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Successful niche businesses solve customer problems and meet unmet needs. Finding a niche market involves doing keyword, competitive, and market research to find business opportunities to make money. You also need to explore where your interests and skills align with the opportunities you find. You do all this to make sure you find a profitable niche
market. Three stage niche market drill-down 1. List of Skills, Interests, Hobbies &amp;amp; Your passion A good starting point for finding a niche market is to list all the things, topics, and interests you know well and enjoy. There are two very good reasons to use your own interests as the launchpad of your niche market. The first reason to start with the
things you know and enjoy is that successful niche marketing takes time and energy. You'll spend a lot of effort setting up your website, developing content, and finding products or services that resonate with your niche audience, all before you ever make a dime. Childbirth is best done as a labor of love—or at least some level of love. Otherwise, you will
immediately lose interest and end up with less results. The second reason that you want to focus on your interests as a business owner is that a niche audience knows if you are authentic. You can't fool anyone; niche audiences know their stuff, so it's hard to fake it among a crowd of fans. If you don't have any existing knowledge or drive to learn everything
you can about your niche, it probably won't pay off. Authenticity is the key to niche marketing success. Most niche marketing websites use content to build credibility, rank well in search engines, and connect with visitors. Developing content, whether for affiliate marketing purposes or direct product sales, must be done in a way that provides value for niche
audiences. A deep understanding of, and interest in, your niche helps your message resonate with visitors and sets your brand above pitched, superficial competitors. - Sarah Beeksow Blay, Vice President of affiliate network marketing, ShareASale For a recap, the first step to finding your niche is to create a list of your interests, areas of expertise, and
expertise. Don't be afraid if your topic seems to have limited appeal. If it interests you, in all likelihood there will be like-minded audiences out there that you can reach. Create that list and then explore how you can serve your niche by solving problems that are not currently being resolved. 2. Discover Your Niche Face Problems &amp;amp; Complete When
exploring how to find a niche market, you identify gaps in the market. In other words, you need to know where needs are and solutions don't. The most successful products and services on the market today have one thing in common: they all solve problems. As a niche marketer, the better you solve problems for your niche, the more You will. With your list of
interests, skills, hobbies, and passions at hand, think about what products and services you want some that don't. Consider the problems facing your niche. There is gold in such problems if you are only going to use your imagination to find a way to provide the desired solution. Here are some examples of niche marketing successes that solve problems and
make a lot of money in the process: Spanx: Founder Sara Blakely couldn't find beautiful, high-quality fine-tuning underwear for women anywhere, so she found one. Today, Blakely is a billionaire because she solves problems that no one else solves in her niche. Fertile: This cosmetics company distinguishes itself by selling only products made from fresh
organic products that have never been tested on animals. Lush offers products that were once almost impossible for cosmetic users to find, and they are now profiting from solving that problem. Kaioptics: This U.S.-based online glasses seller solves a problem many Asian-Americans face: glasses that don't fit. Kaioptics only sells Asia-Fit glasses. They sell
their glasses online and most frames are priced under $100. Access to affordable and fitted glasses that can be purchased online is proving exactly what the Asian-American glasses purchasing niche wants. The better you become problem solving and addressing the urgent need for your niche, the more likely you are to succeed. Take the time to consider
what your niche wants and needs and how you can carve out a special place in your niche by providing unique solutions to those wants and needs. Lush cosmetics carve out a niche in the cosmetic world by offering handmade organic products. 3. Assessing Niche Feasibility: Keyword Research &amp;amp; Trend Analysis To find your niche, you want to
make sure it's big enough to be viable, but not so big it's impossible to target. There are a number of paths you can explore to determine if a niche is viable. The first way to assess market viability for different niches is to do keyword research. The second way is to explore market trends. Both of these techniques help you determine how popular various niche
topics are and, more importantly, if there are buyers looking for related items. If you uncover search engine traffic and trends on social media around niche topics, then you can comfortably say there is an audience for that niche. Do Keyword Research to Find Your Niche There are several keyword research tools on the market. Some of the best keyword
research tools that including Google Keyword Planner and Keywords Everywhere. Other keyword research software can be purchased for a monthly fee. Examples of paid research programs include KWFinder, Ahrefs, SEMrush, and Moz. Conduct Keyword Research Using Google Keyword Planner This research tool in each free Google AdWords account.
