MRTS 4430 – Electronic Media Management
Summer II 2026

Instructor Information
Instructor: Suzanne H. Ruiz
Department: Media Arts – University of North Texas
Email: Suzanne.Ruiz@unt.edu
Phone: 940-565-2537 (Main Office)
Office Hours: Fridays, 4:00 p.m. – 5:00 p.m. (Virtual) and by appointment
Office Location: Virtual Meetings Upon Request
Class Modality: Fully Online / Asynchronous
Class Format: Summer II Accelerated Course
Meetings: By appointment
As an active media executive and educator, I value practical application, ethical leadership, strategic thinking, and collaborative communication. This accelerated course is designed to expose students to real-world media management expectations while building analytical and professional skills relevant to today’s evolving media landscape.

Course Description, Structure, and Objectives
Course Description
This course is designed to provide students with foundational operational and strategic knowledge regarding the business administration of electronic and digital media. Students will explore organizational structures, management practices, legal and ethical responsibilities, financial considerations, audience strategy, leadership, and current trends shaping the media industry.
Course Structure
This is a fully online, asynchronous Summer II course delivered through Canvas. Due to the accelerated nature of the course, students should expect a fast-paced schedule with weekly readings, quizzes, discussion boards, group collaboration, and exams.
All assignments are due Sundays by 11:59 p.m. unless otherwise noted.
F-1 Visa Regulation Statement
Federal regulations state that students may apply only 3 fully-online semester credit hours (SCH) to the hours required for full-time status for F-1 Visa holders. Full-time status for F-1 Visa students is 12 hours for undergraduates and 9 hours for graduate students.
Course Learning Objectives
By the end of this course, students should be able to:
1. Identify core principles of media management and organizational leadership.
2. Analyze ethical and legal issues impacting electronic and digital media industries.
3. Evaluate audience, content, and strategic management decisions.
4. Apply media management concepts to films, documentaries, and case studies.
5. Demonstrate effective professional communication and teamwork.
6. Examine current trends and technological influences within media industries.
7. Develop critical thinking and collaborative problem-solving skills.

How to Succeed in This Course
Because this is a Summer II accelerated course, staying organized and proactive is critical to success.
Communication Expectations
Students are encouraged to communicate early and often when questions or challenges arise. Due to the fast-paced structure of the course, delays in communication can impact assignment completion and grades.
Email is the preferred communication method outside of office hours. Students should also use the “Questions About Assignments” discussion thread in Canvas for general course questions before sending individual emails.
If you do not receive a response within two business days, please send a polite follow-up email.
Academic Success Resources
UNT is committed to supporting student learning and well-being.
Helpful resources include:
· UNT Student Success: https://unt.edu/success
· UNT Wellness Resources: https://unt.edu/wellness
· Scrappy Says Student Services: https://scrappysays.unt.edu
· Learning Center: https://learningcenter.unt.edu
ADA Accommodation Statement
The University of North Texas makes reasonable academic accommodation for students with disabilities. Students seeking reasonable accommodation must first register with the Office of Disability Access (ODA) to verify their eligibility. If a disability is verified, the ODA will provide a reasonable accommodation letter to be delivered to faculty to begin a private discussion regarding specific needs within the course.
For additional information, visit:
https://studentaffairs.unt.edu/office-disability-access
Phone: (940) 565-4323

Supporting Your Success and Creating an Inclusive Learning Environment
This course values diverse perspectives, respectful communication, and collaborative learning.
Students are expected to engage professionally in all discussions, especially when discussing media ethics, leadership, and controversial industry topics.
Respectful disagreement and thoughtful discussion are encouraged. Personal attacks, dismissive behavior, or disruptive conduct will not be tolerated.
Together, we will foster a professional and inclusive learning environment reflective of real-world media organizations.

