
Downsizing is often associated with empty nesters and 
retirees, but as it turns out, more and more homeowners of 
all ages—including millennials—are looking for smaller 
residential footprints.

As New York Real estate agent, Tyler Whitman, points out in a recent 
article in uexpress.com: “Downsizing isn’t just for empty nesters. To 
meet their goals, many millennials must go through this challenging 
process too.”

Downsizing dilemmas

Getting rid of belongings that won’t fi t in your smaller space is chal-
lenging. The upside—of particular interest to millennials—is the op-
portunity to dump old inherited pieces for trendy modern furniture.
Measure your new home before moving day, and decide what to take 
before you start packing. If there’s a too-big item that you can’t bear to 
part with, store it. But not at mom and dad’s, say experts; they may be 
downsizing soon themselves.

Emotional attachment can make it hard to decide what you should 
throw out. Ask a straight-talking friend or family member to help with 
an unbiased second opinion on tough decisions—like whether your 
bookcase or king-sized bed is way too big for your new digs.

Once you’ve rounded up everything you won’t be taking, have a garage 
sale. You’ll feel less guilty about parting with so much, and you can 
make a surprising amount of money to help with moving expenses.
Trying to dispose of all the items you can’t sell can be overwhelming. 
Hiring a pickup service for junk removal or to take to a charity can be 
well worth the expense. 

WANT TO SELL YOUR HOME FAST?
GET MY FREE GUIDE

Preparing your home for sale can make the diff erence 
between getting the price you want – or not.

Discover what you can do in my free guide, “50 Tips to 
Prepare Your Home for a  Speedy, Top-Price Sale.”

Just call me at 203-555-8987 and I’ll send it right out 
to you.

www.sheilayaccino.com203 - 555 - 8987
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12 Mcnabb Avenue Perfect home for 
fi rst-time buyers. 2 beds, 1.5 baths. 
Newly renovated kitchen. Large, 
level yard. Garage. Well-landscaped. 
Location close to highway and local 
stores. This one will go quickly. 
Contact me today. $249,950

GREAT STARTER HOME

HOME FOR SALE

1250 Pine Court  This two-year 
old home is presented beautiful-
ly throughout. High-end kitchen 
appliances, quartz countertops, 5 
beds, 4 baths. Large, landscaped 
gardens. 3-car garage. Situated in 
popular Highview neighborhood, 
close to schools and hospital. Con-
tact me today for a viewing of this 
ideal family home. $649,000

IDEAL FOR A FAMILY

HOME FOR SALE



Spending Money to 
Save Time May Make 
Us Happier

As free time shrinks, along with 
our tolerance for time-con-
suming, unpleasant household 
tasks, one study may have an 
answer: buy back your time.

Results of the study appeared 
recently in PNAS, a scientif-
ic journal devoted to “cut-
ting-edge” research. 

The question: Would you pay 
someone to take over daily tasks 
you fi nd disagreeable and a 
waste of time? The result: Those 
who paid others to save their 
own time were more satisfi ed 
with their lives.

This was not a decision made by 
those with high incomes who 
could easily aff ord to pay some-
one to take on these tasks. And 
it didn’t correlate with number 
of hours worked or size of fam-
ily; satisfaction levels were high 
among people of all incomes, 
family size, and work responsi-
bilities.

Interestingly, however, the 
study also showed few of us 
consider spending money this 
way. Why? One thought is that 
many of us believe household 
drudge work, such as grocery 
shopping, cooking, and clean-
ing, is something we need to do 
for our families. Spending mon-
ey to free up our time may be 
associated with guilty feelings.

In an npr.org report, Elizabeth 
Dunn, UBC psychology profes-
sor and a study author, sug-
gested, “Contemplating paying 
somebody else to do something 
you’re perfectly capable of 
doing yourself may provoke 
feelings of guilt.” But for those 
without enough hours in the 
day, it’s a feeling they may be 
willing to accept.

Redecorating Your Child’s Room?
Start Here

Redecorating a child’s room is enjoyable. Figuring out 
creative ways to make your kids’ spaces whimsical yet 
functional is a fun design challenge. And watching their 
faces light up when it’s all done? Priceless. 

Home design website Houzz conducted a survey of users who have 
“recently completed, are working on or are planning a home project 
with kids in mind.” The results provide an interesting look at what’s 
currently trending in the world of children’s rooms. If you’re about to 
embark on creating a special room for a child, keep the following in 
mind:

• Close to 70% of respondents said their kids’ rooms have themes. 
The most popular looks, in order: nature, animals, sports, and 
princesses. But note: kids grow up quickly and tastes change just as 
quickly. Today’s trendy decor may look dated tomorrow.

• Functionality and maintenance are top priorities. Seventy-one per-
cent of respondents said they wanted a space that was easy to clean 
and maintain, and 64% said they needed a functional setup. Be sure 
to incorporate washable and durable materials, and include labeled 
storage boxes and bins.

• Blue reigns supreme. Fifty-nine percent said blue is the dominant 
color for kids’ rooms, followed by white, gray, green, and pink.