You can use Keyword Planner to see how many searches people are doing using a variety of search terms, commonly known in marketing as keywords. Knowing the top keyword terms used for your niche is a business imperative. Smart keyword marketing is the secret to ranking high on Google, which is the key to making money as a niche business owner.
When using Google's Keyword Planner tool to find your niche, enter keywords that apply to your niche. Note that keywords are usually phrases with two or more words than one word. Google will then show you the average monthly search volume range over time. You'll also see search volumes for related terms, which are useful in viewing popular products
and topics within the niche. Google even measures competitive views for niche terms in its Competition column. Using Keyword Planner in Google AdWords, the initial keyword search entered here is a football for kids, which generates a list of related keywords and these related traffic statistics. How to Use Keywords Everywhere to Research Keywords Free
Keyword Browser App Anywhere (KE) is a shortcut that provides Google's top level keyword data without having to do an in-depth dive into the Keyword Planner tool. KE isn't as thorough as AdWords, but it's great to quickly research the overall search volume for a long list of terms. Just install KE in your browser and every time you do a search, KE will
display the results for the related keywords on the right side of your screen. In this example, Keyword Everywhere shows the search volume for keywords related to backpacking searches in the Southwest. Discover Your Niche Using Paid Keyword Research Tools In addition to free keyword research tools, there are a number of paid tools on the market that
offer more powerful research functions. KWFinder, Ahrefs, SEMrush, and Moz are among the most popular paid software programs. This paid research platform offers a variety of features, which vary somewhat by provider. Most programs help not only with keyword research but also with search engine optimization (SEO) for your niche website. Popular
functions include advanced keyword research, domain authority ranking, backlink tracking, and direct competitor research. Examples of highly rated paid keyword research tools include: KWFinder by Mangools: Plans range from $29.90 to $79.90 per month. Ahrefs: Plans range from $99 to $999 per month. PLANS range from $99.95 to $399.95 per month.
Company package available and comes at a special price. Moz: Plans range from $99 to $599 per month. Since the financial commitment to these tools can be steep, be sure to experiment with each one before making a purchase. All these paid research tools offer a free trial. Research Online Trends to Find Your Niche Market While exploring how to find
your niche You also want to see niche trends. You need to assess how much chat is going on about your niche, and more specifically, what people are talking about and how online conversations change over time. Google Trends is the perfect free tool for understanding niche market trends. There are also several other paid and free tools to see trends,
including Hootsuite, BuzzSumo, Social Mention, and Feedly. How to Use Google Trends for Niche Research Google Trends is a free tool that lets you check the popularity of trending niche market topics and products. With fast keyword search, you can see if your audience is consistent, up or down, or seasonal. Unlike Google's Keyword and Keyword
Planner Everywhere, Google Trends doesn't provide actual search numbers. Instead, it maps keyword search popularity trends in easy-to-read charts. You can also compare one keyword with another. Paired with your search volume data, trend data helps you quickly find niches and products with potential audiences. Using Google Trends, you can see that
dog collar searches show consistent search volume throughout the year, while dog costume searches peak in October and plummet in other months. Alternative Ways to Research Google Trends Niche Trends is one of the most popular ways to research niche trends, but it's not your only option. In fact, there are several effective ways to deal with how many
niche topics are being discussed online as well as what is being said. Sources to monitor online trends include: BuzzFeed: This free independent digital media company gets over 7 billion views of global content per month. Click buzzfeed's trend button to see the most discussed topics. Feedly: This tool is a news aggregator application that compiles news
from a variety of online sources. Feedly free for up to 100 sources and three feeds. Paid plans range from $5.41 to $18 per month when paid annually, Social App designation: This simple, free tool gives you real-time social media search stats. Just type in a keyword, choose from the drop-down menu that shows the type of platform you want to search for,
and see the statistics of mentions and links to sources that talk about the subject. Hootsuite: In addition to social media management, Hootsuite also offers social monitoring services. Plans range from $29 to $599 per month, and a 30-day free trial is available. BuzzSumo: This tool helps you find the most shared content on social media, identify key
influencers, and monitor competitor activity. Plans range from $99 to $499 and more per month. Hashtag Expert: Hashtag Expert through the Apple Store as an app. Use Hashtag Expert to browse millions of trending Instagram hashtags in 35 different categories. A 30-day free trial is available; after the trial, you will pay $9.99 per month. As you noticed to find
your niche market, make sure you pay attention to common themes that are being discussed online. The better you understand what matters most to your niche audience, the more successful you will be making money through your niche website. As you search Google and on social media sites for trending content in your niche, also monitor what your
