MDSE 4004  |  Global Discovery Europe  |  Summer 2026
Global Discovery Europe

	Instructor
	Dr. Sanjukta Pookulangara

	Office
	342B Chilton Hall

	Phone
	940-565-2436 (Department)

	Email
	Sanjukta.Pookulangara@unt.edu

	Office Hours
	By appointment only — please email to schedule

	Pre-Travel Meeting
	Monday, May 11  |  9:00 AM – 4:00 PM  |  Chilton Hall 345

	Travel Dates
	May 15 – May 30, 2026

	Post-Travel
	Online



Course Description (3 Credit Hours)
Experience fashion and home furnishings industries through visits to manufacturing facilities, retail establishments, museums, historical structures, and industry support organizations in Europe, primarily in London. Pre-trip and post-trip class meetings required. MDR students may get program credit for up to two study tour classes. 

MDR students may receive program credit for up to two study tour classes.
1. Prerequisite: C or higher in MDSE 2490 or DRTL 2090, or consent of department, and good academic standing
1. Required Text: Required readings will be posted on Canvas and covered during pre-trip meetings

Course Objectives
Upon completion of this course, students will be able to:
1. Identify key merchandising and retail trends in global fashion markets
1. Describe how economic, social, and political factors influence fashion in various European contexts
1. Compare and contrast fashion supply chains, from manufacturing to retail, across three countries
1. Analyze global fashion trends and evaluate their impact on market conditions and consumer behavior
1. Interpret the relationship between fashion design, art, and cultural expression through museum visits and exhibitions
1. Evaluate sourcing strategies and trade policies within the global fashion industry
1. Assess the influence of company culture on product development and consumer outcomes
1. Apply qualitative evaluation methods to examine costume history and merchandising presentations
1. Discuss career opportunities and responsibilities within international fashion merchandising and retail
1. Synthesize observations and professional insights to form a well-rounded understanding of the global fashion industry

Study Abroad Objectives
1. Communicate ideas across cultures with a diversity of perspectives
1. Network and engage with industry professionals outside the classroom
1. Analyze major global trends and their impact on market conditions and emerging economies
1. Develop appreciation for other cultures and ways of life


Participation Grading (60 points — 20 points per country)
Participation points are awarded based on the group’s collective engagement at each destination.

	Level
	Description
	Points Earned

	Poor
	Students are not engaged. Faculty must repeatedly prompt questions. Students wander, take photos, or use phones during presentations.
	0% (0 pts)

	Minimum
	Students are engaged and not wandering. At least 4 students ask questions.
	60% (12 pts)

	Average
	Students are engaged and not wandering. At least 6 students ask questions.
	80% (16 pts)

	Exceptional
	Students are engaged and not wandering. At least 8 students ask questions.
	100% (20 pts)



Assignments & Grade Determination
Assignment Overview
	Assignment
	Points
	% of Grade

	Pre-Trip Assignment (team presentation)
	20
	3.6%

	Illustrated Journal
	180
	32.1%

	Social Media Assignment
	25
	4.5%

	Visual Merchandising Assignment
	85
	15.2%

	Trend Forecasting Assignment
	100
	17.9%

	Museum Assignment
	90
	16.1%

	Participation (20 pts × 3 countries)
	60
	10.7%

	TOTAL
	560
	100%



Assignment Descriptions
1. Pre-Trip Assignment (20 pts): Each team will prepare and deliver a presentation deck as per the requirements provided in class on May 11.
1. Illustrated Journal (180 pts): Create a photographic journal documenting your European study abroad experience — welcome and farewell dinners, industry appointments, retail encounters in each city, cultural experiences, and reflections on professional and personal development. Record your thoughts as you go; waiting until the end makes it difficult to capture the detail and clarity you’ll need.
1. Social Media Assignment (25 pts): Additional guidelines will be provided in class.
1. Visual Merchandising Assignment (85 pts): Analyze the visual merchandising of a store in Florence or London. Full guidelines are distributed in class.
1. Trend Forecasting Assignment (100 pts): Guidelines will be distributed in class.
1. Museum Assignment (90 pts): Guidelines will be distributed in class.
1. Participation (60 pts): 20 points per country, awarded based on the group’s collective engagement level (see Participation Grading table above).

Grade Scale (Grades are not curved)
	Grade
	Minimum Points
	Maximum Points

	A
	504
	560

	B
	448
	503

	C
	392
	447

	D
	336
	391

	F
	Below 336
	



Assignment Submission Policies
Deadlines
Due dates are established and communicated well in advance. It is your responsibility to submit all work before the deadline.
1. Late submissions will be penalized 10% per calendar day
1. Assignments are due on the specified date — not the next class meeting

	⚠️  Time Zone Warning
There may be a time discrepancy between your computer clock and the Canvas system. Submit all assignments well before the cut-off time to avoid a late penalty.



Accepted File Formats
Canvas will only accept the following file types. Any other format will not be opened and will receive a zero — no exceptions, no resubmissions.

	Word Documents
	PDF Files
	PowerPoint
	Images

	.docx  /  .doc
	.pdf
	.ppt  /  .pptx
	.jpeg  /  .jpg



Assignments will not be accepted via email unless your instructor explicitly states otherwise. Do not assume an emailed submission has been accepted.


Tentative Course Calendar
All dates are subject to change. Details about specific appointments will be provided in the separate trip itinerary.

	Date
	Location / Activity
	Notes / What Is Due

	Monday, May 11
	Pre-Departure Class Meeting
	9:00 AM – 4:00 PM, Chilton Hall 345. Trip information, assignment briefings, research activities.

	Friday, May 15
	Depart for Lisbon
	Depart from DFW Airport. Remember your passport!

	Saturday, May 16
	Arrive in Lisbon
	See itinerary for appointment details.

	Sunday, May 17
	Lisbon
	See itinerary.

	Monday, May 18
	Lisbon
	See itinerary.

	Tuesday, May 19
	Depart for Porto
	Travel day.

	Wednesday, May 20
	Porto
	See itinerary.

	Thursday, May 21
	Depart for Paris
	Travel day.

	Friday, May 22
	Paris
	See itinerary.

	Saturday, May 23
	Paris
	See itinerary.

	Sunday, May 24
	Free Day – Paris
	Independent exploration.

	Monday, May 25
	Depart for London
	Travel day.

	Tuesday, May 26
	London
	See itinerary.

	Wednesday, May 27
	London
	See itinerary.

	Thursday, May 28
	London
	See itinerary.

	Friday, May 29
	Free Day – London
	Independent exploration.

	Saturday, May 30
	Return to DFW
	Safe travels home!

	Post-Travel (TBD)
	Online
	Individual assignment deadlines will be communicated separately. Check Canvas regularly.



Note: All assignment deadlines will be posted to Canvas. Check Canvas regularly for updates, especially after returning home.
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