
 

Media Economics (RTVF 4670 & RTVF 5620) Syllabus 
 

 

Instructor: Dr. Xiaoqun Zhang                             Office Hours: Mo/We 9:30 AM-11:30 AM;                                   

                                                                                                                   2:00 PM -3:00 PM. 

 

E-mail: xiaoqun.zhang@unt.edu                          Class Times: Mo/We 12:30 PM – 1:50 PM 

 

Office: RTFP 228                                                 Class Location: RTFP 282  

 

 

Introduction 
 

This course will cover the fundamental concepts, theories, and approaches of media economics. 

You will learn how to use these theoretical constructs to analyze media markets, industries, and 

the practices of media organizations. Moreover, you will learn how media economy has been 

shaped by multiple factors, including technology, globalization, and regulation. We will also 

discuss the new trends in media economy, especially the rapid development of social media 

industries.   

 

Course Objectives 

 

 Understand basic concepts, theories, and approaches of media economics.  

 Utilize these constructs to analyze the media markets and industries 

 Understand multiple factors that shape media economy including technology, 

globalization, and regulation.  

 Analyze the new trends in media industries and the driving forces underlying these new 

trends.  

 Understand the business model of multi-platform media companies. 

 Analyze the development of social media industries and its influence on media economy. 

 

Textbook: 

   

 Albarran, A. B. (2010). The media economy. New York: Routledge/Taylor & Francis.  

 Albarran, A.B. (2013). The social media industries (Eds). New York: Routledge. 

 

Course requirements 

 You are encouraged to participate in the class activities. There are various kinds of 

participations including asking questions, responding to questions asked by instructors as 

well as class members, and making comments. 

  All the writing assignments are required to be turned in on time. These assignments should 

be typed and double-spaced in 12 point standard font. Accurate APA documentary style 

is required.  

 

Class Rules and Guidelines 

mailto:xiaoqun.zhang@unt.edu


 Regular on-time attendance is required. Late for the class and early leaving will render 

the deduction of attendance points. Please contact me by email if you have reasonable 

reasons, such as illness, prior to the class. Otherwise, your absence will be taken as the 

unexcused one. Your unexcused absence will render the deduction of points, and more 

than three unexcused absences will render you being dropped from the course. 

Please notify me before the second week of the class if you will not attend the classes due 

to the religious holidays/holy days.  

 Computer/tablet is allowed in the classroom. Please seat in the front of the 

classroom if you use computer/tablet. Irrelevant usage will have one point of 

deduction. Cell phones are required to be turned off before entering the classroom. You 

will first get a warning if you use the cellphone in the classroom. After that, every time 

you are noticed to use cellphone will result in five point deduction. Newspapers, 

magazines, and other irrelevant reading materials are not allowed in the classroom.  

 You are expected to respect your peers and the instructor. Mutual respect should be 

practiced. 

 Late work can only get half of the corresponding points. I know people give many 

reasons for late work (e.g., system crash, illness, etc.). You need to plan and schedule to 

complete work early. 

 

Academic integrity and special needs 

 University of North Texas is a community that considers academic integrity essential to its 

sustenance. It is important to acknowledge and comply with the university academic integrity 

policy. Any violation of this policy will be punished. The punishment will be a failure for the 

course, or expulsion from the university. More information about the academic integrity can 

be obtained from http://policy.unt.edu/policydesc/student-standards-academic-integrity-18-1-

16. 

 

 The University of North Texas is on record as being committed to both the spirit and letter of 

federal equal opportunity legislation; reference Public Law 92-112 – The Rehabilitation Act of 

1973 as amended. With the passage of new federal legislation entitled Americans with 

Disabilities Act (ADA), pursuant to section 504 of the Rehabilitation Act, there is renewed focus 

on providing this population with the same opportunities enjoyed by all citizens. Students with 

disabilities should contact the Office of Disability Accommodation (ODA) at 1167 Union 

Circle Sage Hall Suite 167 (phone: 940-565-4323) to verify your eligibilities. Information 

regarding specific diagnostic criteria and policies for obtaining academic accommodations are at 

http://www.unt.edu/oda/apply/index.html. Please meet me early in the semester if you have 

special needs to be accommodated. 

 

Assignment descriptions  

 Classroom Participation. You are required to read the designated course reading materials 

carefully and prepare the questions or answers to the questions each week. The questions 

would be related to the reading materials but could be from various perspectives. You will 

get credits if you answer the questions raised by the instructor or classmates, or ask 

questions to the instructor.   

http://policy.unt.edu/policydesc/student-standards-academic-integrity-18-1-16
http://policy.unt.edu/policydesc/student-standards-academic-integrity-18-1-16
http://www.unt.edu/oda/apply/index.html


 Blackboard Discussion. From the second week, you are required to answer/discuss one of 

the questions at the end of each chapter of Albarran (2010) each week. You have the freedom 

to choose any question you are interested in, but you should utilize the knowledge expounded 

in the textbook. Your answer/discussion for each question should be least one-page long 

(approximate 300 words), and you should post it on the Blackboard before the class each 

Wednesday so that we can discuss your answers in the classroom.  

 Media Company Report/Presentation. You will conduct the research on a media company. 

You have the freedom to select the media company. It can be either a big media 

conglomerate or a small local media company. Your research should discuss/address the 

following topics/questions:  

1. The market(s) the company’s products/services are directed at the local, national, and 

international levels. 

2. The financial performance of this company.  

3. The essence of its business model in terms of such things as where does the profit come 

from, its targeted market or audience, the production and distribution strategy, the choice 

of content?  