potential competitors are doing. This takes us to the next step in how to find a niche market: competitive research. In addition to social media scheduling, Hootsuite can help you keep track of trending social media conversations. 4. Do Competitive Research to Evaluate Potential Niche Advantages The last step to finding your niche is to do thorough
competitive research. You need to see the demand for products in the niche market in your list. There are several ways to research the potential advantages of products for your niche. Best of all, this research method is free to use. There's one more thing you need to know about competition in your niche: Competition isn't a bad thing. Don't let competition
frustrate you from your niche marketing dreams. Instead, research the competitors you find and find out what they're doing well and not so well that you can outperform them with your own niche-focused website. Do Competitive Research Using Amazon Best-seller Lists Amazon is the largest online store on the planet, and gives niche marketers an amazing
research tool: bestseller lists. All you have to do is visit Amazon and look for bestseller lists relative to the niche you are considering, and you will see the breadth and complete scope of the top products in the market today. Look at what it sells and think about what you can do to improve products or create new ways to market products to your niche. Pay
close attention to product reviews. Customers often include very specific information in reviews about what they like and dislike about the product. You may find unsolved problems in this customer feedback gold mine. Amazon is the king of e-commerce and boasts the world's largest online market. Niche marketers can put Amazon's own research to work by
visiting best-selling pages by category. Here, you can dig deep into very narrow niche categories and uncover some very cool — and surprisingly profitable — niche marketing opportunities for drop-s delivery, affiliate marketing, and even direct ecommerce sales. - Derek Jones, CEO, ProScootersMart Conducts Competitive Research Using Affiliate Market
Bestseller Lists Even if you don't plan on using to make affiliate money, you can use affiliate related tools to determine the potential advantages of a niche market. Affiliate markets such as ShareASale, ClickBank, and CJ Affiliates are free to join. Once you have an account, you can search for product categories and get a detailed view of the popularity of
products related to your niche market. Finding an affiliate market is a great way to measure niche profitability. If you want to make money blogging, it gives you a good start to find affiliate partners as well. Or, if you're considering selling your own product, it gives you a closer look at your niche market competition, the products they sell, and the price. With a
free ShareASale account, you can search for niche market requirements and see how much different traders pay when affiliates send customers their way. Conduct Competitive Research Using Drop-ship Best-seller Drop-ship marketplace listing a variety of products available from drop-ship suppliers. You can use this list to research products in various niche
markets, plus explore the potential advantages of starting a niche drop-shipping business. Like the affiliate market, many drop-ship markets are free to join, including top sites like AliExpress and Oberlo. Drop-ship market research gives you a real-world look at the exact items that other businesses successfully sell. You can search this huge product database
by keyword, item name, and category. You can even filter products by sales amount during a set period, price, and other factors. This research helps you sort and find the best-selling items in different niche categories. Plus, you can see actual sales figures and potential product profits in various niche markets in your list. FAQ On How to Find a Niche Market
Even though you now know how to find a niche market, you may have more questions. Below are the top questions we heard about finding a niche. Which niche is most profitable? There are thousands of niches that can be very profitable. The most popular money-making niches include health, lifestyle, beauty, parenting, finance, relationships, fashion,
hobbies, sports, personal development, and making money online. What does it mean to find your niche? Finding your niche refers to finding narrow groups with common interests in larger groups with more varied interests. Business owners and niche marketers need to find their niche so they can effectively target and sell their products and services. How
do I find my niche keywords? Popular keyword tools like Google Keyword Planner, Ahrefs, Moz, and Keywords Everywhere can help you identify top keywords for your niche. You start with common keyword phrases that you know will interest your niche, and these tools offer suggestions for relevant additional keys in your niche. What are examples of
niches? Niches vary in narrowness. For example, sport is a broad category, not a niche. Football is a niche in the broader sports category, although that's not really a narrow example Youth flag football is a much narrower niche, while 12-year-old boy flag football in Michigan is an example of an ultra-narrow niche. Essentially the most profitable niche
business provides solutions that customers can't find anywhere else. How to find a niche market that will work best for you involves finding a crossroads between where your interests and skills align with customer needs. Do thorough research on markets and competitors, and then offer solutions that no one else offers. Offers.
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