clients to 
communicate information quickly to their mobile visitors. 
 

For example, by encoding your website link into a QR code and putting that QR code on 

your business card or brochure, someone could quickly scan that code and immediately 

access your website from their smartphone, without ever having to type in the address. 

 

This is valuable to any business owner – but ONLY if visitors are being sent to a website 

that is mobile friendly and is set up for the visitor to be able to easily and quickly access 

the information they are looking for. 

 

BUT… if your client’s QR code sends the visitor to a typical non-mobile website that is 

so small it is impossible to read on a smartphone without constantly zooming in and 

scrolling back and forth, this will simply cause the mobile visitor to become frustrated 

and leave – and this can permanently destroy any prospect of acquiring new mobile 

customers. 
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SMS (Short Message Service) is the sending of simple text messages to a person’s 

mobile phone. This is another extremely valuable marketing tool in the hands of smart 

mobile marketers, as it provides a form of instant communication with the customer or 

prospect. SMS campaigns can be created to communicate with a list of mobile visitors 

on a regular basis. 

 

Often a SMS message may contain a clickable link to a website – but the same warning 

applies here that was already given about QR codes – if the website the visitor is sent to 

is not mobile-friendly, you can actually do more harm than good by sending someone 

the link to that site because you will simply be causing them frustration as they try to 

navigate a website designed to be read on a wide-screen computer monitor and not on 

the tiny screen of a mobile device. 

 

QR codes and SMS campaigns can generate a lot more traffic to your client’s website 

because they require almost no effort on the part of the visitor, rather than having the 

visitor type in the website address manually. That is why QR Codes and SMS 

Campaigns are very powerful tools when it comes to promoting your client’s mobile 

website. 

 

But do you remember the last time you scanned a QR code and the website would not 

display or displayed badly? Or do you remember clicking on a link on an SMS message 

and the website would not load?  You want to make sure that you never frustrate your 

client’s mobile visitors this way. 

 

If your client’s site isn’t easily readable on a mobile device, then it is most likely that they 

are already losing a lot of potential customers. 

 

So if you want to promote your client’s product, service or informative mobile website 

with QR codes or SMS, then it is vital to have their website mobile-ready before diving 

into highly effective mobile campaigns. 
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10. The technology is available, and easy to use! 
	  

While you may think that creating a mobile friendly website is a technical feat, you’ll be 

happy to know that the technology to create powerful and effective mobile websites for 

your clients is already here.  

 

However, there is no longer a need to create mobile websites from scratch, or create 

different apps for each of the main smartphone operating systems and submit for 

approval to several “App Stores”. 

 

A new breed of Premium Mobile websites are sleeker, lighter and user-friendlier than 

ever before, and use the latest in technology to properly display across ALL platform 

phones, including iPhone, Android, BlackBerry, Windows Phone and all tablets. 

 

You can be one of the early adapters who take advantage of the power of mobile 

websites, use mobile marketing to accelerate your client’s businesses and get a big 

head start on the competition. 

  

Mobile websites are here to stay, and the mobile marketplace will continue to get 

bigger and bigger as the technology improves.  

 

So if you are reading this right now and wondering when’s a good time to start with 

mobile marketing? 

 

The answer is… NOW! 
 

You (and your clients) will be happy you did. 
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About brick&mobile 
 

brick&mobile specializes in providing the most robust, full-
service mobile marketing reseller programs available today. 
Powering thousands of premium mobile website resellers 
around the world, brick&mobile’s proven Mobile CMS delivers 
cost-effective, great-looking mobile websites that are easy to 
use and a cinch to update.  
 
By integrating a complete suite of turn-key services such as text message marketing, 
QR codes and advanced location analytics reporting, brick&mobile is the only mobile 
reseller partner you need. 
 

Whether you‘re a local digital agency or 
a sprouting entrepreneur, brick&mobile 
enables you to deliver premium mobile 
websites that help drive revenue for you 
and your clients at a lower cost than 
ever before. 
 
With our Pay-As-You-Grow mobile 
reseller and White Label solutions, our 
teams of mobile experts are ready to 
help deliver the best mobile experience 
and added value for your clients. 

 
brick&mobile’s powerful mobile platform, combined with our turn-key marketing material 
blueprints and proven sales training will get you selling mobile websites in no time! 
 

 

Looking to launch your own mobile marketing business? 
 

To claim your special bonus free trial for most powerful online mobile website builder,  
be sure to visit: www.brickandmobile.com/bookbonus 