• The cost of redecorating a kid’s room varies. Of respondents who 
had completed their project, one-third spent $1,000 or less. Estab-
lish a budget before starting; it’s easy to get carried away with cute 
decor and playful features. And unlike adults, kids don’t notice the 
diff erence between the more expensive option and a more aff ord-
able one.

• Nearly 70% of participants cited clutter as a challenge. Make toy 
management a priority in your kids’ rooms. Oversized bins in fun 
colors and/or closet storage systems are key to keeping toys and 
“stuff ” out of sight and out of mind. 

Finally, involve your kids in the decisions. After all, it is their room.

Quick Quiz

What colors other than black and white do dogs see?

Each month I’ll give you a new question.
Just email me at sheila@sheilayaccino.com or call 
203-555-8987 for the answer.



How has the price of your home changed in  today’s
market? How much are other homes in your neighborhood 
selling for?

If you’re wondering what’s happening to prices in your area, or you’re 
thinking about selling your house, I’ll be able to help. Just give my 
offi  ce a call for a no-fuss, professional evaluation.

I won’t try to push you into listing with me or waste your time. I’ll just 
give you the honest facts about your home and its value. And maybe 
I’ll also give you the “inside scoop” on what’s happening in the hous-
ing market near where you live!

Just give my offi  ce a call at 203-555-8987 to arrange an appointment.

Alternatively, stop by at the offi  ce. The address is on the back page of 
this newsletter.

Wondering how much your home is worth?

Should I buy a home fi rst 
or sell mine fi rst?

The answer: it depends on where 
you are. Your approach may 
change depending on whether 
it’s a buyer’s or a seller’s mar-
ket in your area, and in the area 
where you want to buy. 

The National Association of 
Realtors (NAR) suggests that 
prices, which are expected to in-
crease by 5% by the end of 2017, 
will rise by 3.5% in 2018, making 
it a seller’s market in many parts 
of the U.S.)

Typically in a seller’s market, 
you would be inclined to buy 
fi rst, as there are more buyers 
than available properties, and it 
might be harder to fi nd a home 
you like. But it’s a great time to 
sell your own property. 

In a buyer’s market, you may 
want to sell fi rst, as there are 
more available properties than 
there are buyers. You will want 
to list fi rst, as your home may 
be on the market for some time, 
and you don’t want to car-
ry both. The bottom line? Do 
what’s best for your family.

Ask the Agent: 

This Month’s Question

There are some things many don’t 
know about Charles Dickens’ bestsell-
ing holiday tale. Seems Dickens and 
Scrooge had traits in common. Both 
were hard workers who understood 
that fi nancial gain requires eff ort. 
Dickens created the old miser, in part, 
to give his family some fi nancial se-
curity, and wound up using the wealth 
amassed as a successful author to help 
others. Scrooge, ultimately, would 
have approved. 

By Kat Eschner / Smithsonian.com

Overwhelmed by today’s problem? 
What made you anxious yesterday? 
Can’t recall? That’s the point. Burke-
man encourages us to consider past 
problems we thought would destroy 
our lives. If we’re still alive, chanc-
es are, they didn’t. And chances are, 
today’s crisis won’t either. 

By Oliver Burkeman / The Guardian

If your rideshare driver asks what 
keeps you up at night, you may be 
riding with Anthony Ponce. Lyft driver 
Ponce, who quit being a TV news 
anchor to drive for Lyft, has learned 
to be an aggressive listener. He often 
picks interesting topics for his riders 
and actively listens to the answers. But 
even small talk can become big conver-
sations. The result? Good conversa-
tions and good customer relationships. 
It probably doesn’t hurt his ratings. Or 
his weekly podcasts, either. 

By Anthony Ponce / CityLab

How to Talk to the Stranger 
Driving You around Town

Consumed by Anxiety? Give It 
a Day or Two

Why Charles Dickens 
Wrote ‘A Christmas Carol’

HOME FOR SALE

2052 Dryden Field  Beautifully cared 
for home in the popular Highlands 
area of Elliottville. 4 beds, 3 baths. 
0.5 acre yard. Sunroom. Pool. 2-car 
garage. This must be seen. $790,000



This newsletter and any information contained herein are intended for general informational purposes only and should not be construed as 
legal, fi nancial or medical advice. The publisher takes great eff orts to ensure the accuracy of information contained in this newsletter. However, 
we will not be responsible at any time for any errors or omissions or any damages, howsoever caused, that result from its use. Seek competent 
professional advice and/or legal counsel with respect to any matter discussed or published in this newsletter. This newsletter is not intended to 
solicit properties currently for sale.

Downsizing... at Any Age

Redecorating Your Child’s Room? Start Here

Spending Money to Save Time May Make Us Happier

And….

Should You Buy First or Sell First?
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TO FIND OUT HOW MUCH YOUR 

HOME IS WORTH

Sheila Yaccino
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O: 203-555-7900
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12 Mcnabb Avenue Perfect home for fi rst-time buyers. 2 
beds, 1.5 baths. Newly renovated kitchen. Large, level yard. 
Garage. Well-landscaped. Location close to highway and local 
stores. This one will go quickly. Contact me today. $249,950

GREAT STARTER HOME

HOME FOR SALE


