
It’s fall—a good time to take a fresh look at your bills to 
see if you can reduce them. For example, try these tips to 
cut your power usage and lower your electricity bills. 

Switch to LED bulbs. About four times more energy effi  cient than incan-
descent bulbs, LEDs last for years. The “lumens” number indicates the 
amount of light emitted; use this to compare bulbs.

Install a programmable thermostat. With this device, you can automat-
ically adjust the temperature to refl ect where you are in your day—busy 
at home, away at work, asleep, etc. It keeps your home comfortable 
when you’re there and reduces energy use when you’re out.

Unplug unused electrical devices. All electronic devices sip small 
amounts of electricity even when they are not in use. 

Use timers and power strips to turn electrical devices on and off . A pow-
er strip with an on/off  switch can block the charge going into the strip 
itself as well as anything plugged into it 

Lower the temperature on your hot water heater. A hot water heat-
er accounts for about 14% of energy usage in a typical home. Turn the 
temperature down when you’re not at home and up when you’re doing 
laundry or bathing. You can also install a water heater blanket to hold 
the heat. 

Last but not least, air seal your home to prevent drafts around doors and 
windows, and ditch that old power-hungry refrigerator in your garage 
that’s only chilling a few cases of soda. 
Now you can relax and enjoy saving!

SHOULD YOU SELL YOUR HOME 
YOURSELF?  GET MY FREE GUIDE

Did you know that fewer than 10% of homeowners who 
try to sell their homes themselves are successful? 

Call now to get my free guide “Should You Sell Your 
Home Yourself?”

Just call me at 203-555-8987 and I’ll send it right out 
to you.

www.sheilayaccino.com203 - 555 - 8987
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12 Mcnabb Avenue Perfect home for 
fi rst-time buyers. 2 beds, 1.5 baths. 
Newly renovated kitchen. Large, 
level yard. Garage. Well-landscaped. 
Location close to highway and local 
stores. This one will go quickly. 
Contact me today. $249,950

GREAT STARTER HOME

HOME FOR SALE

1250 Pine Court  This two-year 
old home is presented beautiful-
ly throughout. High-end kitchen 
appliances, quartz countertops, 5 
beds, 4 baths. Large, landscaped 
gardens. 3-car garage. Situated in 
popular Highview neighborhood, 
close to schools and hospital. Con-
tact me today for a viewing of this 
ideal family home. $649,000

IDEAL FOR A FAMILY

HOME FOR SALE



Into Solar? Your Social 
Media Friends Will 
Soon Know

If you’re planning to install 
solar panels on your roof, your 
friends will soon know, thanks 
to Google’s “Project Sunroof.” 

As Google explains, Project 
Sunroof is a free online solar 
calculator that helps you map 
the potential savings from 
converting your roof to solar. Its 
objective: to map earth’s solar 
potential “one roof at a time.”
Panels that absorb the sun’s 
energy and convert it to heat or 
electricity are covering rooftops 
around the globe, encouraged 
by any number of factors in-
cluding fi nancial (solar energy 
can be a cost-eff ective way to 
generate electricity) and now 
peer pressure. 

The newest addition to Proj-
ect Sunroof shows a red dot on 
homes that appear to have solar 
panels. According to Robinson 
Meyer in a recent CityLab post, 
it “will now not only inform 
users how much sun hits their 
roof, or how much solar panels 
would save them per month, but 
also which of their neighbors 
have taken the plunge fi rst.”  

Why is that important? Writes 
Meyer, “One of the best predic-
tors of whether people install 
solar panels on their house isn’t 
their age, their race, their level 
of income, or their political 
affi  liation … It’s whether their 
neighbors did it fi rst.”

Google is hoping take-up num-
bers will be driven by the desire 
to be the fi rst in one’s social 
media network to hop on the 
new bandwagon. And that could 
swell as more “infl uencers” opt 
to participate and bring their 
followers along.  So check out 
Project Sunroof, install, and just 
wait for the online accolades.

Millennials’ Homeownership 
Dreams Can Come True

For many millennials, the dream of homeownership feels 
far away. Salaries that haven’t grown with the cost of liv-
ing, new mortgage rules, volatile housing markets, and a 
plethora of other reasons have made buying a home more 
diffi  cult than it’s ever been for young people.

A survey by Apartment List of 24,000 American renters 
found that 80% of millennial renters want to become 
homeowners, but 72% are held back by aff ordability. 
Some 44% don’t have savings to put toward a down pay-
ment.

Many who fi nd themselves in that position are trying to reach their 
homeownership goals with second and even third jobs in order to save 
extra money. Some are moving to smaller towns where housing is 
cheaper, while others are living with Mom and Dad in order to save on 
rent. But Fundrise, a Washington, D.C.-based start-up, has another, 
more creative solution.