4. The extent to which its products/services exemplify the impact of regulatory structures.  

5. The extent to which its products/services exemplify the impact of new technology. 

 

At least 10 sources are needed, only five of which may be non-academic Internet sources, 

and documentation of all sources is required. The length of your reports should be approximate 

5 pages. You should present the report and each presentation should last approximately 10 

minutes with an additional a couple of minutes for discussion.  

Note: Your company topics must be approved in advance by the professor. Students cannot 

work on the same topics. 

 

  Industry Issue Analysis/Presentation. You are required to conduct the research on one media 

industry issue. You have the freedom to select any particular issue you are interested in. Your 

analysis may address any of the following questions: 

1. What are the nature and causes of the issue? 

2. What are the impacts of the issue on media economy? 

3. What are the factors, such as new technology, globalization, and regulation influence the 

issue? 

4. What are the impacts of the issue on media regulation, and how the regulation influences 

the issue? 

5. What are the broad economic and social impacts of the issue? 

At least 10 sources are needed, only five of which may be non-academic Internet sources, 

and documentation of all sources is required. A conclusion section is required. The length of 

your reports should be approximate 5 pages. You should present the report and each 

presentation should last approximately 10 minutes with an additional a couple of minutes for 

discussion. 

Note: Your industry issue topics must be approved in advance by the professor. Students 

cannot work on the same topics. 



 Exams. You will have three exams. They will cover the materials in the textbook and consist 

of several short essays. The exams are not cumulative. That means later exam will only cover 

the topics not covered in the earlier exam. The questions of the exams will come from the 

discussion questions at the end of each chapter of Albarran (2010), plus a couple of multiple 

choice questions or concept check questions. The knowledge from the textbooks is necessary 

for answering these questions. But your own ideas or perspectives exhibiting a certain extent 

of critical thinking will be highly evaluated.      

Evaluation 

 

Assessment weighting 

Attendance 100 

Classroom participation 100 

Blackboard discussion  250 

Media company report/presentation 200 

      Report: 150 

      Presentation: 50 

Industry Issue Analysis/Presentation 200 

      Report: 150 

      Presentation: 50 

 

Exams 3×50=150 

Total 1000 

Final grading scale: A=900-1000; B=800-899; C=700-799; D=600-699; F=below 600 

  



Course Schedule:(Subject to change) 

 

 

Week 1 Introduction and overview 

08/24/15 

08/26/15 

Introduction and Syllabus 

Required reading:  

Albarran (2010) Chapter 1: Understanding media economy 

Week 2 Theories and approaches of media economy 

08/31/15 

09/03/14 

Required reading:  

Albarran (2010) Chapter 2: Theories and approaches used to examine 

media economy 

 

Week 3 Key concepts of media economy 

09/07/15 

 
Labor Day (no classes) 

 

09/09/15 Required reading:  

Albarran (2010) Chapter 3: Key concepts to understand media economy 

 

Week 4 Evolving media markets 

09/14/15 

09/16/15 

Albarran (2010) Chapter 4: Evolving markets in the media economy 

Exam review 

Week 5 Media enterprises 

09/21/15 

 
EXAM I: Chapter 1-4 

 

09/23/15 Required reading:  

Albarran (2010) Chapter 5: Multi-platform media enterprises 

 

Week 6 Technology and the media economy 

09/28/15 

09/30/15 

Required reading:  

Albarran (2010) Chapter 6: Technology and the media economy 

 

  

 

Week 7 Globalization and the media economy 

10/05/15 

10/07/15 

Required reading:  

Albarran (2010) Chapter 7: Globalization and the media economy  

  

Week 8 Regulation and the media economy 

10/12/15 

10/14/15 

 

Required reading:  

Albarran (2010) Chapter 8: Regulation and the media economy 

Exam review 

Week 9 Media Company Report/Presentation 

10/19/15 

 
EXAM II: Chapter 5-8 

10/21/15 Media Company Presentation  

Media Company Report Due before 11:59 P.M.  



Submitted through Blackboard 

Week 10 Media Company Presentation 

10/26/15 

10/28/15 
Media Company Presentation  

 

Week 11 Social and financial aspects of the media economy 

11/02/15 

11/04/15 

Required reading:  

Albarran (2010) Chapter 9: Social aspects of the media economy 

Albarran (2010) Chapter 10: Finance, valuation and investment in the 

media economy 

 

Week 12 Labor and future of media economy 

11/09/15 

11/11/15 

Required reading:  

Albarran (2010) Chapter 11: Labor and the media economy 

Albarran (2010) Chapter 12: Assessing the future of the media economy 

 

Week 13 Introduction to the social media industries 

11/16/15 

11/18/15 

Required reading:  

Albarran, A.B. (2013). Introduction. In A.B. Albarran (eds). The social 

media industries.  

Albarran, A.B. (2013). The social media industries: Summary and future 

directions. In A.B. Albarran (eds). The social media industries. 

 

Week 14 Business model of social media 

11/23/15 

11/25/15 

Required reading:  

Cha, J. (2013). Business models of the most visited social networking 

sites. In A.B. Albarran (eds). The social media industries. 

Standley, T.C. (2013).Traditional news media’ use of social media. In 

A.B. Albarran (eds). The social media industries. 

 

Week 15 Industry Issue Analysis/Presentation 

11/30/15 

 
Media Issue Presentation 

12/02/15 Media Issue Presentation  

Media Issue Analysis Due before 11:59 P.M.  

Submitted through Blackboard 

Exam review 

Week 16 Examination week 

12/10/15 

 

EXAM III: Chapter 9-12 

10:30 a.m. - 12:30 p.m. 

 

 

 