Required and Recommended Materials
Required Textbook
Albarran, A. B. (2017). Management of Electronic and Digital Media (6th ed.). Cengage.
Additional Course Materials
· Assigned readings and industry articles
· Streaming films and documentaries linked in Canvas
· Supplemental case studies and media examples
Technology Requirements
This course has digital learning components. Students will need:
· Reliable internet access
· Access to Canvas
· Computer capable of viewing streaming media and submitting assignments
· Word processing software
· Webcam and microphone access for optional meetings and group collaboration
Information about digital learning success can be found at:
https://online.unt.edu/learn

Course Requirements and Policies
Weekly Announcements
Students are responsible for reading weekly Canvas announcements and course updates.
Team Environment
Although the course is asynchronous, students are expected to participate in virtual teamwork and collaborative assignments designed to simulate real-world media industry dynamics.
Assignments and Deadlines
· No late work will be accepted unless approved by the instructor.
· All assignments are due according to the syllabus schedule.
· Students should immediately communicate questions or concerns due to the accelerated pace of the course.
Attendance
Attendance is measured through assignment completion, participation in discussions, and engagement with group activities.
Teams are expected to report non-participation. The instructor will intervene when necessary; however, continued lack of participation may result in a zero for team assignments.
Participation Expectations
Discussion boards and group assignments are part of the participation grade. Students are expected to contribute thoughtful, respectful, and professional responses.
Peer interaction is required for full discussion board credit.
Group Assignments
Students will complete collaborative group activities designed to strengthen:
· Critical thinking
· Team communication
· Decision-making skills
· Professional collaboration
Group assignments must be submitted as Word documents and include all participating team members.
Team Charter
Students will create a Team Charter during Week 1 outlining:
· Team leadership
· Responsibilities
· Communication expectations
· Meeting plans
· Collaboration standards
Holidays and Deadlines
Because this is an asynchronous online course, assignment deadlines remain in effect during holidays unless otherwise announced.
Course Adjustments
The instructor reserves the right to modify assignments, schedules, or activities to best support student learning.
Students will be notified through Canvas and/or Eagle Alert if university closures impact the course schedule, in accordance with UNT Campus Closure Policy 15.006.

Grading and Assessment
Grade Distribution
	Assignment Type
	Percentage

	Quizzes (4)
	20%

	Discussion Boards (5)
	20%

	Group Assignments & Team Charter (2)
	30%

	Tests (2)
	30%

	Total
	100%


Assignment Descriptions
Quizzes
Four quizzes will assess understanding of assigned textbook chapters. Quizzes are multiple choice and due on Sundays of the assigned week.
Discussion Boards
Students will participate in discussion boards focused on media management concepts, case studies, films, and documentaries.
Requirements:
· Initial post: 100–200 words
· Peer response: 50–100 words
· At least one peer response required for full credit
Group Assignments and Team Charter
Students will complete two collaborative group assignments, including the Team Charter.
Assignments require teams to analyze scenarios, communicate professionally, and submit written responses reflecting collaborative decision-making.
Each assignment includes a rubric available in Canvas.
Tests
Two comprehensive online exams will be administered:
· Test 1: Chapters 1–6 (excluding Chapter 5)
· Test 2: Chapters 7–13
Grading Scale
	Grade
	Percentage

	A
	90–100

	B
	80–89

	C
	70–79

	D
	60–69

	F
	0–59


Academic Integrity
Students are expected to maintain the highest standards of academic honesty.
Honor Code:
“I commit myself to honor, integrity, and responsibility as a student representing the University of North Texas community. I understand and pledge to uphold academic integrity as set forth by UNT Student Academic Integrity Policy 06.003. I affirm that the work I submit will always be my own, and the support I provide and receive will always be honorable.”
Academic Integrity Policy: https://policy.unt.edu/policy/06-003

Attendance and Participation
Participation is essential in this accelerated online course.
Students are expected to:
· Meet deadlines consistently
· Participate in discussions and group activities
· Communicate professionally with peers and instructor
· Engage respectfully with differing perspectives
Students experiencing emergencies or unexpected difficulties should contact the instructor as soon as possible.
Course Schedule
	
	Day
	Dates
	Activity
	Reading
	Assignment
	Notes

	
	June
	ALL ASSIGNMENTS ARE DUE ON SUNDAYS. TIMES BELOW ARE SUGGESTIONS; 
WORK AT YOUR OWN PACE.