Fundrise is a real estate crowdfunding start-up that sells shares in 
“eFunds” that build and/or remodel urban housing. An investor can be 
part of an eFund for $1,000, and the target audience is millennials. 
Notes a recent Forbes article on the project: “(T)he goal is for a subset 
of the fund investors to become owners of the very places their money 
is helping build. Fundrise calls these ‘homebuyer investors’ or HBIs.” 

So if a millennial could invest in a property today, he or she could be 
taking advantage of gains toward what might eventually become his or 
her home.

As well, says Forbes writer Samantha Sharf: “Fundrise’s eff ort is 
unique in tackling the dearth of aff ordable supply, which many econo-
mist [sic] agree is the biggest issue in the housing market today.”

The Fundrise project launched this past summer, so it’s too early to as-
sess its success in encouraging new supply or in attracting millennials.
 But this initiative may soon become one of many—millennials deserve 
their shot at homeownership too.

Quick Quiz

Why are squirrels credited with planting thousands of trees?

Each month I’ll give you a new question.
Just email me at sheila@sheilayaccino.com or call 
203-555-8987 for the answer.



How has the price of your home changed in  today’s
market? How much are other homes in your neighborhood 
selling for?

If you’re wondering what’s happening to prices in your area, or you’re 
thinking about selling your house, I’ll be able to help. Just give my 
offi  ce a call for a no-fuss, professional evaluation.

I won’t try to push you into listing with me or waste your time. I’ll just 
give you the honest facts about your home and its value. And maybe 
I’ll also give you the “inside scoop” on what’s happening in the hous-
ing market near where you live!

Just give my offi  ce a call at 203-555-8987 to arrange an appointment.

Alternatively, stop by at the offi  ce. The address is on the back page of 
this newsletter.

Wondering how much your home is worth?

How do I sell my home in a 
buyer’s market?

Selling a home in a buyers’ mar-
ket can be stressful. And these 
days, even in a sellers’ market 
you can’t take anything for 
granted; the market may change 
quickly and dramatically. But 
fl exibility and thoroughness can 
help make your selling experi-
ence positive.

Keep your price expectations 
realistic. Your real estate agent 
will fi nd market comparables 
showing what houses in your 
area sold for and how long they 
spent on the market. The market 
determines the price—not you. 
Don’t worry if this year isn’t like 
last year. Focus on today. 

You can, however, help your 
home sell faster. Prepare for 
off ers with conditions, and be 
fl exible about closing, or even 
moving, dates. A home inspec-
tion may identify potential 
problems you may not be aware 
of and can fi x before listing. 
Listen. List. Show fl exibility. 
And the experience can still be a 
positive one.

Ask the Agent: 

This Month’s Question

Remember learning to use words in 
context at school? Apparently, not 
so much; many of us are using words 
incorrectly. Take, for example “aff ect” 
and “eff ect.” Suggests editor Harold 
Evans: “You can only aff ect something 
that already exists. When it does, you 
can eff ect, or bring about, a change in 
it.” This could be “less” than you need 
to know, as “fewer” and “fewer” of us 
are getting it right. 

By Harold Evans / The Guardian 

We need to have a serious discussion 
about our punctuation use. Now! Why? 
Exclamation marks are taking over 
writing, and we don’t know why! Salie 
suggests we’re using exclamation 
marks to express emotions we used to 
convey with our voices. That was BT 
(before texting). Exclamation marks 
are supposed to convey that some-
thing is urgent! Or important! But not 
everything is. So let’s use periods more 
often. 

By Faith Salie / cbsnews.com

Wannabe writers: Here’s some advice. 
It’s simple. Writers must write. Every 
day. Preferably at the same time in the 
same place. And they need to write for 
the reader: simple words are best, and 
don’t introduce too many characters 
at the start. Most importantly, you can 
break the rules, but only once you’re 
really good

By John Grisham / The New York Times

John Grisham’s Dos and 
Don’ts for Writing Fiction

Too Many Exclamation 
Points!!!

The 35 Words You’re 
(Probably) Getting Wrong

HOME FOR SALE

2052 Dryden Field  Beautifully cared 
for home in the popular Highlands 
area of Elliottville. 4 beds, 3 baths. 
0.5 acre yard. Sunroom. Pool. 2-car 
garage. This must be seen. $790,000



This newsletter and any information contained herein are intended for general informational purposes only and should not be construed as 
legal, fi nancial or medical advice. The publisher takes great eff orts to ensure the accuracy of information contained in this newsletter. However, 
we will not be responsible at any time for any errors or omissions or any damages, howsoever caused, that result from its use. Seek competent 
professional advice and/or legal counsel with respect to any matter discussed or published in this newsletter. This newsletter is not intended to 
solicit properties currently for sale.
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12 Mcnabb Avenue Perfect home for fi rst-time buyers. 2 
beds, 1.5 baths. Newly renovated kitchen. Large, level yard. 
Garage. Well-landscaped. Location close to highway and local 
stores. This one will go quickly. Contact me today. $249,950

GREAT STARTER HOME

HOME FOR SALE