	Week 1
	MON.
	6/22/26
	Introduction/ Rules ahead/ Canvas
	Readings
	Assignments
	

	Module 1
	TUE.
	6/23/26
	Media Management
	Ch.1
	Quiz 1. Ch. 1
	Due by Sun. 6/28

	
	WED.
	6/24/26
	The Media Marketplace
	Ch.2
	
	

	
	THU.
	6/25/26
	Ethical Issues
	Ch.3
	Ch. 3 Discussion Board
	Due by Sun. 6/28

	
	FRI.
	6/26/26
	Working on assignments due on Sun. Virtual Group Meeting (Charter)
	Group call
	Charter (group call)
	Due by Sun. 6/28

	Week 2
	MON.
	6/29/26
	Media Management Theories
	Ch.4
	Quiz 2. Ch. 4
	Due by Sun. 7/5

	Module 2
	TUE.
	6/30/26
	Finance
	Ch.5
	Quiz 3. Ch. 5
	Due by Sun. 7/5

	
	WED.
	7/1/26
	Managing Personel
	Ch.6
	
	

	
	THU.
	7/2/26
	Truth
	Movie Link
	Discussion Board- Ch.6 applied concepts
	Due by Sun. 7/5

	
	FRI.
	7/3/26
	Work on assignments due on Sun.
	
	
	

	Week 3
	MON.
	7/6/26
	Self Awareness
	Reading
	Discussion Board
	

	Module 3
	TUE.
	7/7/26
	Audience & Research
	Ch.7
	
	

	
	WED.
	7/8/26
	Content Strategy
	Ch.8
	Discussion Board Ch. 7 & 8 applied
	Due by Sun. 7/12

	
	THU.
	7/9/26
	Study for Test
	Study
	
	

	
	FRI.
	7/10/26
	Test 1: Ch. 1 to 6 (not 5)
	Study
	Ch. 1 to 6 (not 5)
	Due by Sun. 7/12

	Week 4
	MON.
	7/13/26
	Marketing
	Ch.9
	Quiz 4. Ch. 9
	Due Sun. 7/19

	Module 4
	TUE.
	7/14/26
	News & News Management
	Ch.10
	
	

	
	WED.
	7/15/26
	Regulations & Media Management
	Ch.11
	
	

	
	THU.
	7/16/26
	The Post
	Movie Link
	Discussion Board- applied concepts Ch. 10 & 11
	Due by Sun.7/19

	
	FRI.
	7/17/26
	Work on assignments due on Sun.
	
	
	

	Week 5
	MON.
	7/20/26
	Technology influence
	Ch.12
	
	

	Module 5
	TUE.
	7/21/26
	The Great Hack
	Concepts application Ch.12
	Group Discussion Board
	Due Fri. 7/24

	
	WED.
	7/22/26
	Leadership v Management
	Ch.13
	Discussion Board
	Due Fri. 7/24

	
	THU.
	7/23/26
	Study for Test (opens on Mon.)
	Study
	
	

	
	FRI.
	7/24/26
	Test 2: Chapters 7 to 13
	Study
	
	Due 7/24 by 11:59PM

	
	Next week
	7/27/26
	Professor Grade Submission
	
	
	




Additional University Policies
Disability Accommodation
The Department of Media Arts cooperates with the Office of Disability Access to provide reasonable accommodations for qualified students.
SPOT Evaluations
Student Perceptions of Teaching (SPOT) evaluations will be available at the end of the semester. Student feedback is highly valued and contributes to continued course improvement.
Acceptable Student Behavior
Disruptive or inappropriate behavior that interferes with instruction or student learning will not be tolerated.
Code of Student Conduct:
https://policy.unt.edu/policy/07-012
Canvas Usage
All assignments, discussions, grades, announcements, and course materials will be managed through Canvas.
Students are responsible for checking Canvas regularly.

Required Cover Letter Format for Group Assignments
University of North Texas in Denton
College of Liberal Arts & Social Sciences
Department of Media Arts
Assignment for Course: MRTS 4430 Electronic Media Management, Summer II 2026
Submitted to: Professor Suzanne Ruiz
Submitted by: (Include all team member names)
Date of Submission:
Title of Assignment:
Certification of Authorship
I certify that I am the author of this paper and that any assistance received in its preparation is fully acknowledged and disclosed in the paper. I have cited all sources from which I used data, ideas, or words, whether quoted directly or paraphrased. I also certify that this paper was prepared specifically for this course.
Student Signature(s): ____________________________
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